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TELEVISION 
6/Reviews Critic Ken ‘Lucker 


watches a Joan Baez concert, a 


new series, and a bunch of mostly 
serious T'V movies 

7/News & Notes 

14/Gapsules Other noteworthy 
programming 

17/Sports It’s tournament time in 
college hoops 


17/The Ratings 


MOVIES 

18/Reviews Critic Owen 
Gleiberman on Revenge, The Blood 
of Heroes, Madhouse, Nighthreed, 
and Rosalie Goes Shopping 
19/News & Notes 

20/Box Office 

23/Critical Mass Current releases 
rated by reviewers across the 
country 

26/Gapsules Short takes on 
pictures still playing—Born on the 
Fourth of July, Driving Miss Daisy, 
Men Don’t Leave, Time of the 
Gypsies, and others 
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: 34/Gapsules Other new and 

: notable titles in hardcover and 
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: 34/Best-Sellers 

: 35/The Book Browser Opening 
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37/Specialty: Magazines Alex 
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39/Jeff Jarvis suggests a 
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: Will communism’s demise sink 
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big-screen openings and make 
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: audio technique is decidedly not 
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Look! There! Right before the 
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tattoo, it’s...it’s... Letterman 


bumper art! 


64/Déja You 
Recycled ads (from McDonald’s 
and Coke) are the latest rage in 


boomer pandering 
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66/Reviews Critic Greg Sandow 
on new releases from Mark 
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Brothers, and John Campbell 
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80/Reviews 

We grade what’s new for children 
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nia movie theater award /feir 
best-picture Oscar a little early 
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Cana small-town lawyer 
defend his country... 

his reputation... f 
and hisownson’s killers? {- 


Walter Matthau 
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Susan Blakely 
Robert Carradine 
Peter Firth 
Barnard Hughes 
Harry Morgan 
William Schallert 
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INEIDENT-AL 
ROLE: MATTHAU’S 
HANGDOG LAWYER 


BOB GREENE 


DRAMA, DRAMA, DRAMA—this Is quite a : 
: week for bursting emotions, choked-back tears, 
: and long faces. Among the longest, and most 
interesting: Walter Matthau’s, in CBS’ The Inci- 
: dent; Sada Thompson’s, in PBS’ Andres Mother; 


: and Ron Silver’s, in HBO’s Fe//ow Traveller. 


- Joan Baez in Concert 


! (PBS, Sat., March 3, 9-10:30 p.m.) 


0... R THE PAST few months, : 
: Joan Baez has been saying she : 
: wants to be more playful, more 
: humorous, more relaxed. She 
: seems to have decided to throw ! 
: off the crushing burden of the } 
: liberal politics that have made 
: hercareera noble but oppressive 


: drag. 
Well, as you can imagine, I 


: was front and center for this con- 
: cert, taped in December in Ven- 
i : FOREVER STAID: JOAN BAEZ 
: Joanie to make her entrance in 
: ‘Tina Turner miniskirt and spike 


: cura, Calif. I fully expected 


heels, and to shake her new- 
: found groove thing through a : 
: funk version of “This Land Is : 
: tional phrasing compel Baez to : 


; Your Land.” 


Nota chance, as it turns out. 
: Baez smiles a bit more these | 
: days, and her between-song pat- 
: ter is as likely to contain a few } 
: nice self-deprecating jokes as it | 
: (ABC, Sat., March 3, 8-9 p.m.) 
: exploitation, but it’s still the : 


: is a manifesto about Third World 


: same Baez, trilling folk music in 
that technically perfect, emo- : 


: tionally chilly voice of hers. 


Baez runs through her best- : 
: Known songs, including “Dia- : 


: monds and Rust” and her stately 


i interpretations of “Forever | 
: Young” and “The Night They : 


Drove Old Dixie Down,” but 


: she loosens up only once, when : 
“special guest star” Jackson : 
Browne lopes onstage to sing : 
“Before the Deluge” and “El : 


Standards and practices: All times 
i are Eastern standard. i 


MAHONEY: STEVE FENN 


Salvador” with her. Don’t get me 
wrong—Browne is no Jerry Lee 


Lewis wild-man either, but his : 


relaxed bearing and conversa- 


momentarily abandon her usual- 


ly grave, dignified approach. B- : 


HELP. 


lee NEW SERIES abouta 


New York emergency-response 


> team—the fictional Harlem : 
Eastside Lifesaving Program, or : 


The Incident 


: interest from its odd contrast in : 


H.E.L.P.—derives its primary 


styles: The show is full of the 
sorts of hyped-up dramatizations 


: of emergencies that characterize 


classy John Mahoney. 


been structured by co-executive : 


producer Dick Wolf (Hi// Street 


; MAHONEY’S SHOW NEEDS G.P.R. 


: Blues, Miami Vice), Mahoney is 


there to anchor the show, to be 


: the warm, gravelly voice of san- 
: ity after we’ve just been shown 
: some scene of hysterical emer- 


gency—a little girl drowning in 
a bathtub, a man on fire jumping 
into the Hudson River, that sort 


of thing. 


H.E.L.P. tries to have it both 


: ways, to be exploitive and hu- 


manistic at the same time. The 
result is a show with a schiz- 


: ophrenic tone, which, given the 
: blandness of series television, 
isn't necessarily a bad thing. It’s 


just that, in this first episode, the 
emergencies are at once too 
crude and too predictable 
(there’s no way, for example, that 
ABC was going to let that little 
girl in the bathtub drown, and 
she doesn’t), while John Ma- 
honey’s scenes are too warm and 


: fuzzy. As the team leader who 
: deals with the screwed-up city 
bureaucracy, he’s being turned 

into a Daniel J. Travanti for the 


90s. Mahoney doesn’t need 
H.E.L.P.C 


AT&T PRESENTS 


(CBS, Sun., March 4, 9-11 p.m.) 


| MATTHAU’S first 
: made-for-TV movie seems, at 
trash TV like Rescue 911, butit’s 
overseen by serene, charming, 


first, a creaky vehicle: a court- 
room drama set during World 


: War I, in which Matthau plays 
Mahoney plays the head of : 
H.E.L.P. The way the show has _: 


a small-town lawyer forced to de- 
fend a Nazi prisoner-of-war ona 
murder rap. 

It’s the sort of aging underdog 


NEWS& 
NOTES 


® Survival: Improbable 

It looks as if the IMF has cracked 
its last case on ABC's revival of 
Mission: Impossible. The series 
has been put on hiatus (the net- 
work's land of the living dead) after 
a two-year run. Originally con- 
ceived as a way to use old scripts 
to make new shows during the 
writers’ strike that delayed the 
1988-89 season, Mission: 
Impossible started strong but fell 
quickly and ranks 89th among 
prime-time shows this season. 
Also off the air, but given a better 
chance of returning, is CBS’ 
Doctor, Doctor, which ranks 61st. 
@ Going for the Gold 

Sit on your couch and stare at the 
TV—no, make that three TVs—all 
day and all night for a week, and 
you still won't have seen all of the 
longest single-event program in 
history. After paying $401 million 
for the broadcast 
rights, NBC plans to 
offer cable pay-per- 
view audiences 600 


hours of 92 Summer 


channels to show different events 
simultaneously. NBC and Cable- 
vision will charge one fee (up to 
$150) for the pay-per-view Games, 
which will supplement 160 hours 


of Olympics on the network. 
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TRAVELIN’ MAN: RON SILVER’S TALENTS CAN'T RESCUE A BANAL STORY ABOUT MCCARTHYISM 


role that has been done to death. : 
But sharp-witted acting by 
Matthau and an engaging sup- 
porting cast makes Tie Incidenta 
satisfying piece of old-fashioned _: 
TY storytelling. 

Harmon 


Matthau plays 


Cobb, a cranky, complacent 


lawyer who'd rather go fishing : 


with his granddaughter than : 
show up in court. Cobb certainly 
doesn’t want to defend this hos- 
tile German POW (a ferocious | 
Peter Firth). 

Buta federal judge played by 
Harry Morgan insists that Cobb : 
take the job, even as the judge | 
tries to make sure the German is 
found guilty by pitting the older 
man against an aggressive young 
sharpie of a prosecutor (Robert 


Carradine, in an excellently ob- : 


noxious performance). 
Fifteen minutes into The In- 
cident, you just know that some- : 


MrAsRuCrBy "2.5. 9950 


thing suspicious is going on and 


that Matthau will end up fight- 
ing passionately to save his Ger- : 
man client. But it’s not the plot : 


that keeps you glued to The In- 


: cident; i’s watching the strong. : 
: cast—which also includes the : 


underrated Susan Blakely as 
Matthau’s daughter—make the 
most of the engagingly chatty 


Norrell. 
In the midst of all the chatter, 


clamming up; he’s given to star- 
: ing morosely into space before 
: delivering a brief line ina tone of 
snappish sarcasm. Matthau has : 
spent most of his career being 


thought of as a “natural” actor 


: who’s always playing a variation 
on himself, but that’s not giving : 


him the credit he’s due for the 


: very shrewd underacting he : 


does here. 


If The Incident does well in the 
ratings, CBS would be dumb not 
to offer Matthau a weekly series 
built around this character. Har- 
mon Cobb, a hangdog version of 
Andy Griffith’s Matlock, could 
help beleaguered CBS out of the 
ratings cellar. B+ 


HBO SHOWGASE 
script, by Michael and James . . 


© (HBO, Sun, Mark 4, 10-1135 pm) 
Matthau commands attention by : 


iT SEEMED VERY promis- 
ing— the prospect of watching a 
blacklisted 1950s screenwriter 
portrayed by the intense, witty 
Ron Silver, the only actor who 


: can claim to have starred in both 


Enemies, A Love Story and Rhoda, 
A Sitcom. 

Here, Silver plays Asa Kauf- 
man, who flees the United 


: States just before being subpoe- 


NEWS G@NOTES 
Courage Is a Five-Letter 
Word With a set of gay charac- 
ters, a tiny $12,000-per-episode 
budget, and just two segments each 
month, Secret Passions, appearing 
on public-access TV since January, is 
no ordinary soap opera, but 
producer David Gadberry says 
mainstream soaps weren't offering 
the story lines he wanted to see. 
“The networks haven't dealt with gay 
characters,” says Gadberry, whose 
series has drawn fire from the Rev. 
Donald Wildmon's American Family 
Association. “It takes a lot of 
courage—spelled B-AL4I-S—to do a 
show like this.” Reports that Coors, 
long a target of protests by gay 
activists, might sign on as a sponsor 
are premature, but a Coors spokes- 
woman would not rule it out. 

@ Principal Role Her Dallas 
days are over, but Victoria Principal 
(below) will return to series television 
next fall in an hour-long drama to be 
produced by Aaron Spelling for ABC. 
The still-untitled show, once known 
as Chicago, 
is now set in 
Los Angeles, 
and will 
feature 
Principal as 


an investiga- 


tor for the 
L.A. district attorney's office and a 
single mother to a teenage girl. 


Production will begin this month. 


SILVER: LU JEFFERY; PRINCIPAL: JAMES SMEAL/GALELLA LTD. 


IF IT'S 
IN THE 
LIMELIGHT, 
IT’S IN 
ENTERTAINMENT 
WEEKLY. 
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NEWS GNOTES 
@ Donald, Duck These may 
be dark days for Donald Trump 
(below), but even as news of his 
divorce clogs the headlines, plans 
for Trump the 
Media Sensation 
are proceeding 
rapidly. Warner 
Bros. Television 


plans to move 


ahead with its 
game show Trump Card, unworried 
that the Don's TVQ scores, a 
measure of audience popularity, are 
rock-bottom (even lower than those 
for Pat Sajak). TNT, meanwhile, says 
that its docudrama The Donald 
Trump Story is still in the works for 
1991. And, after the eight- or nine- 
figure divorce settlement is 
hammered out, Trump may even 
have a new steady waiting in the 
wings. “I would sleep with Donald 
Trump for that kind of money,” talk- 
show host Arsenio Hall told his 
audience recently, “and | would let 
him betray me.” How's that for the 
art of the deal? 

@ A Really Big Show 
Wanted: 600 pounds of sizzle, to be 
divided among three ladies. 20th 
Century Fox Television has put out a 
casting call for “big, beautiful, and 
funny” women to fill the starring 
roles in Babes, a comedy pilot. The 
requirements include a great sense 
of humor, sex appeal, and at least 


200 pounds of avoirdupois. 


TRUMP: BARRY TALESNICK/RE TNA; CONNERY: ERIK HEINILA 


naed by the House Un-Ameri- : 


can Activities Committee. 


Taking shelter in a decrepit | 


English rooming house, he starts 
grinding out scripts under an as- 
sumed name fora British kiddie 
TV show about Robin Hood. 


As directed by Philip Saville 
: can be found in its title: What : 
“secret life”? I’m not much ofa : 


(The Life and Loves of a She-Devil), 
this is good stuff. 

Silver’s gruff pride in the face 
of humbling employment is at 


once sad and funny, a welcome : 


change from the melodramatic 


way movies usually portray the : 


victims of McCarthyism: as trag- 
ic simps. 

But all too quickly, Fe//ow 
Traveller loses its edge. Hart 


Bochner, who doesn’t have an 
edge in his entire being, plays an 


who commits suicide when con- : 
fronted with his own HUAC tes- : 


timony. 


Pretty soon, Silver is seeking : 


to avenge his chum’s death by 
taking on the committee, ferret- 


ing out squealers, and indulging : 


in an utterly gratuitous affair 
with Bochner’s former girlfriend 
(Imogen Stubbs). 

By succumbing to such banal 
dramatic strategies, Mellow Trav- 
eller denies its initial originality 
and wastes Silver's idiosyncratic 
talents. C- 


Of lan riemine 


(IN 


T, Mon., March 5, 8-10 p.m.) 


1 HE CENTRAL PROBLEM 


James Bond buff, but even / had 


: heard about the stuff that makes : 
up the bulk of this film on the : 


: early life of Bond’s creator. 
: Fleming, scion of wealthy 
: parents, was a classic British 


: goof-off, scraping his way : 
through excellent schools, failing : 


upward first as a reporter with 


DUNDERBALL: JASON CONNERY (YES, SEAN’S SON) IS DREADFULLY MISCAST IN TALE ABOUT 007’S CREATOR 


: Reuters, then as a World War II 


: spy for British Naval Intelli- : 
American actor-friend of Silver's : 


turned his attention to fiction 
that this glib dreamer met with 
real success. 

Does this sound like the basis 
for an entertaining movie? Well, 
: writer Robert Avrech and direc- 


: devilishness on Fleming’s per- : 


: sonality: He gets in a few hair- 


: raising scrapes as a spy, orders his : 


martinis “shaken, not stirred,” 


: and beds every attractive woman. : 


: he meets. “Your lips—they’re 


: cold,” he growls to one boda- : 


ENTE 


with this made-for-T'V movie : 


gence. It was only when he : 


tor Ferdinand Fairfax do their : 
: best. They impose a Bond-y : 


: cious Russian babe. “Make 


them warm,” she purrs back. 
Meee-ow! 

Avrech and Fairfax also intro- 
duce an agreeably campy Oedi- 
pal conflict between Ian and his 
mom, who is played by every 
English Freudian’s dream, Patri- 
cia Hodge. 

The best moment of Secret 
Life is Hodge’s onscreen en- 
trance: We see the 5-year-old Ian 
seeking out Mumsy to ask a 
question only to find her literally 
placed on a pedestal, dressed in 
little more than a drooping white 
sheet, posing for a distracted 
artist. Befuddled by her imperi- 
ous beauty, little Ian starts stut- 


tering, and Hodge sends him 
away with a disgusted glance. 
The movie asks us to believe 
that Ian was haunted for the rest 


: of his life by the feeling that he 


disappointed his mother. That’s 


: all too easy to believe, watching 


this wonderfully squirmy scene. 

But there’s a gaping hole in 
The Secret Life of lan Fleming, and 
it’s Jason Connery. Yep, he’s the 
son of Sean, the movies’ best 
Bond. The cleverness of casting 
young Connery as Fleming 
wears thin quickly. Jason lacks 
his pop’s brawn and twinkle. Ja- 


: son’s a gimlet-eyed, weedy fel- 


low with a tremulous upper 
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lip—not the sort of actor around : 
which hero-worshiping movies : 
are constructed. His presence : 
here amounts to little more than : 
a publicity-grabbing stunt on the 


part of TNT. 


Hey, Ted Turner, what’s next? 
Matt Salinger playing Holden : 
Caulfield in an adaptation of his : 


daddy’s Catcher in the Rye? C 


A Son’s Promise 


(ABC, Mon., March 5, 9-11 p.m.) 


en MAY RECALL the widely 
publicized story of Terry O’Kel- : 
ley, a poor Southern teenager | 
who won some fame in 1986 as 
he strove to keep his six younger 
brothers together after their | 


mother died and their father 
abandoned them. 


real-life drama—seven boys de- 
termined to remain a fam- 
ily—that makes TV-movie pro- 
ducers reach for 
checkbooks, and here we have 


their 


Schroder as Terry. 
As A Son's Promise tells the 
story, the O’Kelley boys were 


plagued by one disaster after an- : 
other: The house the brothers : 
built for themselves burned : 


down, their beloved grandfather 
died soon after their mother, 
‘Terry lost his job, a judge threat- 
ened to separate the boys. 


These disasters—as real as : 


they may be—have been placed 
ina'T'V movie with a lot of actors 


running around trying to approx- 
imate Georgia twangs and work- 


ing-class despair. Well, it’s all a 
bit much. There are just too darn 
many people getting misty-eyed 


gazing at Schroder and mutter- : 


ing things like “I never saw 
somebody try so blamed hard.” 

Schroder fares best here—his 
twang is subtle, his despair dis- 
creet—and director John Korty 
(The Autobiography of Miss Jane 


Pittman) does his usual good job 
of steering his actors around the : 
most melodramatic moments. ! 


MARCH 2, 1990 


AN AIDS LEGACY: MOTHER (THOMPSON) VS. LOVER (THOMAS) 


There’s also a fine supporting : 
performance by Veronica Cart- : 
wright as the boys’ kind but : 


tough court-appointed guardian. 


facts to raise A Son’s Promise 


cere tearjerker. C 


fines RIGHT Terrence Mc- 


death from AIDS. We never see 


Thompson. 
Katherine is the stern WASP 


a stereotype. In her stiff-backed, 
fused to accept Andre’s homo- 


accept his lover's grief. 


has always wanted to be friends 


her hostility and her confused 
emotions, and it’s that confronta- 
tion that gives the story its cen- 


© tral conflict. 
Butas noble as the movie's in- 
: tentions prove to be, there’s not 
: enough creativity added to the | 
It was the sort of inspirational! 


In structuring his story, Mc- 
Nally begins with Andre’s 
memorial service and moves 


: backward, so we see the various 
: above the level of extremely sin- : 


stages of the strained relation- 


: ship between Andre’s lover and 
: Andre’s mother. It’s a measure of 
AMERIGAN PLAYHOUSE : 


Andre's Mother 


the result: a weeper starring Rick : 
(PBS, Wed., March 7, 9-10 p.m.) 


MeNally’s skill that he always 


: keeps Andre offstage, as it were, 
: without making this device too 
: awkward or obvious. 


As the title suggests, this ts ul- 


: timately the story of Kather- 
Nally has written a terribly sad, 
yet frequently very funny, TV : 
movie about a young man’s 


ine—her mixture of pain and 
anger and profound disappoint- 
ment. MeNally gives a good line 


: to Cal’s father, who notices 
this man, Andre, during the en- 
tire story. Instead, we see his sur- | 
: vivors—most important, Andre’s 
lover, Cal, played by Richard : 
:; Thomas, and Andre’s mother, 
Katherine, played by Sada : 


Katherine’s discomfort at An- 
dre’s memorial service, which is 
full of poetry recitations and 
histrionic remembrances. Cal’s 


: dad leans over and whispers 


sympathetically to Katherine, 
“This is all very theatrical for me 


: too—I sell real estate in Rhode 
matriarch, a type Thompson was : 
born to play yet never turns into : 


Island.” 
There were moments that 


: were very theatrical for me, too, 
bitter way, she has always re- : 


when McNally’s speeches 


: seemed far more eloquent than 
sexuality and now she refuses to : 


anything anyone would say in 


: the everyday moments he was 
Richard Thomas’ Cal is an ea- 
ger puppy-dog of a fellow who : 


trying to capture. 
But in its frankness and emo- 


: tional complexity, Andres Mother 
with Katherine. At the same : 
time, he’s nota wimp—he insists 
on confronting Katherine about 


is far superior to anything the 
networks or feature films have 
done on the subject of AIDS. A- 


NEWS GNOTES 
@ No Laughing Matter 

VH-1, the mellow-music sister to 
MTV, is dropping comedy program- 
ming from its lineup and sending it 
over to HA!, the comedy channel 
that’s due on cable systems April 1. 
In a plan to refocus on music spe- 
cials, VH-1 will keep the comedy-and- 
music series Leifer Madness, but it 
reportedly plans to drop Rosie 
O'Donnell's Stand-Up Spotlight and 
its short comedy films. The baby- 
boomer gab-and-gripe-fest The 
Whole Enchilada also is disappearing 
from the VH-1 schedule, because of 
low ratings. 

® Knot Over Yet Knots 
Landing, the most popular of CBS’ 
warhorse prime-time soaps, will 
return next fall for a 12th season 
with its cast largely intact, Lawrence 
Kasha, the show's co-executive 
producer, says. Shedding some light 
on the show's whirlwind plotting, 
Kasha 
explains 
that Knots' 
producers 
and writers 
“use focus 


groups 


constantly 
{to test characters],” and scripts can 
change quickly when something isn't 
working. A recent example: “People 
thought that we'd made Gary Ewing 
(Ted Shackelford, above) too much 


of a wuss. We corrected that.” 


SHACKELFORD: CBS 


When it comes 
to cleaning your contact lenses, 
the best solution... 


is no solution. 


No more hassles. No more messy \a And of course, there's nothing 
solutions. In fact, you’ll never S| 5) more comfortable than a 
have to clean your contact ew ow fresh new lens. 
lenses again. Because PS how" So see your eyecare 


professional and find out if 
Acuvue is right for you. And 
you'll also find out Acuvue is 
surprisingly affordable. 


Johnson & Johnson has 
created Acuvue® Dis- 
posable Contact Lenses. 

Acuvue is the lens you 
simply replace instead of 
cleaning. You wear them, 


For free information about 
Acuvue; without obligation, simply call 


then just throw them away. Vat aren. og 

So you always wear a lens that’s fresh _ = stolisfree: 1-800-228-0200) Ext. 50L 
and clean. One that’s virtually free of long- To promote proper eye health, schedule regular 
term build-up that can irritate your eyes. visits as your eyecare professional ici 
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Capsules 


Also noteworthy 


FRIDAY, 3/2 

@ Baywatch The series bids a 
very permanent good-bye to 
lifeguard Jill Riley (Shawn 
Weatherly) in an episode with a 
lot of bite. Special guest star: 
Jaws. NBC (8-9 p.m.) 

The 1990 Miss USA Pageant 
Cynics might call it the Miss 
‘Texas coronation, since the Lone 
Star State has racked up a 
remarkable record of victories in 
the last few years. For this year’s 
contest—the 39th—the competi- 
tion will emphasize what pageant 
bosses call personality. Next stop 
for the winner: the Miss Universe 
pageant April 15. CBS (9-11 p.m.) 


SATURDAY, 3/3 

® Easter Seals Telethon Sic 
back, relax, and spend 20 hours 
with Pat Boone. Syndicated (11 
p.m. Sat.-7 p.m. Sun.) 


SUNDAY, 3/4 
@ Women in War: Voices from the 
Front Lines ‘Theconclusionofa 


striking depiction of women in war 


zones, fighting forchange onand off : 
; @ His and Hers Beginning a trial 
@ Elvis Elvis and the Blue Moon 
: Martin Mull and Stephanie 


the battlefield. AXE (8-9 p.m.)B 


Boys go on tour ina broken- 
down Bel Air, and a concert star 
is born. Watch this kid Pres- 
ley—he could be big. ABC 
(8:30-9 p.m.) 

Masterpiece Theatre: A Very 
British Goup A repeat of last 


season’s witty satire from Great 


Britain about the election of a 
prime minister, with a great per- 
formance by Ray McAnally, who 
died in 1989, PBS (8-11 p.m.) A 


MONDAY, 3/5 

Portrait of Great Britain 
The first half of a four-hour 
glimpse of the United Kingdom 
concentrates on its transforma- 
tion from colonialist empire to 
European melting pot. Con- 
cludes tomorrow. TBS 
(8:05-10:05 p.m.) 


MARGH 2, 19:90 


MARTYR TO FREEDOM: GLOVER IN LIMP '87 BIOPIC OF MANDELA 


: @ Eyes on the Prize Il: Back to 

: the Movement (1979 to mid- 
80s) Henry Hampton’s collage 
of black America’s struggle for 

: civil rights concludes with a look 

: at leaders throughout the move- 
ment’s history. PBS (9-10 p.m.) 

: @ Carmen ontce The title 
sounds like a cousin to Steve 
Martin’s suggestion for an Oscars 
; production number—“The Walt 
Disney Characters in a Salute to 
Disco”—but it’s no joke: 
Olympic skating medalists Brian 
Boitano and Katarina Witt 


: appear in an interpretation of 


Bizet’s opera. HBO (10-11 p.m.) 


run, this comedy series stars 


Faracy as married marriage 
counselors trying to achieve 
wedded bliss at home and at 
: work. CBS (10:30-11 p.m.) 


: TUESDAY, 3/6 

: @ GBS Schoolbreak Special: 

: Malcolm Takes a Shot A high 

: school basketball star (Jon Clair) is 
: stricken with his first epileptic 
seizure while playing in a game. 
CBS (3-4 p.m.) 

: @ Portrait of Great Britain 

: England’s changing culture and 
most eccentric inhabitants are 
spotlighted. Second of two parts. 
! TBS (8:05-10:05 p.m.) 


: WEDNESDAY, 3/7 
: @ Movie: Mandela South 
: African anti-apartheid leader 


: Nelson Mandela and his wife, 
Winnie, are portrayed by Danny 
Glover and Alfre Woodard in a 
tepid biographical tribute that 
originally aired, in a longer 

: version, on HBO in 1987. Fox (8- 


10 p.m.) © 


: ® National Geographic Special: 
Journey to the Forgotten River 
Peter Strauss narrates a docu- 

: mentary that follows a group of 
animals in Botswana as they 
migrate from a dried-up riverbed 
: toa source of water 80 hazardous 
: miles away. PBS (8-9 p.m.) 

: © TNN’s All-Star Salute to 
Country Music Johnny Cash, 
Barbara Mandrell, and dozens of 
: other performers offer a down- 

: home tribute to veteran 
broadcaster Ralph Emery, host of 
! Nashville Now. TNN (9-11 p.m.) 
@ Wiseguy ‘Terranova, working 
undercover as Vince Kozak, tries 
: to keep his identity secret while 
investigating two murders ina 
factory town. CBS (10-11 p.m.) 


: A grade indicates a program was 
: previewed. 


airing 


Lethal Weapon 2 for best pic- 
ture? Kim Basinger for best 
actress? Not the Oscars—not 
even close. It’s the 16th An- 
nual People’s Ghoice Awards, 
March 11 on GBS. 


NEWS GNOTES 
@ Hammer and Sickle 

The fortunes of two Russian fami- 
lies over the last century will be the 
subject of Mother Russia, a 10- 
hour HBO miniseries scheduled for 
1992. Budgeted at $23 million, 
the drama will attempt “to have 
Americans experience who the 
Russians are for the first time,” 
says co-executive 
producer Derek 
Hart, who plans to 


shoot the film in 


the Soviet Union 
next year. Industrialist Armand 
Hammer (above) will coproduce 
Mother Russia, which will begin 
before the Russian Revolution and 
include events as recent as the 
Chernobyl disaster; if negotiations 
with Gorky Film Studios are suc- 
cessful, the film will air in the 
Soviet Union as well. 

© Midnight Runs Twonew 
series will vie for young adult view- 
ers in the crowded late-night field. 
ABC has settled on L.A. radio per- 
sonality Rick Dees as its best hope 
in the wee hours; his comedy-vari- 
ety series Into the Night will appear 
weeknights after Nightline, begin- 
ning July 16. And in September, 
My Talk Show, a sendup of local 
community programming that Joe 
Flaherty (the beloved Guy 
Caballero of SCTV) will produce, 
begins airing in syndication. 


—Reported by Mark Harris 


MANDELA: WILL CAMPBELL; HAMMER: JAMES SMEAL/GALELLA LTD. 
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Live on NBC from Wailea Golf Club March 3 & 4. 
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SANDBLAST FROM THE PAST: JACK NICKLAUS, SCHEDULED TO PLAY IN THE DORAL RYDER OPEN 


a <a et 


FRI Y. 3/2 


IDAY, 3/ 
NBA basketball Charles 


Barkley and the Philadelphia 


76ers mosey into Motor City, 
where the Detroit Pistons have 
been nearly unbeatable this 
season. TNT (8-10:50 p.m.) 


\ 


® NCAA basketball The scrappy 


Texas Longhorns face off against 
DePaul’s Blue Demons in Chi- 
cago. CBS (1-3 p.m.) 

® NCAA basketball Before next 
weekend’s Big Eight tourna- 
ment, Missouri’s terrific Tigers 
close out regular-season play 
against Notre Dame’s Fighting 
Irish. NBC (2:30-4:30 p.m.) 

@ Boxing Defending champion 
Mark Breland dukes it out with 
Lloyd Honeyghan ina WBA 
welterweight title bout on Wide 
World of Sports. ABC (4:30-6 p.m.) 
@ NBA basketball The Do- 
minique-dominated Atlanta 
Hawks clash with the hapless 
New Jersey Nets at the Mead- 
owlands. TBS (7:35-9:50 p.m.) 


: d 
b > 


® NCAA basketball Ina preview 


of a probable Big East tourna- 


NICKLAUS: DAVID CANNON/ALLSPORT 


: ment matchup, the Georgetown 


Hoyas want revenge on the 


inconsistent but talented 
: Syracuse Orangemen in Syra- 


cuse, N.Y. CBS (noon-2 p.m.) 
® Figure skating Olympic ice 


guys Brian Boitano, Brian Orser, 


: and Scott Hamilton are expected 
: to be among the contenders in the } 


: World Professional Figure Skating : 


Championships, covered on 


SportsWorld. NBC (noon-2 p.m.) 


> NBA basketball Regional 


: coverage of two games: Chicago at : 


Boston, or Cleveland at Phoenix. 


Check local listings for game in 


: your area. CBS (2-4:30 p.m.) 


® NCAA basketball A feisty Big 


: Ten pairing sends lowa’s 


Hawkeyes against Illinois’ 
Fighting Illini. ABC (2-4 p.m.) 


BARKLEY & CO. BATTLE THE 
HARD-HITTING PISTONS 


: @ NCAA basketball Duke’s Blue 


Devils seek some home-court 
satisfaction from their arch-rivals, 


: North Carolina’s Tar Heels, who 


pounded them at the Dean Dome 


earlier this year. ABC (2-4 p.m.) 


@ NCAA basketball Regional 


: coverage of Michigan at Purdue 


(a Big Ten war on the floor) or, in 


their final regular-season games, 


Washington at UCLA. Check 


local listings. ABC (4-6 p.m.) 

@ Golf The PGA’s top men tee 
off in the final round of the Doral 
Ryder Open from Miami. CBS 


(4:30-6 p.m.) 


@ NCAA basketball The Metro 


Atlantic Athletic Conference 
: Championship game from 
: Albany, N.Y. ESPN (9-11 p.m.) 


DAY, 3/6 


Rv 


® NBA basketball The visiting 


: Chicago Bulls and Air Jordan aim 


to dunk the Milwaukee Bucks. 


! TNT (8-10:20 p.m.) 


mun 


® NCAA basketball From 


oUAT 


Philadelphia, the championship 
: game of the Aclantic-10 tourna- 


ment. Look for an NCAA 


tournament darkhorse from this 


? one. ESPN (9:30-11:30 p.m.) 


BARKLEY: FOCUS ON SPORTS 
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THE RATINGS 


FEB. 12-18 

A true-crime wave has hit the 
networks, and the ratings have 
been as high as the body count. 
On Feb. 13, the second half of 
NBC’s Blind Faith, about a bun- 
gled wife-murder, attracted 36 
percent of the viewing audience, 
beating even Roseanne on ABC. 
Only one miniseries this season 
has done better: ABC’s Smai// 
Sacrifices, in which Farrah 
Fawcett played a woman who 
shot her three children. The two 
melodramas capitalized on a 
remarkably successful formula: 
Take a best-selling murder-in- 
the-family saga, turn it into a 
four-hour script with a revela- 
tion-packed trial, and cast a 
familiar TV face as the villain. 
The police blotter has been the 
source of a dozen TV movies 
this season, including three 
about rape and two about child 
sexual abuse. Most have drawn 
large audiences, but viewers 
avoided three NBC films that 
mixed violence and racial hatred: 
Murder in Mississippi, Howard 
Beach: Making the Case for Murder, 
and Cross of Fire. 


TOP FIVE 


In millions of viewers 
(Not including Fox) 


1. America’s Funniest 
Home Videos ABC, 38.0 


The Cosby Show VBC, 
37.8 


3. (Tie) Cheers VBC, 35.2 _ 
The Gosby Show (Mon.) 
NBC, 35.2 


A Different World NBC, 
35.2 


~ 


BOTTOM FIVE 


67. Saturday Night with 
Connie Chung CBS, 11.8. 


11.3 
70. 48 Hours CBS, 9.6 
71. Mission: Impossible 
ABC, 9A 
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Revenge 


Kevin Costner, Anthony Quinn, Madeleine Stowe. Directed by Tony Scott. (R) 


OK, SO YOU’VE had a couple of hits, maybe three or four. You’ve : 


become a monster sex symbol—women will flock to theaters just 


to watch your buns. Most of all, you have power in Hollywood. You call | 


the shots! So now you want more. In your new picture, you’re not inter- - 


ested in being a mere hero. You want to play a stud, a saint, a martyr, a | 


kick-ass demon. You want to be ‘Top Gun, Uber-dude. Who ya gonna call? : 


VALE 
CLINT-LIKE, COSTNER PLAYS IT 
GOOD, BAD, UGLY, AND HUNKY 


You call Tony Scott, of course. 
He’s the director who does for 
: Hollywood mega-stars what : 
' Leni Riefenstahl did for Hitler: 
: transforms them from big into 
: monumental. In the shamelessly 
: entertaining 7op Gun, he madea 
piece of state-of-the-art Reagan- : 
ite smarm that pushed Tom : 
: Cruise’s career into overdrive. 
: With Beverly Hills Cop I, he built 
: an insanely flashy, high-decibel 
shrine to Eddie Murphy’s ego 
: —itwas like a James Bond flick 


played entirely on fast-forward. 

Now it’s Kevin Costner’s turn. 
Only this time the Scott master 
plan may have backfired. Re- 
venge, based on Jim Harrison’s 
1979 novel (with Costner serving 
as executive producer), is a piece 
of high-trash exploitation that : 
turns ugly, draggy, and finally lu- : 
dicrous. It’s a lavishly sensation- 
alistic Western thriller done in 
soft, lurid colors. Scott is already 
famous for his work in British ‘ 
television commercials, but now 


JOHN HAMILTON (2) 


BATTERED BUDDY-BETRAYER 
(GOSTNER) GETS UNORTHODOX 
NURSING CARE IN REVENGE 


Editor’s Note 


Reporters and editors were 
shown an almost-finished 
cut of The Hunt for Red 
October for feature story 
coverage, but a final print 
of the movie was not avail- 
able to critics until after this 
issue’s deadline. Owen 
Gleiberman’s review will 
appear next week. 


: he seems to have entered some | 
: new frontier of druggy visual : 
: lyricism. Filmed in Mexico, Re- | 
: venge is an orgy of smoke, haze, 
: and candlelight, of overripe : 
: greens and browns, of fabulously : 
: orchestrated shafts of light. Scott 
: is no ordinary junkmeister—he’s | 
: turning into the Caravaggio of : 


: hacks. 


: For about half an hour Re- : 
: venge is calm and seductive, as : 
Jay Cochran (Costner), a newly : 
: retired Navy fighter pilot, jour- : 
: neys to Puerto Vallarta to visit his : 
friend Tibey (Anthony Quinn), 
: a grizzled patriarch who lives on : 
: ahacienda. The two play tennis, 


ILLUSTRATION: PETER KUPER 


: hunt quail, and engage in much : 
: earnest bonding. 


As soon as we meet Quinn, 


ny from the movie’s. 


and dull, though the actors do 
enliven ita bit. Sally Kirkland, all 
cleavage and crooked smile, 


shows up for a couple of jaw- : 
droppingly irrelevant scenes asa : 


man-hungry rock & roller. And 


: the ralented Miguel Ferrer plays 
: a poker-faced gunslinger who 
: though, it’s clear—at least, to ev- 
: eryone but Costner—that this : 
: sinister grandee who looks like 
: Aristotle Onassis and speaks ina 
: whispery croak is not going to : 
: turn out to be a very nice guy. : 
: And the moment we spot his 
: leggy young wife (Madeleine 
: Stowe) and watch her eyes lock 
: with Costner’s...well, you don’t 
: needa Ph.D. in film noir to see : 
that these two are going to blow : 
: steam up each other’s nostrils, 
: and that when Quinn finds out, 
: they're going to be in deep guano. 
: Everything in Revenge is so 
: archetypal and obvious that the 
: film plays like some laughably : 
: solemn ritual. The plot turns on 
: the tribal puritanism of Quinn’s 
: character. When he discovers his 
: wife’s betrayal, his punishment : 
: is so cruel—he slashes her | 
: cheek, sticks her in a whore- ! 
: house, and shoots her full of 
: heroin—that it’s hard not to re- 
: coil in horror, even as you realize 
: the film is whipping up a hyster- 
: ical portrait of Latino-style : 
: vengeance. Tony Scott is trying : 
: hard to do for Mexicans what : 
: Midnight Express did for Turks. 
: He doesn’t seem real crazy about 
: women, either. By the end, : 
: Quinn has put Stowe through so : 
: much abuse (all of it lingered 
: over with Scott’s usual fetishistic ! 
imagery) that it’s impossible to 
separate the character’s misogy- 
As for Costner, he gets beaten Rosalie Goes 
to smithereens and dumped in : 5 
the desert, so that he can spend Shopping 
the film’s interminable final hour 


i : Marianne Sdgebrecht, Brad 
trying to save Stowe and get : 


: Davis. Directed by Percy Adlon. 
back at Quinn. Is there anything : 
: superstars love more than : 
grandiose masochism? (In their 
eyes, it must seem like modesty.) 
Revenge turns both overwrought 
: conformists, and they have their 
: own entrancingly daft rhythm 
: and look—a late-’60s flakiness. 


conveniently materializes to 
help Costner carry out his 
vendetta. 

Anthony Quinn is actually 
quite good here. He uses his 
most distinctive feature—that 
mouth without lips—to create 


: anaura of self-satisfied rot. And 


Madeleine Stowe is graceful and 
appealing, even though she’s 
mostly on hand to show off her 
ivory limbs and suffer like mad. 

Costner has a few electric mo- 
ments, especially when he stares 
down Quinn’s underworld 
cronies at the dinner table. Yet 
the movie’s somber silliness fi- 
nally coheres around his pres- 
ence. From first shot to last, Re- 


: venge is engineered to flatter its 


star. Scott’s camera ravishes 
Costner, whether he’s standing 
tall like a mythic gunslinger or 
humping away in the front seat 
of his car as he and Stowe cruise 
down the freeway. Even the 
beatings he takes are part of the 
mystique; by the end, he’s sport- 
ing the scars of a wounded 
demigod. The trouble with 
Scott’s movies is that they’re not 


: just star vehicles. They’re about 


the aesthetics of celebrity, about 
the narcissism that’s going on off- 
screen. If Revenge ends up 
knocking Costner down a peg, 
it'll be just what he needs—and 
deserves. D 


(PG) 


Pees ADLON May BE the last 
true flower child of the cinema. 
His films are about lovable non- 


Born in Munich in 1938, Adlon 
worked in television and radio 
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NEWS& 
NOTES 


‘@ Murder, She Joked 
Sunday night TV's favorite sleuth, 


Angela Lansbury, has signed 


a long-term agreement 
with Hollywood Pictures, 
Disney's new production 
unit. But don’t expect murder 
mysteries from the former stage 
and film star. She’s shopping 
around for musicals and comedies. 
© Bulging Budgets Inflation 
in the U.S. has been moving along 
at a 4-5 percent clip lately—ex- 
cept in Hollywood. It now costs 
$23.5 million to make an average 
studio film, up 30 percent from 
1988. And that’s before another 
$9.4 million is tacked on for 


advertising and manufacturing a 


thousand or so film 


prints. 


™@ Tacky Teaser X-rated 
nursery rhymer Andrew Dice Clay 
stars as rock & roll detective Ford 
Fairlane in a film by the same 
name scheduled for June release. 
It appears that the Diceman is 
staying in character, judging by 
the first teaser ad: “To clients, he’s 
the greatest. To everyone else, 


he's just a dick.” 


WEEKLY 19 


20 


ROSALIE GOES SHOPPING’S CREDIT GARD-CRAZED CONSUMER (MARIANNE SAGEBRECHT) 


and made more than 100 docu- : 
mentaries before coming to ; 
: Sugarbaby. He found his style— : 


prominence with Sugarbaby 
(1985), a delightfully farfetched 


comedy about an obese, de- | 
pressed mortician (Marianne | 
Siigebrecht) who successfully | 
woos a dashing young subway 
conductor. Made in Germany, | 
the film was successful enough | 
to be turned into a 1989 Amer- | 
ican TV movie. But Adlon, who 
has since worked in the United | 


States (and in English), found : 


more than an audience with 


- and his star. 

Using an array of gels and fil- | 
ters, Adlon now photographs all: 
his movies in a rainbow of : 
psychedelic pastels. ‘he look 
: Shopping, there lurks a rather 


says, “Life is beautiful—and 


beautifully silly.” What’s more, : 
in Sigebrecht, a porcine Kewpie 
doll who suggests what Madon- | 
na might look like if she gained 

' band (Brad Davis) and seven 


BOX OFFICE 


Fueled by its nine Oscar nominations—including Best 
Picture, Best Actor (Morgan Freeman), Best Actress (Jessica 
Tandy), and Best Supporting Actor (Dan Aykroyd) —Driving 
Miss Daisy accelerated back to the top of the box-office chart. 
Hard to Kill, starring soft-spoken head-banger Steven Seagal, 
continued to show surprising muscle, holding off mucho 
macho Kevin Costner’s new action entry, Revenge. 

My Left Foot may be the least-seen Academy Award Best 
Picture nominee in recent years. ‘The film’s total gross to 


date: $3.4 million. 


TOP GPsss 


Fes 16-18 
1. Driving Miss Daisy $10.1 
2. Hard to Kill $8.7 
3. Revenge $6.4 
4. Madhouse $5.4 
5. Born on the 4th of July $4.2 


SOURCE: EXHIBITOR RELATIONS CO. INC, (DOLLAR FIGURES IN MILLIONS) 
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300 pounds, Adlon has the kind 


: of warmly freaky heroine who 


can win over audiences with a 


: glance. 


Yet Adlon may be a little too 
in love with his own whimsical- 
ity. Beneath the candy-coated 
surface of his new Rosalie Goes 


flailing satire. 

Siagebrecht plays Rosalie, a 
housewife living in Stuttgart, 
Ark., with her good-ole-boy hus- 


kids. Rosalie maintains an in- 


: sanely consumerist life-style 
: through a series of fly-by-night 


financial schemes. She delays 
bill payments by forging huge 


: checks, keeps herself leveraged 
: with 37 credit cards, and finally 
: gets involved in home-computer 


hanky-panky. Does this sound 
like a certain credit-mad country 


© of 250 million people you know? 


As a satire of America in the 


: buy-now-pay-later ’80s, Rosalie 
: Goes Shopping is innocently 
: toothless. Adlon isn’t pointing 
: any fingers (he /ies Rosalie), yet 
: he’s not scoring any points either. 
© This weirdly tranquil movie can 
: best be enjoyed for its multicol- 
: ored Jell-O look and asa kind of 


lunar Bavarian-American sitcom. 
Funny bits include Rosalie and 


: her family sitting around the 
: tube watching videotapes of 
: their favorite commercials; Ros- 


@ 
Revolutionary Love 
Lovely Lena Olin—Oscar nominee 

for Best Supporting Actress in 
Enemies, A Love 


Story—plays a 


dedicated revolu- 


tionary to Robert 
Redford's apolitical gambler in 
Sydney Pollack’s Havana, set in 
1958 Cuba. 

Punched Out Sly’s back 
in Philly starring in Rocky V and 
that means one thing: It's time to 
lace on the gloves. Only this time it 
isn't the aging Italian Stallion who's 
getting clubbed, it’s his street-kid 
protégé (Tommy Morrison) who's 
groomed for glory. A crowd of 
10,000 extras filled the Civic Center 
for the new contender’s big fight 
scene, and even though Stallone 
wasn't needed for that shoot, he 


stopped by to say “Yo.” The bout's 


scheduled for Thanksgiving. 


Mars Knows Nike Don't 
miss director Spike Lee's eye- 
catching new TV ads for Nike 
featuring basketball great Michael 
Jordan (left) and Lee himself as 
Mars Blackman. Spike also is 
getting his latest film, Mo’ Better 
Blues, in tune for late summer 


release. 


SAGEBRECHT: PETER IOVINO; OLIN: YANN MATTON/GAMMA LIAISON 


Get REAL. 


ATHLETIC SHOES THAT RECOGNIZE THE WORLD IS NOT DIVIDED BETWEEN SPORTS CHAMPIONS AND SLUGS. 


1) 


Hy 


L 


A DEATH-SPORT 
MVP: BLOOD OF 
HEROES’ RUTGER 
HAUER 


: alie confessing her financial sins 


to an exasperated priest (Judge 
Reinhold); and Brad Davis’ en- 
tire performance —with his de- 
mented cracker-barrel grin, he’s 
like Lil Abner on magic mush- 
rooms. C+ 


The Blood of Heroes 


Rutger Hauer, Joan Chen. 
Directed by David Peoples. (R) 


ie ED OF THE SAME old 
futuristic death sports? Well, The 
Blood of Heroes may be the movie 
for you. Set in the usual low- 
budget Road Warrior wasteland, 
it’s about a crew of gladiatorial 
renegades who compete ina 
sport that makes Rollerball look 
like Parcheesi. 

The rules are simple: ‘Two 
teams chase after a dog’s skull, 
and whichever one can impale it 
ona spike at the end of the play- 
ing field is the winner. All the 
while, both teams are trying to 
smash each other’s brains out. 


(Imagine the homicidal version 
ofa punt return, and you'll have : 
a pretty good idea.) Their : 
weapons include fists, chains, : 
and some grisly looking objects 
that resemble giant Q-tips. And 
you thought Hulk Hogan knew 
how to party. 

Death-sport movies used to 
be cautionary parodies of the 
bloodthirsty present. But The 
Blood of Heroes isn’t lightened by 
any comic-strip sociology. Unlike 
Rollerball or Death Race 2000, it 
serves up the carnage with Bib- 
lical solemnity. 

The most vital question the 
movie raises—namely, how 
much bone-crunching exploita- : 
tion can a viewer take?—might 
have been less relevant if writer 
director David Peoples had pro- 
vided a more extravagant villain, 
if he didn’t insist on placing the 


: camera too close to the action, 


and if he had given Rutger } 
Hauer and Joan Chen some- : 
thing to do besides glower lacon- 
ically, D+ 


CRISIS. 


Nighthreed 


Craig Sheffer, David Cronenberg. 
Directed by Clive Barker. (R) 


ee BARKER’S HORROR | 
: movies are all about the secret 
: thrill of S&M. In each one, : 
: blandly attractive young charac- 


CRITICAL MASS 


: a world of corrupt, sinful plea- 
: sure, a world of spikes and blood 
: and pain. You can tell which side 


the filmmaker is on: His heroes 


after leaving the theater, the only 


: ters are confronted with leering : 
: devils who try to lure them into : 


the slavering demons. 
In Nightbreed, which Barker 


: adapted from his novel Cabal, 
: Craig Sheffer plays a tortured 
: young fellow who keeps dream- 
: ing of Midian, a parallel universe 
may triumph, but two minutes : 


that’s like a leather bar in hell. 


: The best thing in the movie is 


: characters you can rememberare : 


the crew of Midian monsters. 


NEWS @GNOTES 
@ Department of Limited 
Imagination Hey, it worked 
once. Why not give it 
another shot? In 1987 
Kevin Costner and 
Sean Young snuggle 


up in Orion's No Way 


oe >= . 
S ; : Ora < Ro s ax es Out (top). Ditto Costner 
zen any good movies lately? Here’s how Ra ey i OE ie 
: oy Sun of SF ed ey i 
our reviewer and other newspaper and Se FP SH Fy" SH Sa” Ss and Madeleine Stowe 
reMnrad SP Lh HW Hw” _ KT oF We obe 
magazine critics from across the country oy $ ¥ “ Y v v in 1990's Revenge, 
grade films playing in theaters now. 
—— wan re from Columbia Pictures. 
BORN ON THE 4TH OF JULY B+ A  B. B+ A- A- Cz : 
— ~ @ Theater Gripes What 
DRIVING MISS DAISY B+ A A A+ A A A 
HARD TO KILL D 3 ot = ~p. 7 irks moviegoers most? A survey 
INTERNAL AFFAIRS Bu ee soe Les Ge pe ine Conese Uy Cr Naina 
LOOSE CANNONS D+ OD F : D cC- PEEL Organization of Theater Owners 
STANLEY & IRIS c Cy gis Bea Eke EG sc found that audience babbling, 
STELLA D B+ D je - C- D+ : 
—- = - - pbs bb de sticky floors, and broken seats 
WAR OF THE ROSES B+ B BS) i B- A- A- 


— 


topped the list of beefs. 


: Correction: Ella Taylor’s (LA Weekly) grade for Stee/ Magnolias was listed in error in our 2/16/90 issue. It should have been a D+. 


MANAGEMENT. 


HAUER: R. MCFARLANE 


# 


With Rubbermaid” 


Space Organizers, 
you can make your 

| storage space go 

a farther. Rubbermaid’ 

a Rough Tote*Containers, 
See-Through Storage 


Boxes, Door Organizers, 
Turntables and more. 
They're the easiest way 
to ease overcrowding. 


: 
. 
N 
N 
: 


Rubbermaid 


©1990 Rubbermaid Incorporated. Wooster. Ohio 44691 Don't you wish everything was made like Rubbermaid? 


Madhouse 


¥)) 
ii) Kirstie Alley, John Laroquette. 
Directed by Tom Ropelewski. 
= 
: (PG-13) 
= A 
: Fis A MARRIED COUPLE be- 
sieged by nutty houseguests, 
=| John Laroquette and Kirstie 
— 


They're like creatures from the 


Star Wars saloon done up by : 
: (Anne Bobby), who’s obviously : 


Frederick’s of Transylvania. 


Their leader, who has veins : 
extending out of his head into : 
multicolored dreadlocks, tells : 
Sheffer that the Midian gang 
isn’t interested ina nice guy like 
him. That’s because Sheffer is 
what they call “natural” (7.¢., 
nonperverted at heart). But then 
Sheffer is killed, and his spiritis 
finally initiated into the fold. : 


This comes as less than great : 
news to his sweet-faced girlfriend 


natural to the core. The fact that : 
he’s dead but can still hang out : 
with her is but one of many cos- : 
mic mysteries Barker never quite : 
: onthe Michael Caine character : 


gets around to explaining. 


Barker spins grisly fantasy out 
of sexual obsession, yet his style : 
here couldn’t be less obsessive. : 
It’s cluttered and rather incoher- 
ent, as though the trailers to four : 


NIGHTBREED'S CREEPY 
SHRINK (GRONENBERG) GOUN- 
SELS DREAMER (SHEFFER) 


different horror movies had been : 


“Beautiful When She’s Angry” 


: Alley make an unusually likable 
: and relaxed pair of cartoon yup- 
pies. Still, Madhouse is so aggres- 
: sively dim-witted it’s close to un- 


watchable. F 


opening 


spliced together. Still, true buffs: 
will want to catch Nighthreed any- : 


way, if only to see director David : 
Cronenberg (Tie F/y) play a re- : 


pressed psychiatrist. As the soft- 
spoken Dr. Decker (a variation : 


in Dressed to Kill), he’s not exactly 
scary, but he’s convincingly : 
blitzed, like an English prof who 
has just returned to school after 


Joe Versus the Volcano: After 
being diagnosed as terminally 
ill, Joe Banks (Tom Hanks) 
takes a cross-country trip 
and encounters a lovable mil- 
lion-heiress (Meg Ryan) in 
first-time director John 
Patrick Shanley’s comedy- 
romance-adventure. 


his third nervous breakdown. C+ : 


MURRAY CLOSE 


Stop trying to 


put a square-head 
into around hole. 


Unlike common square-heads, 
Colgate PLUS toothbrushes were 
designed for the human mouth. The 
unusual diamond-shaped head fits in 
and around your mouth ever so 


oa 


comfortably, getting to all those 
hard-to-reach places. And its unique 
dual bristles fight plaque and massage 
gums gently. Now there's even a 
compact diamond-head for smaller 
mouths. So if you want a toothbrush 


COMPACT 


that fits you perfectly, use your own 
head. Get a Colgate PLUS toothbrush. 


a! uo B | 


AROL & ae 


‘ Five-time Emmy 
ii winner Carol Burnett 
returns in a unique 
comedy showcase. 


: The biggest comedy about the : 
: world’s smallest airline (one plane), : 
from the producers . : 
of “Cheers.” 


A Faniy 
on yor 


The acclaimed movie isnowa 
heartwarming family series, : 
starring Robert Mitchum. 


: The battle of the 

i sexes, as fought 

: ina radio station, 
? as seen by an 

? Emmy-winning 
: geeucen team. 


Dun Hou: Wane Gi 


A bright, witty comedy 
about a career woman who 
goes back home to save the 
family business. 


Hannon’s Meat 


? Aseries from the hit movie that the 
: Washington Post called “One of the 
: year’s ten best shows.” 


From the hit movie—the 
success story of a Staten 
Island sweetheart with 

Manhattan dreams. 


ne Seineeto 
CinOWICLES 


A different look at the life and 
misadventures of the single 
man, from hip new stand-up 
comic Jerry Seinfeld. 


errr rrr rrr rrr rrr rerererrrrtts 


The next generation of quality hits from the number one network. 


AVA 
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Capsules 


From reviews by Owen Gleiberman 


@ Born on the Fourth of July 
(R) Oliver Stone delivers a 
Dolby-driven sermon on the gun 
mount that’s so inflated with 
purpose it doesn’t breathe. Still, 
the film has garnered a host of 
Oscar nominations, including 
Best Picture, Best Director, and 
Best Actor. C+ 

@ Cinema Paradiso (Not rated) 
Set in a postwar Italian village, 
director Giuseppe Tornatore’s 
unabashed valentine to the movies 
taps a mother lode of primal 
hometown nostalgia. Although tt’s 
not much more than a quaint, two- 
dimensional gloss on Fellint’s 
Amarcord, it probably will get to 
those who live somewhere other 
than where they grew up. B 

@ Driving Miss Daisy (PG) In 
the running for Best Picture, 
Bruce Beresford’s tightly focused 
adaptation retains all the impact 
of its stage original. Oscar 
nominees Jessica Tandy and 
Morgan Freeman give excep- 
tional performances as the aging 
widow and the sage chauffeur 
who enlightens her. A 

@ Enemies, A Love Story (R) 
With Isaac Bashevis Singer’s 1973 
novel as his source, director Paul 
Mazursky conducts a shimmer- 
ing, adulterous roundelay akin to 
The Unbearable Lightness of Being. 
Ron Silver and Oscar competitors 
for Supporting Actress Lena Olin 
and Anjelica Huston are mar- 
velous as Holocaust survivors in 
1949 New York. A 

@ Flashback (R) An execrable 
comedy that turns the “60s into a 
series of marketing concepts—it 
does for protest marches and Day- 
Glo what Happy Days did for the 
*50s. Dennis Hopper plays an 
Abbie Hoffman-like rebel- 
showman who emerges from the 
underground and ends up 
radicalizing a yuppie FBI agent 
(Kiefer Sutherland). Much prefab 
nostalgia, most of it aimed at those 


too young to have been there. F 


MGA-RO CoH 2355 E920 


| @ Hard to Kill (R) Steven Seagal 
: (Above the Law) is part of anew 


character are paper-thin. D- 
: © Men Don’t Leave (PG-13) 


: exhilarating contradiction: a 


breed of action hero: the nonstar 


: star. He’s a lightweight vigilante 


in the Chuck Norris/Jean Claude 


: Van Damme tradition who makes 


snapping people’s limbs seem as 


: easy as breaking a Nestlé’s 


: Crunch bar. Both plot and 


Following the sudden death of 
her husband, a widow (Jessica 
Lange) and her two sons rebuild 
their shattered lives. Director 


Paul Brickman’s three-headed 


: coming-of-age drama is an 


happy movie about depression. A 
® Mountains of the Moon (R) 


: The surprise—and disappoint- 


: TOM GRUISE DOESN'T PULL HIS 
: WEIGHT IN FOURTH OF JULY 


: IRIS (FONDA) TEACHES STANLEY (DE NIRO) TO READ: L-O-V-E SPELLS... 


ment—of Bob Rafelson’s African 


: adventure is its ploddingly square 


and earnest white-man’s-burden 
slant. With lead explorer Sir 
Richard Burton (Patrick Bergin) 
fluctuating between human being 
and mythic swashbuckler, the 
film—though physically raw and 


impressive—remains as dramati- 


: cally unenlightened as a 1940s 


: ooga-booga jungle fantasy. © 


® Stanley & Iris (PG-13) Robert 
De Niro’s quietly effective 
performance as an illiterate 
factory cook fails to warm director 
Martin Ritt’s shallow, patronizing 


lunch-pail drama. With teacher 


: Jane Fonda compassionately in 


tow, it plays like the Mazzy of 
remedial reading. C- 

® Stella (PG-13) The quasi- 
Victorian class tensions dubiously 
driving the 1937 Barbara Stan- 
wyck classic seem nothing less 
than ridiculous in the remake’s 
contemporary setting. Maternal 
Bette Midler jerks more camp 
laughter than tears while sacrific- 
ing for daughter Trini Alvarado. D+ 
@ Time of the Gypsies (I) 
Director Emir Kusturica’s 


turbulent portrayal of Gypsy 


: culture is anchored by the grave- 


faced presence of Davor 
Dujmovic as a teenage Yugosla- 
vian vagabond who must corrupt 
himself to become a man. It’s a 
harsh, slipshod, sometimes 
memorable movie—a penny-ante 
Godfather. B+ 


or 

Bad Marriages = Big $$ 
Looks like author Warren Adler 
has found the right formula. 
Following the big box-office 
success of The War of the Roses, 
based on his 1981 novel, Adler 
has just picked up a cool $1.2 
million from Tri-Star for his next 
book, Private Lies, a still 
unpublished tale about a couple 
of spouse-swapping couples. 

Lethal Rapier Come 
April, Mel 
Gibson will 
raise a weapon 
of a different 
variety in 
Hamlet as director Franco Zeffirelli 
(Romeo and Juliet) makes another 
Shakespearean film foray. 

~ She-Defendant She- 

Devil went to hell, so Meryl Streep 
has ditched her powder-puff pink 
attire for a role as a criminal 
defendant alongside 
writer-director-actor 


Albert Brooks in the 


upcoming comedy- 
romance Defending Your Life. 
Meryl's accent and hair color have 
yet to be determined. 

Sequel Watch 1990 
¢ Ernest Goes to Jail 
¢ Exorcist Ill: Legion 
© Godfather—The Continuing Story 
¢ The Gods Must Be Crazy Il 
¢ Texasville (The Last Picture Show) 


¢ The Two Jakes (Chinatown) 


STANLEY: TAKASHI SEIDA; GIBSON: WARNER BROS.; STREEP: ORION PICTURES 


“I Love Lucy 


”: The Collector’s Edition on videocassette. 


=) 


Start your collection of Lucy’s funniest moments for just $ 4 95 
Library. Start your collection Y 


This was the face the whole world loved. 
Whether she was smiling or stuffing her 
cheeks with chocolate, the one and only Lucy 
conquered our hearts. Here’s an exceptional 
opportunity to enjoy her most priceless per- 
formances now and for years to come. 

The CBS Video Library is proud to offer “| 
Love Lucy”: The Collector's Edition—a video- 
cassette series of all your favorite episodes 
from the original TV show. 

You'll receive three of her most hilarious 
episodes on your very first videocassette, 
“Lucy Wants To Be A Star:’ There's Lucy, 
stomping grapes for a role in an Italian movie. 
Lucy in a towering headdress as a Busby 
Berkeley-type showgirl. And Lucy, the enthu- 
siastic pitchwoman for Vitameatavegamin. 
Allthese great shows can be yours for the low 
introductory price of $4.95 when you sub- 
scribe to the series. 

Here’s how your subscription will work. 
Every four to six weeks, you'll receive a vid- 
eocassette featuring three half-hour episodes 


Start your collection for just 


for a risk-free trial. Each revolves around a 
theme, such as “Lucy’s Troubles Managing 
Money;’ and Lucy’s favorite episodes like 
“Job Switching” and “Lucy's Italian Movie” 
are included. These videocassettes have been 
recorded on high-quality videotape for 
enhanced sound and picture, and come in 
handsome cases, specially designed for the 
Collection. 

Take 10 days to preview each video- 
cassette. For each one you decide to keep, the 
price is just $29.95 plus shipping and han- 
dling. Although we're sure you'll love all of 
them, there’s no minimum number you have 
to buy. And you can cancel your subscription 
at any time. 


FREE “| LOVE LUCY” BOOK! 


If you act now, we'll send 

the 400-page “| Love Lucy” 

% Book, free with your order. 

It's packed with hundreds 

of photos, delightful 

. behind-the-scenes sto- 

ries and plot summaries 

for every episode. And 

it's yours to keep even if you decide to return 
your first videocassette. 

In countless testimonials, America’s favor- 
ite comedians have proclaimed Lucille Ball 
the Queen of Comedy. She was a great Amer- 
ican classic, responsible for one of the most- 
watched, most-loved shows in television his- 
tory. Now you can recapture her magic in “| 
Love Lucy”: The Collector's Edition, available 
on videocassette only through the CBS Video 


today and then sit back and 
enjoy the laughs for years to come. 


For faster service credit card customers 
may Call 1-800-544-4431. 


Dept. CLZ, P.O. Box 1112, Terre Haute, IN 47811 


| YES, | still love Lucy. Enter my subscription to “! Love | 
Lucy”: The Collector's Edition, under the terms described 

| in this ad. Send me “Lucy Wants To Be A Star” (three | 
episodes) at the low introductory price of $4.95. Please 

| include FREE The “| Love Lucy” Book. | 


| (_) CHECK ENCLOSED for $4.95 made payable to 

CBS Video Library. Future cassettes billed Li 
with shipment. 
(-) CREDIT CARD. Charge my series purchases, 
beginning with $4.95 for my first cassette, to: L12 

| () American Express [_) VISA (1) MasterCard (1 Diners Club 


| Account! ee Oe. 
| Signature 
Name 
(please print) 
| Alc ¢$$ SS ee 
iti State SS 


| Prone =) 


Note: All subscriptions subject to review. CBS Video Library reserves the right to 
reject or cancel any subscriptions. Canadian orders will be serviced through 
Toronto. Applicable sales tax added to all orders. 


| Love Lucy” is a trademark of CBS, inc. © 1990 CBS Records Inc. 


London Fields 


Soviet Women: 


The Enthusiasms 


London Fields 


BY MARTIN AMIS 
FICTION 
Harmony Books, $19.95 


, ee : 
HERE’S A BOOK that Masterpiece Theatre - 
won’t want to film. Not a sturdy British virtue in | 
sight and an even more repellent cast of charac- : 
ters than in Money, Martin Amis’ previous novel. 
By now the official bad boy of British literature, - 
Amis tosses his mangled rats into the tea party | 
to the generous applause of all. London Fields, : 
which made it to the best-seller lists in the : 
author's native land, depicts a 
morally blitzed city, London : 
after “the death of love” and : 
just about everything else : 
except sex, money, and may- : 
hem. For readers inclined to : 


miss the point, Amis has : 
included an apocalyptic flour- : 


ish—a rogue 


hurtling toward London in : 
order to pulverize, Sodomize =: 
and Gomorrahize it. Mean- : 
while, there’s no one at home 
in this city except predators : 


and prey. No fair English fields 


coercion. Only fields of force.” 
Among the mutants at play 


given up violence for fraud, : 
darts, and indiscriminate copula- 
tion; the stunningly beautiful, 
severely jaded Nicola Six, whois : 
devoted to what H. L. Mencken : 
once referred to as non-Eu- 


clidean sex; Guy Clinch, a 


gullible upper-class twit who ts a 
sadist’s dream come true; Guy’s : 
infant son, Marmaduke, who : 
seems what John Calvin had in 
mind when he described chil- : 
dren as lumps of depravity; and : 


Guy’s wife, an icy scold called 


Hope, whose sexual frustrations : 


asteroid is : 


are finally relieved by monstrous 
little Marmaduke. All of whom 
are grist for the mill of an Amer- 
ican writer, Samson Young, who 
has come to London to die of : 
something like AIDS and who 
has stumbled on what instinct 
tells him is a lucrative murder 


story starring Nicola. 


In assembling this noisome 
crew, Amis might have tried to 
write a Vo/pone for our time, acor- 
rosive comedy of greed and lust. 
Unfortunately, he had otheram- : 
: bitions, particularly the self-re- 
here, “only fields of hatred and : flective, metafictional sort that : 
: excite academic critics and bore 
: the socks off everyone else. Bar- 
are Keith Talent, an ambitious, 
untalented ex-mugger who has 


gain-basement symbols abound 
(Enola Gay, the name of the | 
plane that dropped the first A- : 
bomb on Japan, gets a lot of play). 
The standard political and meta- 
physical migraines occur regular- 


ly, posing as hard-boiled big ideas. 


Everything in this book is over- 
: done except the murder plot, 
which turns out to be just anoth- 
er metafictional spare part. The 
real story line, apart from Keith’s 
ham-handed nastiness, is the | 


sadistic daydream built around 
Nicola’s long, drawn-out humil- 


servility and a state of perma- : 


BRITISH 
NOVELIST 
MARTIN AMIS 
AFFECTS THE 
FASHIONABLE 
SULKS 


nent tumescence by her imper- 
sonation of a hard-luck, angelic 
34-year-old virgin starving for 
love and kisses. But so pro- 
longed is the agony that the 
reader, instead of relishing every 


: gloating detail, is likely to skip : 


ahead, not so much to find out : 
how it ends as to find out : 
whether it ends. 

London Fields has its mo- ' 
ments—witty epigrammatic 
asides, sharp descriptive phras- 


: es—but they are submerged in : 
: 470 pages of pullulating clever- : 
: iation of Guy, who is reduced to : 


ness and eager-to-displease : 
overkill. It must be admitted, : 


AMIS; MIRIAM BERKLEY 


though, that the novel does 


evoke a nightmarish vision of : 


contemporary London—a Lon- 


don where still-promising, still- 


immature 40-year-old novelists 


have been made captives of : 


ruthless, predatory word proces- 
sors, watching helplessly as ev- 
ery apocalyptic whimsy, sub- 
pornographic fancy, and forkful 
of stale intellectual fodder that 
enters their heads is sucked im- 
mediately into the machines 
without the intervention of self- 


restraint, modesty, or any other : 


: sturdy, traditional British virtues. 
: C(L.S. Klepp) 


Soviet Women: 
Walking the 
Tightrope 


BY FRANGINE 

DU PLESSIX GRAY 
NONFICTION 
Doubleday, $19.95 


Reson FRANCINE du 
Plessix Gray’s Soviet Women is 
: just a little bit like listening to 


the Chicago Cubs. Like the 
: broadcaster, Gray comes across 


BECKETT: JERRY BAUER; ILLUSTRATION: RICHARD MCGUIRE 


Harry Caray narrate the saga of : 


as talkative, opinionated, pas- 
sionately engaged, and alternate- 


ly prone both to belaboring and 
ignoring the obvious. Yet she also 


provides the reader with a 
wealth of insight and so broad a 
range of characters, anecdotes, 
and illuminating vignettes that 
finally one cannot imagine hav- 


ing half so much fun without her. 

Despite its title, Soviet Women 
reads like anything but home- 
work. It is an intimate and vivid 
portrait of the Soviet Union, told 
through interviews with Soviet 


women. Gray begins with her 
own story. As a child in Paris, she 
was raised—“beyond the erratic 
attentions of a French father” — 
exclusively by her Russian 


mother, governess, great-grand- 
mother, and great-aunt. “They 


were my first loves and my first 
tyrants,” she writes. “Beneath 
: their veneer of tenderness and 
: Tolstoyan pacifism...there was a 
: searing energy, an iron discipline, 
: a formidable will to dominate, 
: and it is in them that I first 
sensed the mysterious, unique 
power of Russian women.” 

So what have 70-odd years of 
Bolshevism done to Russian 
women? Infinitely more, it turns 
out, than we could have imag- 
ined—hampered as we are by 
Soviet secrecy and our own 

: monochromatic and Moscow- 

: centered view of that country. 

: Yet also, in many crucial ways, 
the century has accomplished a 
good deal less. As a Russian- 
speaking American feminist who 
also is capable of using the word 
“henpecked” without irony, 
Gray turns out to be the perfect 
Gulliver to guide readers 
through a land of almost dizzying 
paradox. 

Under Mikhail Gorbachev, 
the Soviet Union is a nation in 

: private as well as public turmoil. 
: When it comes to work and 
: money, Gray puts it this way: 
“American women are still strug- 
gling for the freedom to, whereas 
Soviet women are now strug- 
gling for the freedom from. We 


ENT 


NEWS& 
NOTES 


® Waiting for Sam Simon 
and Schuster has 

signed an authorized 
biography of Samuel 


Beckett, winner of the 


1969 Nobel Prize in 
literature. The biographer, James 
Knowlson—a family friend for over 
20 years—has exclusive access 
to Beckett's papers. 

= Who Needs It? This 
spring Doubleday will republish 
Stephen King’s The Stand, 
restoring 150,000 words cut from 
the 1978 edition. The new version 
($24.95) contains 1,160 pages 
(and weighs in at 3 Ibs., 12 02.) 
compared with 823 pages for the 


original ($12.95). 


= Eager to Sleaze 

C. David Heymann (A Woman 
Named Jackie) is at work on his 
next book, tentatively titled A Lady 
Named Liz (Taylor, of course). 

= Incomplete Past Joe 
Montana and writer Alan Stein- 
berg are working on Montana, the 
NFL quarterback’s second 
autobiography, due this fall from 


Random House. 
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A 12-HOUR DAY FOR SOVIET WOMEN: 


have been stuck at home for the : 
past two hundred years, and are 
still striving for the right to work 
in coal mines, fire-fighting units, 
police brigades. Whereas Soviet 
women are battling to be freed 
from such labor, and from the far ! 
more lethal ones they’ve been 
stranded in for seven decades, ' 
...So we are traveling in precise- 
ly opposite directions.” 

Instead of organizing to se- 
cure publicly sponsored child 
care, an increasing number of | 
Russian women interviewed by : 
Gray are sacrificing their careers 
to spare their sons and daughters 
the wretched food, constant 
sickness, spiritual torpor, and 
deadening propaganda of state- 
run nurseries. ! 

But Gray’s portrait of the na- : 
tion is not so simple. To begin 
with, the journey from Leningrad 
to Tashkent, as she vividly | 


MARCH 2, 1990 


JOBS, HOUSEWORK, TIME IN LINE 


demonstrates, encompasses as : 
much cultural diversity asa trip : 
: old. Consider, for instance, his 


from Ottawa to Mexico City. 


Along her route this honest and 
thorough reporter finds people : 
to divert and bewilder gender- 
: Bone. And consider this delight- 
crusading gynecologist who 
: says and reviews, beginning with 
methods, bitterly laments the 
: sexual boorishness of Russian 
: admit to having enthusiasms?) 


ideologues of all persuasions: the 


fights for improved birth-control 


men, yet refuses to employ 


women physicians because they : 


ought to be home raising babies; 
the Soviet women’s chess cham- 


pion who says that women will : 


never be competitive with men 


because they are incapable of : 
: conversation, food, and drink; 
oriented female students who : 


sufficient obsessiveness; career- 


hoot, “A man! Who needs a sec- 


ond child?”; the doomed mar- | 
riage of Mayaand Yuri, a would- : 
be novelist and her engineer } 
: existential angst, brutal realism, 


husband whose ego she crushes 


like an eggshell. 
Altogether, Soviet Women pro- 


: vides a vivid, candid, and inti- 
: mate glimpse at a long-hidden 
: world. B+ (Gene Lyons) 


The Enthusiasms of 


Robertson Davies 


EDITED BY JUDITH 


"SKELTON GRANT 


NONFICTION 
Viking, $19.95 


Presta THE SECRET to 
Robertson Davies’ ever-growing 
following is that he is not a 20th- 


: century writer after all. Admit- 
: tedly, he was born in Ontario in 


1913, studied at Oxford and act- 


: ed Shakespeare in London dur- 


ing the 1930s, edited a small On- 
tario newspaper for 20 years, and 
then moved to Toronto, where 
he still flourishes. But other ey- 
idence suggests that he isa late- 
Victorian, probably a younger 


: contemporary of George Ber- 


nard Shaw, whom he admires 


: and resembles (long white 


beard; merry, mischievous, bluff 
manner), born, let’s say, about 
1868, which would make him a 
remarkably vigorous 122-year- 


suspiciously readable novels— 
among them, World of Wonders, 
The Rebel Angels, What's Bred in the 


ful, engrossing collection of es- 


the title. (What self-respecting 
late-20th-century writer would 


What does Davies like? Eccen- 
tricity; headstrong personalities; 


slightly occult, mystical, or oth- 


erwise unorthodox religions that 


: convey a whiff of cosmic opti- 


mism; passion; adventure; good 


ghost stories; Shakespeare, 
Dickens, and the theatrical in 
general; Victorian literary curiosi- 
ties and bric-a-brac. What bores 
him? Avant-garde experiments, 


NEWS @NOTES 
@ Just Browsing Whenit 
was first published last fall, The 
Reader's Catalog—a useful 
compendium of the best books in 
print, listed by subject—caused a 
stir. The 
Cata 


log gave | 


people 


access to a wide variety of books, 
many of them hard to find, all of 
them available through the Catalog 
by phone, fax, or mail. Booksellers 
squawked; many refused to stock 
it. But as it happens, the Catalog 
seems to be more valued as a 
reference tool than as a competi 


tor to bookstores. Catalog 


sources report that / 
only one of 


its own 


best-sellers— \; 
Stephen \W 
Hawking's A Brief History of 
Time—has sold in double 
figures (20 copies). Among the 
other top 10 titles are 
Herodotus: The Histories; The 
Complete Crumb Comics, by 
Robert Crumb; and finally, in 
10th place, Beowulf— which 
has sold five 


copies. 
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FOR EVERYONE 
TRYING TO COMPETE 
WITH CHRYSLER 
BUILT MINIVANS, 


BAD NEWS COMES 
IN THREES. 
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literary crash diets, and similar 
newfangled fixations. 

Sent an author’s question- 
naire asking him to describe his 
public image, Davies, at a loss, 
consults a colleague, who tells 
him “an exacerbated curmud- 
geon,” which he duly writes 
down. But there isn’t much in 
the way of curmudgeonly exac- 
erbation here. He does suggest 
that there is something rather 
anemic about the pessimism 
that Graham Greene and oth- 
ers have turned into a valuable 
literary property, but for the 
most part he is content to ap- 
preciate the more robust mis- 
fits of the 19th and early-20th 
centuries—such as the irrever- 
ent Reverend Sydney Smith; 
Walt Whitman; Shaw and Mrs. 
Patrick Campbell; the half-mad 
reprobate writer and priest Fred- 
erick Rolfe; and the sex pioneer 
Havelock Ellis, who is Davies’ 
idea of what a scientist ought to 
be, more literary than scientific. 
As are Freud and Davies’ suppli- 
er of archetypes and other fic- 
tional necessities, Jung. 

When he edges into more re- 
cent territory, Davies naturally 
goes for eccentrics: Nabokov, 
Salinger, lvy Compton-Burnett, 
John Cowper Powys, Iris Mur- 
doch, as well as minor writers 
who took major pains with style, 
like Max Beerbohm and P. G. 
Wodehouse. 

But this book should not be 
mistaken for a work of systemat- 
ic criticism. It is a lot more like 
having the run of a curious old 
gentleman’s library with the gen- 
tleman there to point out oddi- 
ties (a Victorian novel by a 9- 
year-old girl?) and to digress 
engagingly on Shakespeare, fa- 
mous actors and music hall per- 
formers, turn-of-the-century 
bathrooms, kings, corsets, the 
importance of conversation to 
marriage and of marriage to love, 
and other matters not likely to 
be admitted to a seminar on 
“Postmodernity and the Death 
of Writing.” B+ (LSK) 
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ROBERTSON DAVIES: A 20TH-CENTURY WRITER WITH 19TH-CENTURY STYLE 


The Great Letter E 


BY SANDRA SCHOR 
FICTION 
North Point Press, $18.95 


ie STRIP OF territory that 
lies between marriage and di- 
vorce is fertile ground for fiction. 
In this unincorporated subdivi- 
sion of the estranged and be- 
reaved everyone has had their 
props knocked out. It’s a place 
where odd friendships are 
struck, irregular hours are kept, 
quantities of late-night TV are 
watched, and food is consumed 
in front of open refrigerators. 
As this novel begins, Barry 


his marriage by his wife, Mari- 
lyn, and into this new neighbor- 
hood. At first he tries to use his 
memories to nurse his marriage 
back to life: “Marilyn married 
me because I freed her of her 
phobias, not only of neighbor- 


hood dogs and cats, but of : 


heights and swimming. ... In the 
calm, murky waters off City Is- 
land, I taught her to do the dead 
man’s float, and in my best hyp- 
notic chant repeated, ‘You're a 
salmon, a tuna, you’re as ador- 
able as a red snapper. You won’t 
go down....’” 

But Marilyn’s in different wa- 


ters now and wants Barry out of : 


Glassman has been eased out of : 


the pool. Reluctantly he packs 
and eventually makes his transi- 
tion—using the Jewish idiom of 
the book—from man to mensch. : 

Asimple enough tale, Zhe Great 
Letter E has more fancy window 
dressing than Saks at Christmas. 
The £ of the title hangs outside 
Barry’s optometry shop. Like his 
favorite philosopher, Spinoza, Bar- 
ry is a grinder of lenses (his name 
is Glassman, remember’), and 
sure enough he befriends a blind 
man named Messenger. ‘Too bad 
aboutall this, as the novel is both 
a witty and humane story of the : 
amazing regenerative properties of 
the soul, even the middle-aged 
soul. B (Caro/ Anshaw) 


KEITH JENKINS 


Dodge Caravan. 


Plymouth Voyager. 


Chrysler Town and Country. 


OUR MINIVANS JUST OUTSOLD 
EVERY OTHER VEHIGLE IN AMERICA. 


This January was quite a month for the world’s Maybe the key reasons for that leadership 
leading family of minivans. are a couple of things we deliver best: product 
To begin with, our three minivans, Dodge quality and dealer service. For the third yearina 
Caravan, Plymouth Voyager and Chrysler Town —_ vow, Voyager and Caravan ranked highest in owner 
and Country outsold every other vehicle in satisfaction of any domestic minivans* 
America. Cars or trucks. Imports or domestics. Of course, with 60,000 new owners in the last 


Over 60,000 minivans sold in a single month. _monthalone, all of this good news is probably trav- 
What’s more, we sold our two-millionth minivan, — eling a lot faster than our competition would like. 


aking Chrysler-built minivans th = ij 
fulinhstory Outselingalthe others combined. a OMIP'YSIEP Corporation 


*/.D. Power and Associates. 1989 Light Duty Truck/Car Customer Satisfaction with Product Quality and Dealer Services" 1988 Models, 
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Capsules 


Other notable releases 


@ The Air and Space Catalog: 
The Complete Sourcebook to 
Everything in the Universe 
Edited by Joel Makower (Vintage, 
paperback, $16.95) Divided into 
four sections—astronomy, 
weather, space flight, 
aviation—and packed with 
information: how to build your 
own weather station, where to 


buy cloud charts, how to join a 


boomerang society. 


The End of Lieutenant 
Boruvka Josef Skvorecky (Norton, 
$18.95) The third of the Lieu- 
tenant Boruvka mysteries. 


® Everybody Says Freedom Pere 


Seeger © Bob Reiser; foreword by 


Jesse Jackson (Norton, $29.95) The 


civil rights movement in songs, 
pictures, and interviews. A 

® Morte D’Urban and Wheat 
That Springeth Green J/. / 
Powers (Washington Square Press, 
paperback, $8.95 each) Not quite 
like anything else in American 
fiction, these two gems about 
reluctant clerics and the vagaries 
of faith display a great storyteller 
at his wittiest. A 


¢ Parting With Illusions Vicdimir 


Posner (Atlantic Monthly Press, 
$79.95) Another take on glasnost, 


this one from the New York-raised : 


Soviet TV commentator. 

® Raging Hormones: The 
Unofficial PMS Survival Guide 
Martha Williamson and Robin 
Sheets (Doubleday, paperback, 


MIAIREC IH 9255, "1297920 


: $7.95) If there are hostages to 
hormones out there, they should 
: find these jokes funny. 

@ Recipex: Every Gook’s 
Master Index Annie Gilbar 
(Fireside, paperback, $15.95) “The : 
complete guide to the most i 
popular general and specialty 

: cookbooks.” Brilliantly useful. A 
: @ Talk That Talk: An Anthology 
: of African-American Story- 
telling Edited by Linda Goss and 
Marian E. Barnes (Touchstone, 
$12.95) From the “Signifyin’ 
Monkey” to jump-rope rhymes. 
White Girls Lynn Lauber 
(Norton, $17.95) A young girl’s : 
: coming-of-age in a racially divided 
: Ohio town; a deft debut. B+ 


we BY JOSEF &x 
SKVOKECKY 


available 


The Cold War is Bourne again 
in Robert Ludlum's new book, 
The Bourne Ultimatum. 


BEST-SELLERS 


What can explain the presence of Thomas Pynchon’s Vineland 


amidst the chillers and thrillers on the Fiction list? Maybe, its invisible 


author. This time last year Salman Rushdie’s Satanic Verses made it 


to the top 10. 


FICTION 


1. The Bad Place Dean R. Koontz, Putnam, $19.95 
2. Devices and Desires 2 D. James, Knopf, $19.95 


3. A Ruling Passion Judith Michael, Poseidon, $19.95 


4. Counterattack IW. /. B. Griffin, Putnam, $16.95 


5. Vineland Ziomas Pynchon, Little, Brown, $22.95 
6. Clear and Present Danger Zim Clancy, Putnam, $21.95 
7. Harmful Intent Robin Cook, Putnam, $18.95 


8. Daddy Danielle Steele, Delacorte, $19.95 


9. Gold Harbour Jack Higgins, Simon © Schuster, $19.95 


10. White Ninja Eric Van Lusthader, Faweett/Columbine, $19.95 


NONFICTION 


1. Megatrends 2000 John Naisbitt and Patriaa Aburdene, 


Morrow, $21.95 


2. Barbarians at the Gate: The Fall of RJR Nabisco Bryan 
Burrough and John Helyar, Harper © Row, $22.95 


3. Liar’s Poker: Rising Through the Wreckage on Wall 
Street Michael M. Lewis, Norton, $19.95 


4. It Was on Fire When I Lay Down on It Rodert Fulghum, 


Villard, $17.95 


5. Wealth Without Risk Charles Givens, Simon © Schuster; 


$19.95 


The Tempting of America Rolert Bork, Free Press, $22.50 


7. All| Really Need to Know | Learned in Kindergarten 
Robert Fulghum, Villard, $15.95 


The T-Factor Diet Martin Katalin, Norton, $18.95 


Toxic Parents Dr: Susan Forward with Craig Buck, Bantam, 


$18.95 


10. The Guckoo’s Egg Clifford Stoll, 1 Doubleday, $19.95 


SOURCE: PUBLISHERS WEEKLY 


NEWS @GNOTES 
® Beknighted Effort 

The legend of King Arthur is being 
recycled in the most unlikely 
forms. Excalibur—the book— 
retells the Arthurian legend and 
includes a board game and a pop- 
up castle. It was written by Alan 
Zelenetz, a medieval scholar who 
writes graphic novels for Marvel 
Comics and works as an assistant 
principal at a Brooklyn yeshiva. If a 
cardboard Camelot doesn't satisfy 
the fantasy, a 4,000-room hotel 
called Excalibur is set to open this 
summer in Las Vegas. It features 

a medieval castle, an Arthurian 
dinner show, and 100,000 square 
feet of gambling. 

@ Truck-Stop Tour 

On Memorial Day, Michael Wallis is 
hitting the road to promote his new 


book, Route 66: The Mother Road. 


The author will drive his 1964 red 


Corvette the entire 2,400 miles of 
the old highway from Chicago to 
Los Angeles. He'll stop in towns 
and sign books from St. Louis to 
Joplin, from Tulsa to Tucumcari. 
“Route 66 represents America, 
before we became generic,” Wallis 
says. “On the interstates, we might 


as well be on a runway.” 


LONDON FIELDS 
BY MARTIN AMIS 
Harmony, $19.95 


WALKING THE TIGHTROPE: 
The Lives of Soviet Women 
BY FRANCINE 

DU PLESSIX GRAY 
Doubleday, $19.95 


HENRY IN LOVE 
BY MARIAN THURM 
Bantam, paperback, $8.95 


COLLECTED STORIES 
BY WALLACE 
STEGNER 
Random House, $21.95 


BOOMER: Railroad Memoirs 
BY LINDA NIEMANN 
University of California Press, 

$19.95 


WHALE MUSIC 

BY PAUL 
QUARRINGTON 
Doubleday, $17.95 


THE BOOK BROWSER 


A sampling of the opening lines from books out this week 


MARTIN 
AMIS 


This is a true story but I can’t believe it’s really happening. 

It’s a murder story, too. I can’t believe my luck. 

And a love story (I think), of all strange things, so late in the century, so late in 
the goddamned day. 


ee week in Moscow: Monolithic bastion of Father sky, cement-hued cover 
of brutal changelessness, for seven days it does not rain, or snow, or sleet, or shine, 
the pitiless cloud fortress never alters in hue or texture, temperatures hover at thirty-one degrees through- 
out, just chill enough for the mud-brown streets to remain treacherous...Murky, turbid amber of the 
Moskva River, cruel monotony of sky, harassed, distrustful gaze of citizens, 
melancholia, dejection, boreal solitude... Bombastic gigantism of the modern 
city, tentacles of desolate thoroughfares converging through the heart of Soviet 
power... 

And then, Red Square, crenelated ramparts the color of clotted blood and 
dormant fire surrounded by watchtowers, belfries, sentry boxes, turrets, look- 
outs, all spelling perpetual siege, vigilance, despotism....At its center, rich 
frozen rose of V. I. Lenin’s granite mausoleum, militiamen in viridian green 
guarding its massive doors, gleam of their silver-plated bayonets... 

But then, but then, at the square’s far end, St. Basil’s domes blooming out 
like bouquets of lapidary fruit; and as you face the russet heart of Lenin’s tomb, 
joyous explosion of the Kremlin’s churches! Bulbous domes of palest turquoise or blazing deep blue 
like the firmament of clearest night, exultant gilded domes surmounted by great gold crosses strung 
by ropes of golden chain, like hostages exiled from Byzantium. 


SOVIET 
WOMEN 


WALKING THE TIGHTROPE 


France pu Pressix Gray 


[seas soaring, sailing high above the waxed corridors of St. Peter’s, the hospital 
where, exactly two hours earlier, at 5:56 a.m., Kate had given birth toa big bald 
baby who weighed in at just under nine pounds. “Never again,” Kate had said 
fiercely as the doctor stitched her up, “I mean it, Henry.” We'd held hands and 
cried, and admired the baby for a while until the nurse took her away into a comer 
of the delivery room for a bath. 

We were married a year ago when I was sixty-nine and Kate was twenty-eight. 


t would not be accurate to say that these stories gathered up near the end of a 
lifetime of writing constitute an autobiography, even a fragmentary one. I have 
tried autobiography and found that I am not to be trusted with it. I hate the restrictiveness of facts; I 
can’t control my impulse to rearrange, suppress, add, heighten, invent, and improve. Accuracy means 
less to me than suggestiveness; my memory is as much an inventor as a recorder, and when it has operated 
in these stories it has operated almost as freely as if no personal history were involved. 

Nevertheless the thirty-one stories in this volume do make a sort of personal record. I lived them, 
either as participant or spectator or auditor, before I made fictions of them. 


The freightyard lay to the east of the town, surrounded by apple orchards and artichoke 
fields that swept in painterly rows down to the dunes and riptides waiting in the bay. 
It was cool for July, with that wet smell of salty fog and rotting produce in the packing 
sheds of the cold storage plants. I drove my fifty-six Chevy with its four bald tires into 
the parking lot behind the depot. There were rows and rows of pickups, RVs, Chevy 
Suburbans, and the beat-up “luxury car” heaps that the brakemen used as away-from- 
home cars, It was solid American steel. 


Tes is a toe sticking out from underneath a green blanket on my living-room sofa. A lovely toe, a pale 
and dainty toe. A toe that has never tested dirty bathwater. I am fond of pretty toes like this, because 
my own are so ugly. My big toes are huge and flat like Ping-Pong paddles. The rest are deformed midget 
toes, little squirmy grub toes. The nails are hard and horny and for some reason have tured bright yellow. 
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Smith Corona introduces the worlds first laptop word processor. 


Facts are facts, and the sad fact is that over 70% of the outlet. With the optional Rechargeable Power Pack, you can 
people who go to all the expense of buying computers andall — write anywhere for hours. 
the aggravation of trying to figure them out end up using their Of course, when it comes to features, this is one laptop 
computers mainly for word processing and spreadsheets— that’s tops. There’s a 16 line by 80 character display, the 
nothing more. amazing Smith Corona Grammar-Right System; a separate, 

‘To put it simply, the last thing most people need for their letter-quality Daisy Wheel Printer, our optional CoronaCalc™ 
word processing is a computer. What they do need is some- Spreadsheet program, Sheet Feeder and Carry Case, plus 
thing that can make writing reports, drafting letters and creat- | much more. 
ing spreadsheets easier and less expensive than any computer All of which, we think you’ll agree, make the Smith Corona 
ever could—a Smith Corona Laptop Word Processor. Laptop Word Processornot =p pine SMITH 

‘To call the Laptop Word Processor user-friendly is an un- just an intelligent alternative to z|| IME CORONK 
derstatement. If you can use a typewriter, you already have all _ the personal computer, but a PSCSORIG:WUORE BeOS 
the skills you need. In fact, you don’t even need an electrical rather distinct improvement. — THE INTELLIGENT ALTERNATIVE TO THE PC™ 


For more information on this product, write to Smith Corona Corporation, 65 Locust Avenue, New Canaan, CT 06840 
or Smith Corona Canada, 440 Tapscott Road, Scarborough, Ontario, Canada MIB 1Y4. 


SPECIALTY 


Unscale and Downtown 5 


By ALEX HEARD 


“Wty EGG?” Malcolm Forbes 
asks in his opening letter for the 
new “downtown” magazine pub- 
lished by Forbes Inc. He doesn’t 
hit us with hard information— 
namely, that his failed attempt to 
buy /nerview in 1989 left him and 
his son Timothy (£gg’s day-to-day 
publisher) with a bag of down- 
town ideas and no place to use 
them. This is a style manifesto. 
The story begins, “One Monday 
night two years or so ago, after a 
couple of us had dinnered ata 
new restaurant...” Forbes and 
pals decided to go downtown— 
club-hoppering, as it were—so cy- 
cles were straddled and the hunt 
for “really jumping” party spots 
began. Eventually Forbes “got 


clued in” and decided to launch a magazine that would keep up with : 


trends in fashion, music, clubs, and celebs. Items so hot they’re still : 
on the griddle. “By the time...things have arrived on the establish- : 


ment’s magazine pages,” Forbes snipes, “they’re over over here.” Odd : 
that he should say that, given that his main magazine isa Domesday : 


Book of the establishment's doings and sayings. 
When I first read of Forbes’ plan to invade the turf of /nterview, De- 


tails, and L.A. Style, 1 thought, “Great, a downtown-magazine war.” It: 
hasn’t come to that, but in trade publications advertising executives : 


are predicting a Darwinian struggle for stylish, tony ads as the number : 


of “scene” magazines grows. In this environment it’s interesting to : 


watch where Egg positions itself. Judging by the “Premiere Issue,” Egg : 


is going after Fogey Hipsters—people who, like Malcolm himself, want: 


to dabble in the downtown scene but also want to stagger home toan : 


apartment guarded by a liveried doorman. “It looks like it’s meant for : 
the more hip readers of Forbes,” says Martin S. Walker of Periodicals : 
Studies Service, a magazine consulting firm. Egg is promising adyer- : 


tisers an upscale audience: men and women in their late 20s to carly 
40s with household incomes of $50,000 and up. Its media kit boasts 
controlled circulation to “an exclusive...select, highly desirable au- 
dience...in affluent zip codes in NY and LA.” In short, not Jim 
Jarmusch characters. 


All of this sheds light on the editorial mix of the firstissue. Egghas : 


most of the basic components of /nterview and Details—the rambling : 


anti-interview interviews with cool performers like Chris Isaak and Ann : 


Magnuson, the moody ads for nebulous fashion gear—but it’s quite : 


a bit creakier than those maga- 
zines. Last fall, Egg editor Hal 
Rubenstein told Fo/io, a magazine 
trade journal, that the publication 
would be like “/nferview as si- 
phoned through Mad.” In truth, a 
lot of Egg is like Interview as si- 
phoned through Joe Franklin’s 


is also physically square, measur- 
ing 11 by 11 inches.) For the cover 
story, Egg sent William Geist to 
Hollywood to profile Mary Hart’s 
legs—a cute spin, but why is an 


Interviews: 


Chris isaak 


Why Bad Mail Happens to 
Good People Instant Fisk, 
Chiafing Dish Jim Mullen’ 
et Hal Ruberistein's 
Floating Island /and a List 


allegedly avant-garde magazine 
writing about an overpublicized 
TY cornball? Jim Mullen’s “Hot 
Sheet” pathetically touts stand-up 
comics, the phrase “get a life,” 


MI 


and “The Japaning of America: 

What's everybody so wollied about?” And Linda Ellerbee (ouch, s-s- 
sizzlin’!) files a plodding report from the Berlin Wall. 

Rubenstein also told Fo/io that people he knows carry around $40 

worth of hip magazines at any given time, so there will always be room 

for one more. But for most Americans the demands of family and career 


: require making choices: one news magazine, one sports magazine, and 
: one magazine featuring grim, slick-haired models wearing ridiculous 


outfits. 

Judged alongside Details and Interview, Eggis less hip, certainly, but 
it has a couple of strong points. It’s friendlier, and writers are being en- 
couraged to write with individual style, rather than with the generic, 
flat reporting favored by /nferview (“When I wencto visit [ventriloquist] 
Doug Skinner, he was alone; [his dummy] Eddie Gray was in a suitcase 
on the floor”) or Details’ lockstep screw-you attitude. 

But let’s be honest: Words have little co do with it. People buy these 
magazines to look at the ads and the insane fashion spreads. /terview 
is still the champ, but Desai/s is coming on strong. Details’ February issue 
contains the silliest men’s fashion concept I've seen in years, entitled 
“Dressed to Till.” “Ma brushed her hair back with her hand,” reads 
a caption to a photograph of a model in overalls, a 1930s straw hatand 
work boots. “Her jaw tightened. “We got to git.’ ” Yes, that’s ight. Com- 
ing at you from the windswept plains midway between New York and 
L.A., it’s Okie Chie. And now Egg is in there pitching too—the best 
ad in issue one shows a stylish older woman wearing a hat that looks 
like an upside-down nuclear reactor cooling tower—but it has some 
catching up to do. 


Commentary on magazines and newspapers will be a regular feature. 
Alex Heard is a Washington writer whose work appears in The New Republic, 7 Days, and elsewhere. 
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The Public Enemy 


BY j-E-F F 


JARVIS 


THE COLD WAR is over. Communism is 


Ronald Reagan’s memory. So now it’s time for | 


Hollywood to find a new enemy who'll bring 2 


the nation together (at the box office, the book- 


store, and the video counter) with a common 


hatred and fear. Show business 
simply can’t do without an ene- 
my. In the ’40s Hollywood had 
the Germans and the Japanese; 
in the 50s communism; in the 
60s communism; in the *70s 
communism; and in the 80s 
communism. So what now? 
How will the plots of thrillers, 
spy flicks, and paranoid made- 


for-cable be filled? How willugly : i 
: excuse enough to take Grena- : 


character actors eat if they can- 
not play evil comrades? We must 
find a new fiend. 


UNIVERSAL 


The first nominee: drug traf- 


fickers. But they’re too obvious : 


and old. Nancy Reagan used 


them already. So did James : 


Bond in Licence to Kill. So did 


Tom Clancy, moving past his : 
: J St : 
: ganda aimed ata people instead 


Red October Russkie-dunking in 
Clear and Present Danger. And so 
did the U.S. military in its inva 
sion of Panama. (Remember the 
old days when communism was 


da?) Drugs are terrible, but : 
blaming all the world’s troubles : 


JUST SAVORING 
HIS JOB: 
<JONATHAN PRYGE, 
> LEFT, AS THE 
BULLYING 
BUREAUCRAT’S 
VICTIM IN BRAZIL 


on their purveyors is just too : 
easy; they are a poor substitute : 


for godless commies. Besides, 
you can’t put together a conspir- 
acy-packed plot about drug deal- 
ers because they do not act to- 
gether, behind a banner; they act 
alone, for purely evil greed, with- 


: out a hint of moral ambiguity. 


dying. The Evil Empire is just a figment of | 


And you can’t turn that into a 13- 
week Masterpiece Theatre mini. So 
no, drug dealers will not do. 


Neither will other criminals : 


and terrorists fit the bill. They 


may make fine targets for Clint 
: atry—butit’s risky, and we need 


Eastwood’s bullets, but they are 
too often stereotyped as national 


: or ethnic groups: terrorists as : 
Arabs, mobsters as Italians, street : 


punks as blacks—those are the 
prejudices that are spread and 
maintained by movies, TV, and 
books. ‘To make criminals and 
terrorists into the monolithic na- 
tional enemy is to create propa- 


: of a government or army. That 


was the sort of show business 
that Joseph Goebbels produced. 


There are some safely anony- : 
mous enemies to be had. Dis- : 


ease is a universally feared, thus 
inoffensive enemy. But it too is 


EN T 
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: an easy target—that’s precisely 


why television has used illness, 
in all imaginable mutations, for 


: every other movie of the week. 


Disease has been exploited and 


: over-used already. It won’t do. 


An equally safe candidate for 


: our enemy might be homeless- 


ness and poverty. At least that 
might be a productive choice: 


: TV movies about disease do not 
: cure disease but TV movies 
: about homelessness and pover- 


ty might just change our society. 
Except shows about poor peo- 
ple almost always turn into ma- 
nipulative and condescending 
portraits of pluck with falsely 


assuring happy endings. What 


we need is someone to hate, like 


: acommie. 


So how about the opposite of 


> communism: How about big 


business? That’s a tempting and 
worthy choice after the gobble- 
up ’80s. But let’s be honest: No 
matter what MBAs think, busi- 
ness is basically boring. A few 
business-bashing books are sell- 
ing well these days—and movies 
may follow-and that does give 
momentary hope for mankind. 
But business will never be at the 
heart of many gripping, thrilling 
flicks because the evil done 
there is done between martinis 
ina bar or between commas ina 
memo, not in any grandly dra- 
matic denouement. Turning big 
business into the enemy is worth 


; an enemy now. 


So forget all those candidates. 
There is one common enemy in 
the East bloc, our bloc, all 


: around the world: bureaucrats— 


the bozos who waste the air they 
breathe at the department of 
motor vehicles, the cable compa- 
ny, the bank. Ina sickly subtle 
way, bureaucrats really can be 
evil; they find power in wasting 
time; they find sport in making 


: other people miserable; they 


hate change. So far, | know of 
one great bureaucrat-bashing 
movie: Brazil. We could use a 
few more. ® 
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L THE THAWING OF THE 
“IT'S A WAR, JAGK, A REAL WAR,” Vice 
D WAR SCUTTLE ‘THE Admiral james Greer, deputy dircetor of 


the Central Intelligence Agency, warns ace 

T FOR RED OCTO BER’? CIA analyst Jack Ryan in the concluding 
pages of Tom Clancy’s best-selling 1984 

techno-thriller, 74e Hunt for Red October. But as this edge-of-destruction account of 

a Soviet submarine commander's attempt to defect to the West was making its way 

to the big screen a funny thing happened: The Cold War turned into the Big Thaw. 

By April 3, 1989, when Paramount Pictures began principal photography on the 
estimated $30 million production (starring Sean Connery as Soviet sub captain Marko 
Ramius and Alec Baldwin as the CIA’s Ryan), the Soviets had just conducted open 
élections for their Congress, And by February, just before the film’s scheduled opening 
this week in over 1,000 theaters, the Soviet government followed Eastern Europe's 
lead and announced that the Communist Party was no longer totally in charge. 

With postwar East-West political realities shaken (like a 007 martini) so severely 
during the past vear, gallant Cold Warrior Jack Ryan stood in danger of becoming just 
another spy left our in the cold. 

But Red October’s producer, Mace Neufeld, 0) u Teeeen 
doesn’t see it quite that way. “he Cold War aspect . 
never really represented a major problem,” he says.) OO) Co a 
“From the beginning, we were determined not to 
turn itintoa Russia-bashing movie. Irsaboutaman 4) ee Ceri ar 
detecting, one government that’s trying to stop him, 
ind our government, whichis trying to help hime |) iC SE VETTES ECT) 
Ir’sa fairly simple story.” Neufeld bought Clancy’s 
story before it was published, way back in 1983, [Jo SERS Wo eho 
when communism was still alive and kicking. 

Director John McTiernan (Die Hard) views his film in more mythie terms. “This 
is a sea story,” he says, “and all sea stories are the same: A boy goes down to the sea 
in ships, is swept ofFincoa weird world of colorful male characters, learns to stand up 
and be a man among men, and he comes home forever changed. 

“The fact that the boy in this case, Jack Ryan, happens to be a man of about 33 
doesn’t change it. I's a boy’s adventure. And that story architecture is in all sea sto- 
ries—whether it’s Mody Dick or Treasure Island or Jack London.” 

Sul, this particular sea story can’t ignore the swell of current events. So an on-screen 
crawl at the beginning of the movie advises, “On November 13, 1984, approximately 
four months before Mikhail Gorbachev took power in the Soviet Union, a Russian 

‘Typhoon class submarine surfaced briefly in 

the Aclant just north of Bermuda, lt subse- 

quently sank in deep water after suffering 
massive radiation leakage. Unconfirmed reports indicated some of the crew Was fes- 
cued, According to repeated statements by both Soviet and American 
governments... nothing of what you are about to see. ..ever happened.” 

Burt even by placing the story in the now distant past of 1984, the impact of the 
thriller scill ultimately rests on the audience’s ability to reaccept some political belicts 


into the sunset 


Sean Connery 


as Captain 


-. 
Marko Ramius, 


commander 


of the Soviet sub 


Red October 
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that are daily being called into question: namely, that 
Reds are menacing. 

In fact, the main motivation for Ramius’ defection in 
the film is that the Red October represents a new class of 
advanced first-strike capability for the Soviets; it’s a 
weapon that his government might use and that’s why 
he hatches his plot. 

That’s not to say that an American-Soviet alliance is 
likely to crop up anytime soon, but it does appear that 
the superpowers have stepped back—if only a 
little—from the abyss of nuclear destruction. 

In any event, Paramount isn’t taking any chances that 
this movie could be construed as a Cold War relic. 
There’s no mention of any Soviet threat in the striking 
poster art developed for the studio by advertising design- 
er Tony Seiniger. Ironically, Seiniger drew his inspiration 
from Soviet poster art, with its strong red, white, and 
black graphics, in constructing the teaser campaign, fo- 
cusing on the silhouette of the sub’s conning tower ris- 
ing, like the highlight of a huge black eyeball, amid a 
field of red. 

“The whole campaign was designed to have a techno- 
suspense quality to it,” says Seiniger. “From the very, 
very beginning, even before the Wall came down, we 
said to ourselves as designers, ‘No hammers and sickles.’ 
Because it’s nota political picture. It’s an edge-of-your- 
seat thriller. You puta hammer and sickle in it, you im- 
mediately skew it for an older audience. No kids want 


to go see a political movie.” 

Insisting that its marketing campaign is “focused on 
the merits of the film and is not an attempt to avoid any- 
thing,” a Paramount spokesman rejected any sugges- 
tions that the studio is trying to camouflage the movie’s 
Cold War origin. “But they're very nervous about it,” a 
rival marketing executive comments. “The world has 


changed. Gorbachev was Zime’s Man of the Decade. De- 
fection is no longer an issue.” 

With the Berlin Wall tumbling down, there’s a new 
world in the making, one that will have an impact on the 
books we read and the movies and ‘T’'V shows we see. 

Publisher Richard Marek counsels, “I’ve been telling 
my authors to concentrate on domestic thrillers—fear 
in the home is much better now than international fear. 


a lee 90 


I know some writers are very upset because they’ve been 
writing U.S. versus Moscow books and now they have to 
change their tune. Events are changing awfully quickly. 
‘Things are so fantastic in the world that one’s imagination 
would have to be awfully good. You’d have to be as good 
as Frederick Forsyth, who was able to write a book about 
the [attempted] assassination of DeGaulle [Te Day of the 


Jackal| when we all know that DeGaulle lived.” 


Acits height, the Cold War may have spawned such 
consummate thrillers as John Frankenheimer’s The 
Manchurian Candidate (1962), but the rapid pace of the 
Big Thaw has deprived filmmakers of the old historical 
imperatives. Frankenheimer says, “Right now, the po- 
litical thriller is the front page of the daily newspaper. You 
can’t do a political thriller based on any type of reality, 
because you don’t know what the hell is going to happen 
a year from now and, if it continues to go like this, who 
the bad guys are.” 

The director believes that the theme of his upcoming 
film, The Fourth War, about American and Soviet com- 
manders squaring off across the West German—Czech 
border in 1988 is more pertinent than ever. “What do you 
do with two warriors without a war to fight?” 

Even Eastern European filmmakers, for all their new- 
found freedom, are complaining. Adrian Sarbu, chief of 
Romania’s Bureau of Cinema and Television, observed 
while attending the Miami Film Festival in February: 
“Before, we were kicking the Communists because it 
was popular. Now who are you going to kick?” 

How about America’s new favorite enemy—those 
dread Colombian drug lords? That’s who Tom Clancy 
dispatched Jack Ryan to do battle with in his latest out- 
ing, Clear and Present Danger. Sull, the former Cold War- 
rior-insurance agent turned best-selling author isn’t ready 
to say “yer to some future commie-bashing. Well, not yet, 

anyway. “I don’t 


The Cold War spawned ahost = want to be knownas 
the grinch who stole 
of Red Menace thrillers, but = détente. Asa father 


of four, I think the 
end of the Cold War 
is great. The world 


acknowledging glasnostis an 
essential element these days is going to bea safer 
place for my chil- 
in any geopolitical drama. dren. But there's al- 
ways going to be 
people out there who are a threat to the civil peace and 
as long as such people exist I'll have something to write 
about.” 

‘Thomas Epley, director of the Naval Institute Press, 
which first published Te Hunt for Red October, seconds 
that thought. “I think the possibility that the Cold War 
thaw will have a negative effect on book sales is being 
overstated. We haven’t fought the Germans and the 


Japanese for decades, but there’s still interest in stories 
about the U.S. fighting the Germans on sea and in the 
air.” However, he does allow, “If had the millions rid- 
ing on Red October that Paramount has, I might be more 
concerned.” 

‘Trying to steer a course through the upheaval of world 
events can be treacherous, as Tri-Star Pictures discovered 
in May 1988 when it released Ramdo ITT, in which 
Sylvester Stallone single-handedly took on the Soviets 
in Afghanistan, just months after the Soviet Union an- 
nounced its troops were being withdrawn. Perhaps it was 
just that audiences had tired of Stallone’s bare-chested 
machismo, but fighting a phantom enemy, he brought 
in only $53 million at the box office, a precipitous drop 
from Rambo II's $150 million score. 

These days acknowledging g/asnost has become de 
rigueur for any movie venturing into geopolitical terrain, 
as Paul Maslansky, producer of the film version of John 
Le Carré’s latest spy thriller, 74e Russia House, which will 
be released later this year, is well aware. “Although it 
“it 
plays as a love story set against g/asnost and perestroika. It’s 


comes from a traditional Cold War author,” he says, * 


as contemporary as can be.” 

Given the events of the past six months, the reality 
of the moment seems to be a pretty volatile element to 
predict accurately when telling a contemporary political 
story. Red October coscreenwriter Larry Ferguson con- 


BALDWIN: BRUCE MCBROOM 


tends that the new film is in tune with the times. 


“Ramius is a warrior who decides to put down his 
weapon when he realizes, if employed, it could upset the 
balance of power,” Ferguson says. “I’m really glad that 
the world has changed significantly to the point where 
a movie that fundamentally reaffirms the brotherhood 
of all men, whether they’re from Russia or the United 
States, can be released.... When I look at everything 
that’s been happen- 
ing, this film is right 
out in front of all 
that stuff.” 

Unlike Clancy’s 
novel, which ends 
ona hard-line note, 
the movie Red Octo- 
ber strikes a frater- 
nally upbeat final 
chord. It too has be- 
come more Big Thaw than Cold War. Producer 
Neufeld’s own hopes for the movie are themselves glob- 
al. “John McTiernan and I have discussed it and we both 
feel this movie could play in the Soviet Union,” he says, 
adding, “and that it would still work.” 

Who knows, in another six months’ time, Muscovites 
might be lining up to catch the Red October matinee at 
the Gorky Park multiplex. 
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aboard the superstar 


Capt. MARKO RAmiIUus (Sean Connery) presides over 
the Red October, a new top-secret Soviet sub that runs 
fast, silent, and deep, carrying a payload of missiles that 
could wipe outa dozen cities ina flash. Ramius’ domain 
is the dark-hued control room, where large consoles are 
alive with dozens of dials, gauges, luminous screens, and 
scopes glowing green, yellow, and soft white. 

Nearby in the icy depths lurks the Da//as, an 
American attack submarine. CIA analyst Jack Ryan 
(Alec Baldwin) and Capt. Bart Mancuso (Scott 
Glenn) look over a sonar operator’s shoulder at a bank 
of computer screens, trying to pinpoint the Red Oc- 

tober’s exact location. 

Miles away, another 
Soviet sub—a more 
compact attack ves- 
sel—races across the 
North Atlantic toward 
them, and the cat-and- 
mouse drama begins in 
The Hunt for Red October, 

the big-budget thriller that opens this week. 

Much of the drama unfolds aboard these three subs, 
and their interiors look great—clean, sleek, ultra high- 
tech. But after you see the movie, the question arises: 
Are they real? Is this what the inside of a state-of-the- 


art nuclear sub actually looks like? Well—yes and no. 
Getting the right look and feel for Red October re- 
quired the cooperation of the U.S. Navy. And luckily for 


Lids Wwe oan, 


the filmmakers, the military’s recent experience with 
Hollywood eased the way. “Zop Gun did wellas a recruit- 
ment tool [for pilots],” says James H. Patton Jr., a retired 
Navy sub commander who consulted on Red October. 
“But it probably hurt the submarine force [because] we 
compete for the same kids.” 

The Navy wanted a promotion vehicle to call its own, 
notes Capt. Michael T: Sherman, director of the Navy 
Office of Infor- 
mation West. By 
“The problem 


Tom So 
with submarines, though, is that when the public sees 
them, they are tied toa pier. We doa good job at sea, but 
we can’t take the public out there.” 

But the Navy could take the film’s production team 
out to sea, and they did. Production designer ‘Terence 
Marsh, art director Dianne Wager, and set director Mick- 
ey S. Michaels, along with other production crew and cast 
members, climbed on board during scheduled sub ma- 
neuvers to geta feel for the real thing. 

One look around two U.S. subs—a Los Angeles class 
(like the Da//as) and a larger Ohio class—was enough to 
convince Marsh that some alterations were going to be 


necessary for Red October. It turns out that the inside of 


a modern sub looks more like something out of a World 
War II picture—cluttered, greasy, designed more for ac- 
tion and access than for show. 

“It didn’t look 1980s high-tech,” says Marsh. “And 
what looks right to the audience /s right, we always say. 
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The interiors of the USS Dallas and the Soviet Red 


October are color-coded so audiences know 


immediately where a scene is taking place. It’s not 


as simple as black hats and white hats, but it’s close. 


According to production designer Terence Marsh, 


the Red October (far left) is “darker, ominous” while 


the Dallas (left) is decked out in “softer, warmer 


grays and beiges.” The control room sets (above) 


were built on gimbals so a real sub’s pitches, rolls, 


and dives could be realistically simulated. 
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Alec Baldwin, as 


CIA analyst Jack 


Ryan, strolls 


beneath a real 


dry-docked sub 


at the San Diego 


Naval Submarine 


Base. The Navy 


cooperated with 


the production, 


but charged for 


its services. 
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And if it doesn’t look right to the audience, it isn’t right.” 
So, a few changes were made. Working from military re- 
search books, defense-industry manuals, and pictures that 
the Navy let them take after covering the top-secret stuff, 
like speed gauges and depth gauges, Marsh’s production 
team took the basic elements of a real sub’s control room, 
rearranged them, 
and dressed them up 
for the movie. “It got 
a much slicker look,” 

he says. 
In one case, the 
Navy’s own sense of 
drama helped. A real 
sub’s control room— 
“the con” —is bathed 
in ared light to focus 
the crew’s attention on the tasks at hand. Elements of that 

lighting scheme were used in the film. 

Creating the look of the Red October and the other So- 
viet sub, the Konova/ov, called for a bit of guesswork. “We 
had no basic invitations to visit the Russians, but we had 
references,” Marsh says. “We knew we couldn't be far 
wrong if we based our design on common knowledge, 
then added our own touches of ‘Evil Empire,’” like an 
ominous black-and-chrome color scheme. 

The final result is striking. The ships’ interiors def- 
initely look like super-subs should. One report has it that 
a member of the Navy brass took a tour of the set, real- 


1990 


ized that some elements looked too accurate, and im- 
mediately reported the entire production crew to the 
FBl—apparently unaware that the military had been co- 
operating all along. The Navy declines to comment on 
the matter. 

Not surprisingly, the film’s sub consultants don’t have 
much to say about the accuracy of the film’s look in gen- 
eral. When pressed, Patton cites the military communi- 
ty’s code regarding U.S. nuclear capabilities: “Don’t con- 
firm. Don’t deny. Do not attest to validity.” 

OK, what about the sub chase scenes? Are they re- 
alistic? “I can’t tell you how deep subs go,” Sherman 
says. “That’s classified. The official Navy position is ‘in 
excess of 400 feet.’ So when [the movie sub] goes down 
1,200 feet, that’s Hollywood. But it is credible.” 

One thing that’s definitely not credible is the Red Oc- 
tober’s periscope. In order to differentiate between the 
“cons” of the U.S. and Soviet subs, the production team 
wanted a recessed area for the Soviet ship’s periscope. 
“T advised them that technically this was unlikely,” says 
Patton, because the sub would have to go into shallower 
water to up periscope. “They listened, but they went 
ahead anyway because they wanted this visual effect.” 

But wait a minute. How can these U.S. Navy guys be 
sure that this isn’t what the inside of a Russian sub looks 
like? How do they know? Have they ever seen one? “I 
have no knowledge of the inside of a Russian sub,” says 
Sherman. “I have no knowledge of the inside of a Rus- 


sian sub,” says Patton. 
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Handling 
is always 
included. 


For most people, getting shock 
absorbers is a seat-of-the-pants 
decision. When they feel a jolt 
in the seat of their pants, they 
decide to get new shocks. 

So what's wrong with that? 

It's not just a matter of 
comfort. Bad shocks can mean 
bad handling. The way your car 
corners on exit ramps, the way 
it responds to sudden steering, 
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roads all depend on your shocks. 

To help keep your car 
handling properly, have Mr. 
Goodwrench check your shocks 
and/or struts. If they need 
replacing, he'll have the exact 
GM Goodwrench Shocks your 
GM car or truck was designed 
to use. 

Plus, when you get GM 
Goodwrench Shocks you get a 
Lifetime Limited Warranty that’s 
good for as long as you own 
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Mr. Goodwrench for details, now 
at over 7,200 General Motors 
dealerships coast to coast— 
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TO VIDEO. 

DO NOT PASS 

BOX OFFICE. 

Do NOT COLLECT 
$50 MILLION: 
‘THE MOVIES 

THE BIG SCREEN 


FORGOT. 


By Iro Slifkin 


MARCH 2, 1990 


HEN SATURDAY NIGHT LIVE ALUMNUS Christopher Guest set 
out to direct his first movie, 74e Big Picture, he had every reason to 
be optimistic. His film-industry spoof—about a director trying to 
make Ais first movie 
Martin Short), the backing of a major studio president (David 
Puttnam at Columbia), and a small but workable $5 million budget. 

But once the project was cleared to start production, the problems 
began. “Two weeks later, Puttnam was out and Dawn Steel took 


had a good cast (including Kevin Bacon and 


over,” Guest says, and the turmoil at the studio made The Big Picture 
an orphan. “We were left alone to make the movie we wanted, but 
once we finished it, they didn’t know what to do with it.” 

Eventually, Columbia did open the movie ina handful of theaters, 
to mixed reviews. But because almost no effort was made to promote 
it, Guest complains, most moviegoers never even knew The Big Pic- 
ture existed, much less had a chance to see it for themselves. 

Until now. When The Big Picture arrives in video stores this week, 
it will, for all practical purposes, enjoy its world premiere in living 
rooms around the country. Guest says he finds it ironic that The Big 
Picture can now be seen only on the small screen. 

The Big Picture has plenty of company when it comes to movies that 
were made for theaters but wound up going almost directly to home 
video (then usually to cable TV). Walk into any video store and there 
they are: hundreds of 
movies with interesting 
plots, handsome box cov- 
ers, well-known casts and 


directors—and titles most 
people have never heard of. 
Some, like The Big Picture, 
are the victims of Holly- 
wood politics or botched 
distribution. Others simply 
died so quickly at the box 
office they never got a 
chance to open in more 
than a handful of theaters. 
(And some low-budget ac- 
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PROVIDES AN 


OUTLET FOR 


MOVIES 


THAT NEVER 


FOUND THEIR 


WAY IN 


THEATERS 


MARCH 2, 


tion and horror flicks were never really intended for the- 
aters in the first place, but that’s another story.) 
In the first three months of this year alone, video 


such as these: 
° Slipstream (MCEG/Virgin), a science fiction saga with 
Abraham and Ben Kingsley 


rected by Peter Masterson (The Trip to Bountiful) 


rected by Tim Hunter (River's Edge) 


© Little Monsters (MGM/UA), a teen comedy with Fred 
: jtappeals to a mass market with sex and violence,” says 
© Me and Him (RCA/Columbia), a sex farce by German 
: Video, “we will play up those elements through their 

Variety estimates that at least 68 U.S.-produced movies 
went directly to video in 1989 (up from 40 in the pre- 
vious year), despite having had deals in place for distri- 
: Ione Skye and James Spader, and Season of Fear, an erotic 

The trend has everything to do with economics. In 
many cases, studios will support a number of projects 
when they are just glimmers in producers’ eyes, but can’t 
afford to deliver all of them to theaters. Movies thatare 
: egan, the company’s director of public relations, editorial 
: and programming services. They decided to spotlight 
: star Michael Pare (Eddie and the Cruisers) and the movie’s 
a few negative reviews could mean a one-way ticket 
to Videoville even for projects with notable directors. : 
: having never appeared in theaters. 
With VCRs in nearly 70 percent of U.S. homes, the 


Savage and Howie Mandel 


director Doris Dérrie (Men) and starring Griffin Dunne 


bution in theaters. 


seriously flawed or seem to lack broad appeal are with- 
held from theaters or released with a minimum of sup- 
port. A weak opening in New York or Los Angeles or 


Or Stars. 


Now Playing on the 


(Not So) Big Home Screen 


: video option has become increasingly attractive to movie 
: studios. “A few years ago, without distribution in the- 
: aters, you were sunk,” Variety home video editor Al Stew- 
stores have been or will be hit with straight-to-tapers 
: that with just video and foreign distribution you can re- 
: coup a substantial proportion of your investment.” 

Star Wars’ Mark Hamill and Oscar winners F. Murray 
: trying to make rental choices without the benefit of the 
* Blood Red (Nelson), a drama set in the California wine 
country, starring Eric Roberts and Dennis Hopper. Di- : 
Video marketers can entice viewers to rent movies that 
¢ Paint It Black (Vestron), a murder mystery starring : 
Doug Savant, Sally Kirkland, and Martin Landau. Di- 


art says. “Video changed the equation; now it’s a safe bet 


For viewers, the straight-to-video alternative means 


widespread reviews and word-of-mouth recommenda- 
tions that usually accompany wide theatrical releases. 


never saw theatrical release, but only, Stewart says, with 
the help of “a massive hype job.” 

Calling attention to these unknown movies in the 
video store brings out the artist in video marketers. “If 


Bruce Pfander, vice president of marketing for CBS/Fox 


promotion and on their packaging.” 
CBS/Fox recently released two movies on video that 
had limited exposure in theaters: 7/e Rachel Papers, with 
Pp 


thriller with a cast of unknowns. The one with “a sexy lady 
on the cover’—Season—did better in stores, Pfander says. 

Warner Home Video didn’t have much to go on with 
a 1987 movie called /nstant Justice, says Michael Finn- 


Top Gun-like angle on the package. It did surprisingly 
well on video, selling more than 40,000 copies, despite 


In extreme cases, even a movie’s name may change 
on the way to the video store. 
RCA/Columbia plans to trash the title 
of Russicum, an upcoming suspense 
yarn with ‘Treat Williams, in favor of 
the more palatable The Third Solution 
for its video release. 


HEY MAY NOT have made it in theaters—or even made it to 


theaters—but these are worth a look at the video store. 


® The Beast: Das Boot with tanks. Perhaps the public wasn’t ready 
fora look at Russian troops battling Afghan rebels. With Steven Bauer 


and Jason Patric. RCA/Columbia 


84 Charlie Mopic: An Army motion-picture unit—the “mopic” of the 
title—films a Vietnam reconaissance mission. A tough, documentary- 


style look at the war. RCA/Columbia 


Getting It Right: A British sex farce featuring Lynn Redgrave and 
John Gielgud. Directed by Randal Kleiser (Grease, Flight of the 


Navigator). MCEG/Virgin Home Entertainment 


® Miracle Mile: A doomsday thriller that plays like an extended 
episode of The Twilight Zone. With Anthony Edwards and Mare 


Winningham. HBO Video 


The Rachel Papers: Based on Martin Amis’ portrait of a young man’s 
obsession. With Dexter Fletcher, lone Skye, and James Spader. 


CBS/Fox Video 


1990 


For producers, actors, and direc- 
tors such as Guest, having a movie go 
virtually straight to video is regarded 
as the blackest mark of failure. For 
viewers, though, especially those out- 
side New York and Los Angeles, 
straight-to-tape movies can bea bless- 
ing. While most of these titles prob- 
ably deserve their obscurity, video also 
provides an outlet for worthwhile 
movies that never found their way 
through the clogged theatrical distri- 
bution system. Though Guest wishes 
more people had been able to see The 
Big Picture on the big screen, he says 
now that “if a picture is out of circu- 
lation and they see it on video, that’s 
fine.” Better the small screen than 
no screen, ° 


NANCY KLEMM 


The 
Selling 


Furst 
Novelists 


BY 
KELLI- 


PRYOR. 


of 


T WAS A QUIET 


when she went out to run on the 
beach or stayed in to read until 
the shadows got long. She rarely 
had to be somewhere at one : 
steely time. Hers was a writer's 


life. 


But in New York, machinery 
was grinding away, threatening 
Leimbach’s tranquillity by trying : 
to secure her success. Her first 
novel, Dying Young, was about to : 


autumn in : 
her New England hamlet, and 
Marti Leimbach, 26, usually 
slept until her dog roused her. 
She wrote then, until noon, 


TO BE A SUCCESSFUL FIRST NOVELIST 
LIKE Marti LEIMBACH, IT HELPS TO LOOK GOOD 
H IN A FOUR-COLOR LAYOUT LIKE THIS ONE 


be published, and that would 
change everything. Doubleday 
was scheduling a book tour— 
New York, Boston, Washington, 
D.C., San Francisco, Los Ange- 
les. Photographers were devel- 
oping her picture, her blond hair 
thrown over her shoulder, her 
blue eyes direct. Reporters were 
asking for details. 

“Marti is news—not just a 
new voice in fiction,” says Dou- 
bleday’s publicist. Indeed, Aer 
story—not the story she tells in 
her novel—may be what makes 
readers buy her book. 


ENTERTAINMENT 


Her story began just over a 


: year ago when Leimbach was 
: still a graduate student in the 


University of California at 


: Irvine’s writing program. Her 
: professor, novelist MacDonald 


Harris (who also had discovered 


: Michael Chabon and The Myster- 
: jes of Pittsburgh), seized on Leim- 
: bach and her manuscript about 
: a sensitive and sensual young 
: woman torn, in Nietzschean 
' angst, between her dying lover 
: anda robust entrepreneur. Here, 
Harris thought, was a writer with 
Pan “extraordinary grasp of hu- 
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Publishers look 


stars...the Way 
chrectors look 


for actresses as” 


their movies 


Tuts 19-YEAR-OLD MAY BE THE 
NEXT Marti LEIMBACH 


York. 


dollars. 


M:A-RiG:H (2),. 1.9950 


man nature and of the relation- : 
: ship between sex and death.” 
: : He sent the manuscript to his 

for literary : agent, Virginia Barber, in New 
: ing their next graceful phrase, 
Barber accepted it at once. 
‘Two months later, she had sold 
it to publishers ina dozen coun- | 
tries, so that by the time it was | 
auctioned in New York, every- | 
one wanted this sexy literary | 
novel by a Harvard graduate. ! 
© Doubleday got it—for $150,000. 

magnets for : And once Hollywood had paid ! 
: for its piece of the glory, Leim- 

bach had pocketed half a million 


she’s not the first one to make it 
this way. It’s a trend at least as old 
as the celebrity of Jay McIner- 
ney (Bright Lights, Big City) and 
David Leavitt (Family Dancing), 
whose first books were pub- | 


His ALLURE AS A HANDSOME HARVARD 


GRAD MADE HIM A LITERARY STAR 


lished in 1984. Publishers look 


: for literary stars, writers who 


don’t always want to retreat to 
autumnal woods before fashion- 


writers who can get out there 
and hustle, writers who can sell 
and be sold. They look for ce- 
lebrities the way directors look 
for actresses as magnets for their 
movies. They want more Mi- 
chael Chabons, more John Burn- 
ham Schwartzes (Bicycle Days), 
more Susan Minots (Monkeys). So 
it’s not unheard-of now for hefty 
advances and expectations to be 


: visited upon first-time novelists. 
Marti Leimbach is news, but : 


And once that happens, once the 
writer’s obscurity is juxtaposed 
with an eye-opening advance 


: (especially if the writer is young), 
: you have the crucial ingredient 


of successful promotion—the ut- 
ter surprise of it all, the mar- 


ketable mystery. The question 
most asked last month when 
Harper & Row signed up 19- 
year-old Franchesca Forrer was: 
“Who is this University of 
Nevada freshman, and why is 
her book of stories worth almost 
six figures?” 

When a publisher pays such 
weighty sums for a newcomer, 
it is hoping that of all the star- 
lets in Schwab’s, this might be 
Lana Turner, the unknown 
who will dazzle. Sometimes it 
is: Sue Miller’s heatedly fought- 
for The Good Mother was extray- 
agantly successful for Harper & 
Row. Sometimes it isn’t: 
George Bernau’s Promises to 
Keep, which won him a six-fig- 
ure advance, didn’t even make 
the national best-seller lists. 

The book business pub- 
lished 161 first novels in 1989. 


FORRER: UPSON PHOTOGRAPHY; SCHWARTZ: WYATT COUNTS/OUTLINE 


Ss HE SWEATS OUT HIS GLAMOROUS PUBLICITY 


Only two were startlingly prof- : 
itable: Allan Gurganus’ Oldest 
Living Confederate Widow Tells 
Alland Amy Tan’s The Joy Luck 
Club, both of which took root on. ! 
best-seller lists. Nevertheless, : 
Doubleday, for one, says it will: 
continue to invest in the future. 
Last year, it published 18 liter: 
ary novels by first- or second- : 
time authors. In 1986, it pub- : 


lished two. 


And because these fledgling 
writers arrive in a veil of mist, : 
there must be publicity. A Wil- 
liam Morrow publicist stresses: 
the importance of photographs. 
A picture of model-turned-nov- 
elist Jonathan Ames caught the 
eye of critics when it showed up : 


on copies of his / Pass Like Night. 


‘This season, Morrow ts throw- : 
ing itself and a six-figure ad- : 


vance behind The Horse Lati- 


AMES; BRUCE WEBER; CHABON: NICOLA DILL 


tudes, a first novel it describes as: 
“super-commercial, a first-rate 
thriller set in L.A.” Author : 
Robert Ferrigno’s photograph is 


everywhere. 


But what of the other first 
novelists, the ones with no ma- : 
chinery behind them, who must | 
pray that their books will speak : 
for them? These writers out- 


number the Marti Leimbachs. 


just the words.” 


One of them is Elizabeth ! 
Dewberry Vaughn, 27, of Geor- 
gia. As Doubleday rolls out the 
red carpet for Leimbach, it is 
publishing Vaughn’s first work. 
Many Things Have Happened Since ' 


He Died and Here Are the High- 


lights... isa devilishly devastating : 
book about one woman’s strug- : 
gle to reconcile fundamentalism : 


with genuine Christian princi- 
ples, to reconcile dreams (even 
mean little ones) with reality 
(even meaner and looming 
large). Doubleday intends to 
“keep her in the South,” a pub- 
licist says, adding that the pub- 
lishing house is sure her reputa- 
tion will grow the old-fashioned 
way—with the body of her work, 


: just as Hemingway’s did and 
As one publicist puts it, : 
“They're going out there with : 


Faulkner’s. 

Of course, there are still 
books that whisper themselves 
into the American consciousness 
without anyone casting an eye to 
the author's age or beauty. Some- 
times the authors simply win 
awards or win over a reviewer. 
But for her exposure, Marti 
Leimbach must play what she 
calls a “tough game, a privileged 
game.” The publicity mill court- 
ed it; Leimbach gets it for better 


ENTERTAINMENT 


Worb oF His $155,000 
ADVANCE STARTED A MEDIA 
STAMPEDE 


: or worse. “The hype is setting 
: Marti up for tougher critical at- 
: tention,” a publicist said just be- 
: fore Dying Young was published. 
: “The critical community is tap- 
: ping its collective foot and say- 
: ing, ‘Who is this 26-year-old 
: whippersnapper to get all this 
: money?’” And the reviews have 
: been decidedly mixed: Publishers 
: Weekly called Dying Young a “dis- 
: appointment,” but Zime dubbed 
: Leimbach “a deft writer.” 


Whatever happens, Leim- 


: bach’s not complaining. The 
: spotlight came with the money, 
: and the money has changed her 
: life. As she points out, “There 
: are articles written every day. 
: Newspapers come every day, 
: magazines every week. And if 
: there’s an article in there on me, 
: that’s great. Next week it'll be on 
: someone else and that’s fine.” 
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THE 
KING-SIZED 
SOUND 

OF TV’S 


ALK TO ANYONE 
that always comes up—in reverent tones—is “authentic.” The creators of the 
new weekly ABC series, including co-executive producer Priscilla Presley, found 
an eerily perfect young-Elvis look-alike (Michael St. Gerard, who filled the same 
shoes in Great Balls of Fire) and are filming the series on location in Memphis, 
all the better to chronicle Presley’s early career, beginning with the 1954 sessions 
at the Memphis Recording Service that changed both his life and pop music. 


And like the scenery, the music 
seems real—but it isn’t. 

When St. Gerard performs on 
stage or in a studio, what you are 
hearing are precise re-creations, 
recorded last fall in a Hollywood 
studio. “Elvis is not here to sing 
the live stuff,” says country singer 
and Presley sound-alike Ronnie 
McDowell, who is the singing 
voice of the King in the series. 
“He’s not here [in the studio] to 
do the half-verse, the bits and 
pieces they need. They had to 
have somebody who’s here now to 
make it real.” 


The series’ music director, Steve Tyrell, adds: “It would be totally unrealistic 
to have him [St. Gerard] singing live to an Elvis record. If you play a record of 
Elvis’, it doesn’t have that spontaneity in it. It has its own spontaneity, but it 
doesn’t have live-performance spontaneity.” 
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ELVIS | 


INVOLVED with E/vws, and the word 


Rockin’ Role: 
Actor Michael 
St. Gerard 
lip-syncs to 
the remakes of 
early Elvis 
songs ina 
studio 


scene 


ST. GERARD: MICELOTTA/ABC 


‘To attain that spontaneity and authenticity, Tyrell spent weeks renting antique 
guitars, microphones, and amplifiers from L.A. specialty shops—all in an effort 
to duplicate the spare, echo-drenched hillbilly boogie achieved by producer Sam 
Phillips on the early Presley singles released on Sun Records. Technology in 
place, McDowell and two backup musicians (playing the guitar and bass parts 


of original Presley sidemen Scotty Moore and Bill Black, respectively) then cut 
50 complete and partial tracks in a 32-track studio (31 more than Phillips had) 
even re-creating Presley’s guitar-slapping technique. Also recorded were Presley- 
style versions of songs Elvis performed at the time but never recorded, such as 
“Rock Around the Clock.” 

“We just get in there and become those cats,” Tyrell says of the studio work. 
“If at any time you don’t believe the actor or you don’t believe the music, then 
we've all failed and it’s not going to work.” Some original Presley recordings of 
the era are used, but only when a song is heard coming from a radio. 

“Those records weren’t perfect like we do ’em today, but they had so much 
feeling,” McDowell says. “Elvis at 19 was on fire. Can you imagine trying to 
re-creat t? I had to think how he would do his mouth to get one word out 
or hiccup in a certain place.” 

Neither man is a stranger to musical mimicry. Tyrell re-created big-band jazz 
for the soundtrack of the Baéy Boom series and Cajun music for Frank’s Place. 
(He also co-produced Linda Ronstadt and Aaron Neville’s recent pillow-talk 
hit, “Don’t Know Much.”) McDowell first gained national recognition for “The 
King Is Gone,” a maudlin but heartfelt 1977 Elvis-tribute single that led to a 


semi-successful country career and jobs as a Presley sound-alike for the T 


movies E/vis and E/vis and Me—and this series. 

Already there’s talk of a soundtrack album of Presley recordings, McDowell 
remakes, and possibly a “duet” single (and video) teaming the real Presley and 
his imitator. In some otherworldly hemisphere, Elvis is making himself a peanut- 
butter-and-banana sandwich and wondering what a 32-track recorder is. 
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Chevy Astro revolutionizes compact vans 
with America’s first all-wheel-drive van.’ 


—— 


On a slick-as-ice 20% grade, At 20% grade, front-drive But even at 25%, new All-Wheel-Drive 
front-drive Plymouth Voyager lost traction. Dodge Caravan also lost traction. Chevy Astro made the grade. 


Which offers better all-weather traction in a 
compact van? Two-wheel drive? Or all-wheel drive? 
The answer was obvious on a steep test hill we made 
as slippery as ice. 

Chevy Astro’s new All-Wheel-Drive model 
grabbed the road and charged over ice-slick patches, 
even on a steep 25% grade. While the Plymouth and 
Dodge were left slippin’ and slidin’ on a lower grade. 

Unlike two-wheel drive, Astro’s all-wheel drive 
hangs on with all four wheels. If a wheel starts to lose 

its grip, power is automatically transferred to the 
S other wheels to help keep you and your family going. 
GO on slippery roads when other vans are 
spinning their wheels. GO with the security of 
America’s first all-wheel-drive van. GO with 
_. another reason why nobody’s winning like 
~ The Heartbeat of America. 


3-year/50,000-mile Bumper to-Bumper Plus Warranty prote 
2) limited warranty. “Excludesothef GM™ products, Chevrolet, th 
angeChevy is a trademark of the GM Corp. “ «1989'GM Corp, 
1% 


You know those strange photos you 
see on the Letterman show right 
before the commercial break? 


They're called “bumper art” and 


here are the top 10 reasons why 


Dave's are the best on TV. 


‘Late 


60 MARCH 2, 1990 


By Jess Cagle 


BOUNCING AROUND inher 
guest seat across the desk from David Let- 
terman, tough-girl Sandra Bernhard is on a 
roll. She’s riffing nonstop, teasing and taunt- 
ing the increasingly flustered host. Just when 
it looks as if she’s ready to pounce and take 
a bite out of him, Letterman is saved by a 
commercial break. En route to a word from 
his sponsor, however, a photo of a woman’s 
arm tattooed with Lave Night with David Let- 
terman flashes briefly on the screen. 

Wait a second! Was that Sandra? No, it was 
justa model witha similarly skinny arm. And 
it wasn’t even a tattoo; the art was drawn on 
the photograph. What’s with this picture? 

It’s a piece of “bumper art,” so called be- 
cause—like a car bumper—the visual acts 
as a cushion between the show and com- 
mercials. Bumpers are standard on most ‘T'V 
programs, and the Lave Night pieces, reflect- 
ing Letterman’s own unpredictable, smart- 
aleck sense of humor, are the best in show. 

Bernhard’s Lave Night appearances are al- 


MARC KARZEN/NBC 


ROOM DISSERVICE 


Shooting in a suite at New York City’s 
swanky Omni Berkshire Place Hotel had 
its perks: The crew ordered up $500 
worth of booze, duck, and filet mignon. 
The graffito was added to the 
photo later. 


ways accompanied by “The Tattooed 
Lady” because “it just seems like she might 
have a tattoo,” associate producer Brian 
McAloon says. Before the show is over, five 
other bumpers, which may range from a 
spray-painted hotel room to a customized 
cocktail napkin, will appear. 

But there’s more to bumper artistry than 
merely creating visuals with humor and 
style. Putting them to good use is just as crit- 
ical. Before each show’s taping, McAloon 
chooses from among hundreds of bumpers 
and programs which ones will run based on 


TATTOO YOU 
This bumper is used whenever 
Sandra Bernhard appears on 
Late Night, but the skinny arm 
is not hers-it belongs to a model. 
And the tattoo isn’t real—it was 
applied to the print only. 
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that night’s lineup. From his seat in the con- 
trol booth, he monitors the show’s flow, 
ready to substitute a more appropriate 
bumper should the right moment arise. 
“One night a fisherman produced a dead 
striped bass toward the end of the program,” 
McAloon recalls. “Naturally we pulled up a 
bumper of a fish with its head cut off.” 
These 500 offbeat images are the legacy 
of Late Nigh?’s graphic-design coordinator, 
Edd Hall, who is moving to L.A. to market 
his announcer-quality voice to TV shows, 
commercials, and movies (he did all of Lave 
Nights voice-overs for phony commercials 
and other funny bits in his eight years there). 
The job of producing the bumpers will 
shift to Hall’s collaborators, freelance pho- 
tographer Marc Karzen and NBC graphics 
designer Bob Pook, who have been working 
with Hall since the show’s debut in 1982. 
In Late Nights history, only a half-dozen 
bumpers have failed to meet the boss’s cri- 
teria. “I like them to look like it’s 12:30 at 
night,” Letterman says. He prohibits 
“jokey” bumpers because they’re not funny 
the second time around. ‘The bumper team 
ERTAINMENT WEE 
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learned this early on when it proposed a | 


bumper showing a man struggling with a Ru- 


bik’s Cube before the commercials, then | 


smashing it with a hammer when the show 
resumed. Dave vetoed it. “If it’s cute,” he 
says, “we're not interested.” 

Despite Hall’s departure, his immortality 
is assured; all the old bumpers will still be 
used. This year, Karzen and Pook will shoot 
about 100 more, usually on the street or in 
Pook’s apartment. But it won’t be the same 
without their buddy, Pook says; sessions in 
Hall’s office were more like comedy sketches 
than business meetings. 

“In the beginning, we shot a lot of 


bumpers with limos in them, because it was _| 


fun to have the limo rented for the night,” 
Hall recalls with a bit of melancholy. “We did 
a lot of beer bumpers for the same reason.” 

Cheers, Edd. Here’s to a bountiful 


GOOD HUMORED 
With a wave of his airbrush over the 
photo, NBC graphics designer Bob Pook 
transformed this Good Humor ice cream 


truck sign into bumper art. 


bumper crop. ¢ 


NICK AT NIGHT 
The leg and bathtub belong to freelance 
photographer Marc Karzen’s now ex- 
| girlfriend. “Her apartment lent itself to 
a lot of different shots,” Late Night's 
graphic-design coordinator, 
Edd Hall, says wistfully. 


7 Fm on 
Chat Go Bump... 

WHEN JOHNNY CARSON started spending more time in Malibu and less time by 
Ed McMahon’s side, his 7onight Show had to junk its famous astrological bumpers; 
they were starting to make things difficult. For example, “Happy Birthday Leo” 
bumpers were popping up in November reruns, sending a lot of Scorpios scrambling 
to have their charts redone. Now he confines zodiac bumpers to Jay Leno’s Tuesday 
night shows, which aren’t repeated. 

For every Tonight Show, NBC staffers and freelancers create a seven-bumper set 
featuring tame paintings and occasional photographs built around a specific theme, 
from jazz musicians to animals with golf balls in their nests. Art Trugman, who has 
handled the Carson bumpers for 17 years, says there’s only one rule besides saving 
astrology for Tuesdays: Two bumpers per night must feature the show’s title; the five 
others say—that’s right—“More to Come.” 


HER LEFT FOOT 
“if we have a particular type of actress 
on, we’ll drag out this one,” associate 
producer Brian McAloon says. “We've 
used it with Teri Garr a couple of times. 
It’s a real Cher bumper, too.” 
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DRY WIT 

For a “cheap gimmick,” Hall says, he and | 

his colleagues animated some bumpers. 
Here, they cut around the dryer’s 

window in a photograph, then rotated 

the clothes in front of a video camera 
so they would appear to be drying. 


— — 


HAGKNEYED HUMOR 
When Pook added the Late Night ad to 
this photo, he also had to ink a beard, a 
mustache, and sunglasses on this New 
York cabbie, who had driven off without 
signing a model’s release. 


COVER STORY 
The Late Night logo here is really a lapel 
pin, placed on a photo of a manhole cov- 
er, then shot. The image was later 
recycled as a belt buckle ina 
country-western bumper. 


LITERARY LICENSE 
Hall realized that a bumper bumper was 
the perfect vehicle for this plastic 
license plate, sent in by a viewer. “We 
were lucky,” he says. “Most of what 
they send in isn’t worth taking a 
picture of.” 


er) 


HOLD THE RELISH 
Dr. Ruth Westheimer inspired this 
bumper when she told of a frisky couple 
who played X-rated ring toss with onion 
rings. Now it shows up every time the 
diminutive sex guru appears. 
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Deja You 


By GENE 


SEYMOUR 


IF , AS STATED in L. P. Hartley’s novel The Go-Berween, “the past 


is a foreign country,” then it’s becoming clear that the baby boomers 


want all that territory for themselves. The cultural landscape is littered 


with items catering to the boomers’ nostalgic impulses: oldies radio, 


The Wonder Years, Nick at Nite, : 


The Bradys. 


For some time, advertisers : 
have been attentive to boomers’ 
wistful longing for Days Gone : 
By. Not only are there commer- : 


cials recycling old pop tunes and 


nudging distant memories of : 


MUASR {Geo 25) 91.9990 


postwar childhood, there are 
even ads that recycle old ad 
slogans and campaigns. 

I’m as vulnerable to this 
selling approach as the next 
boomer, if not more so. I’ve 
worn grooves in all my Phil 
Spector records and will eager- 


: ly recite, on command, the lyrics: 
: to The Patty Duke Show theme i 
: song. Though I have a certain 
: proprietary feeling toward the 
: cultural signposts of my past, I : are shown singing again on the : 
: don’t mind sharing them. 


I wonder, though, just how 


: much nostalgia-in-advertising I 


THE HILLS ARE ALIVE WITH 
THE SOUNDS OF NOSTALGIA: 
COKE WOULD LIKE TO TEACH 

THE WORLD TO SING 
ALL OVER AGAIN 


: can take before I start viewing : 
: my pastas less of a personal : 
: refuge and more of a mind- : 


numbing marketplace of used: 


: sales pitches. 


A conspicuous manifestation : 


: of this retro advertising move- : 


ment came last month during : 
the Super Bowl (which should : 


: perhaps more properly be called: 
: the Annual Winter Festival of : 
: New Commercials). i 


Coca-Cola used the occasion : 


: tounveil what it called its “hill- : 


top reunion” ad, in which 16 : 
members of the multiracial cho- 
rus from the 1971 “I'd Like to 
Teach the World to Sing” spot | 


: same hilltop almost 19 years lat- : 
: er. They are accompanied by ; 
: some of their children and sev- : 


: eral other children of varied na- : 


the old song, but the young’uns 


: eventually draw them into } 
: singing Coca-Cola Classic’s cur- § 
rent jingle, “Can’t Beat the Feel- : 


ing,” as a counterpoint to the old 
: tune. 

: _ As pure nostalgia, 
: the commercial does 
: not resonate in the 
subconscious the 
: way an old Roy Orbi- 
son hit does. Nor 
: does it give the kind 
: of campy jolt that an 
: old episode of The 
: Munsters provides. 
: Butit demonstrates, 
: as much as anything 
: does, the way retro 
: advertising wants to 
: push boomers’ nos- 
talgia buttons at the 


: same time that it evokes a reas- : 


: suring sense of continuity. 


Recent events in Eastern Eu- : 


rope notwithstanding, the world 


is probably no closer to per-fect : 


har-mo-nee than it was in 1971. 


: But the commercial’s good in- : 
: tentions are so infectious that : 


: you can almost ignore the sticky- 


i sweet ring it leaves in your sub- 


: conscious. 


Given the way *60s pop songs 
: have been recycled for commer- : 
: cials throughout the last decade 
: (“I Heard It Through the : 
: Grapevine” for California raisins, 


“Dedicated to the One I Love” 


: children that we just 


: for Kellogg’s Nutri-Grain, to : 
: name just two), it was only a 
matter of time before commer- 
cials themselves would assume 


: a Greatest Hits quality. 


? gan running televi- 


Choo Choo Charlie, the boy- : 


: engineer hero from the Good 


: couraging 


: & Plenty commercials of the : 


*60s, reappeared in 1985. Old 


: footage of the animated spots : 


: was interspersed with yuppies 


singing along with the G & P : 
: jingle, written to the tune of : 


: games as Chutes and 
Ladders, Clue, and Candy : 
Land. And remember Kool- : 


“Casey Jones” (“Once upona : Aid’s “You Loved Itas a Kid. You 


: time there was an engineer/ : 


: Choo Choo Charlie was his : 


name, we hear...”). 


It was also in 1985 that the : 
tionalities. The grown-ups sing : bald, muscular Mr. Clean made ; 
: acomeback in TV spots for the 
Procter & Gamble household : 


cleaner. 


But boomer advertising nos- : 
talgia really started booming in : 


THE MCPAST: AS REPACKAGED BY MCDONALD'S FOR ITS 
NOSTALGIA CAMPAIGN, THE 1950S WERE BOTH LUMINOUS... 
- restaurant workers, : 


that have made people Look : 
Back. Is that the inevitable result : 
of retro culture? Nostalgia over 
nostalgia? Overkill may smother 
: singer identified only as “him” 
But I hope it won't be at the ex- 


the trend before that happens. 


pense of the pleasant—and un- : 


pleasant—discover- 
ies nostalgia can 
yield. 


‘The company dust- 


sical spot with an all- 


ads in the last couple of years, : 
: when old slogans like Campbell 
Soup’s “M’m! M’m! Good!” and 
the Timex Group’s “It Takes a : 


Licking but Keeps on Ticking!” 


: were revived. 


In 1988, the legendary cry “I 


: again heard through the tube, 
courtesy of American Home : 
Food Products, which manufac- : 


tures the hot cereal. 

The advertisers 
want to make us so 
wistful about the 
products we knew as 


have to get them for 
our own offspring. 
Parker Brothers and 
Milton Bradley be- 


sion ads last fall en- 
young 
parents to look back 
with fondness on 
such classic board 


including a high-stepping John : 
Amos three years before his : 


fame as Good Times’ father figure. 


The campaign also included : 
new commercials, two of them : 
: Wonder Years-style vignettes | 
: about growing up under the 
want my Maypo!” was once : 


golden arches, complete with 


: misty, soft-lit photography and a 


wry, wistful, adult narrator. 


One advertisement depicts a. 


..-AND CREEPY, AS IN THE “HEARTTHROB” AD, WHICH SHOWED 
THAT THE GOOD OLD DAYS WEREN’T ALWAYS SO GOOD 


‘Trust It as a Mother”? 


Remember? Already, we’re : 
: starting to look back on the ads : 


trio of boys who, feeling inspired 
by the arches’ heavenly glow, 


spoil their appetites with “big, 


beefy burgers.” 


It was the other vignette, : 
however, that left an unusual : 


ENTERTAINMENT 


Case in point: In : 
December, McDon- : 
ald’s celebrated its 
35th anniversary by : 
launching its own : 
nostalgia campaign. 
: get our disappointment.” 
ed off four ads from 
the past, includingan 
exuberant 1971 mu- : 
: chilling capper: “We found out 
male singing-and- : 
dancing crew of : 


itch in the brain. Two girls are 
ready to jump out of their skins 
anticipating the appearance on 
The Ed Sullivan Show of a tock 


(though a reference to sideburns 
hints that it’s Elvis). Just as the 


: curtain parts and the girls start to 
: scream...the TV set goes blank. 


“Must have been a blackout,” 
their dad says sheepishly. One of 
the daughters, now grown, re- 
calls that this incident led to “the 
first of many trips” to McDon- 
ald’s. “Just the sight of those 
burgers,” she says, “made us for- 


As the girls nuzzle their dad 
while he drives the family home, 
the narrator adds this somewhat 


years later that there hadn’t been 
a blackout. Dad had unplugged 
the TV.” The last thing you see 
is Mom’s smug, almost sinister 
glance at her husband. 

I want a sequel. When did 
they find out Dad pulled the 
plug? Was it in the 60s? And 
when they found out, did 
they run off to join a revolution- 


: ary commune? Did they ever 


reconcile with their parents? 

We'll never know. McDon- 
ald’s doesn’t plan to show that 
commercial—or any 
of the December 
“memories” ads— 
anytime soon. 

A shame, really. 
The campaign was a 
perfect example of 
welcome and unwel- 
come revelations 
through nostalgia. It 
was kind of nice to 
see John Amos and 
company making 
things spic-and-span. 

But, in a peculiar 
way, it was even bet- 
ter to see that vague- 
ly menacing ad with the two girls 


: and their spoilsport parents. It 
: suggests not only that you can’t 


live in the past, but that the past 
may not always be such a won- 
derful place to visit. e 
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THIS WEEK WE see the underbelly of - 


the pop music beast. There aren’t any main- 
stream albums of note. All we have are oddities: 


art/pop from Norway and Japan, industrial dance 


music, a top guitarist on a busman’s holiday. So - 


now we learn how diverse the field really ts. ‘The © 


most familiar name might be Nick Lowe, but he 


hasn’t had a hit since 1979, and his music, - 
friendly as it is, also can be pretty strange. - 

There’s just one thing: Beware of the grades. : 
The most artistically successful music here, | 
hands down, 1s Nitzer Ebb’s industrial dance : 


bedlam. So they get an “A,” even though their 


sound could make some people scream. 


THE NOTTING 
HILLBILLIES 


The Notting 
Hillbillies 


(Warner Bros.; all formats) 


M. RK KNOPFLER of Dire : 
Straits, one of the world’s top | 
rock guitarists, got tired of the : 
glitz. So he retreated to his home 


studio in London’s Notting Hill 


Gate and, with three buddies, : 


recorded this tribute to the 


= a iti 
— = : 


NOTTNG = =e 


\ 


—_ ee ee 
American South. 

Hence the band’s punning 
name. Hence the album’s con- 


tents: old songs, borrowed songs, 


blues songs, folk and popular 
songs that might not be familiar 
now but years ago would have 
been sung in the hills or heard 
on the radio. (There are also a 
few new songs, which in this 
context have the virtue of not 
sounding-new.) 

The whole project must have 
been a labor of love. Certainly it 
was executed with glowing pro- 
fessional skill. But soon the songs 
seem to disappear in the glow. So 
maybe what Knopfler and the 
boys have come up against are 
the limits of professionalism. 
They have the skill to do abso- 


lutely anything they want—and, 


despite all its beauty and care, : 


the result comes out sounding 


: like superior Muzak. C+ 


RYUICHI SAKAMOTO 


Beauty 


(Virgin; all formats, bonus tracks 
on CD and T) 


Risse: CONFUSES art and 
pop quite like Ryuichi Sakamo- 


RYUICH! SAKAMOTO MERGES 
EASTERN AND WESTERN 
MUSIC WITH MIXED RESULTS 


to, who was an art star before he : 
went pop. He began as a classi- | 
cal composer, then sailed back : 
across the musical stream, along 
the way picking up the occa- : 
sional glamorous film success: : 
Sakamoto acted with David | 


Bowie in the 1983 film Merry 


Christmas, Mr: Lawrence, he even 
won an Oscar two years ago 
when he wrote music for The 
Last Emperor. 

He borrows music from all 
over the world: India, the Mid- 


dle East, Africa, and of course 
traditional Japanese music— 
which maintains a flickering 
half-life in modern Japan, co- 
existing with the more modern 
culture of the West. Like al- 
most all Japanese, Sakamoto 


HORNSBY; WARING ABBOTT/LONDON FEATURES; MCCARTNEY: BILL BERNSTEIN/OUTLINE 


has traditional music echoing 
distantly in his ear. So when he 
launches this new album with 
“You Do Me,” a cut that 
sounds like Michael Jackson 
strolling through a temple in 
historic Kyoto, he’s only trying 
a pop variation of something 


: Japanese classical composers 


have done. For more than a 
generation, they’ve leavened 
their symphonic violins (or 
modernist squeaks) with the 
old-fashioned twang of such 


: Japanese instruments as the 


koto or samisen. 

Sakamoto casts his net even 
wider than that, though. On 
one of the tape and CD bonus 
tracks there’s a familiar Amer- 
ican song, Stephen Foster’s 
“Jeanie With the Light Brown 
Hair,” rendered into Japanese 
as a hybrid folk song and insis- 
tent soft rock (“Romance”). 
There’s even rock & roll: a 
1967 Rolling Stones single, 
“We Love You,” rearranged to 


sound Japanese. 


The bewildering mix of 


material is paralleled by an 


equally bewildering mix of 


musicians, among them Afri- 
can pop wanna-be Youssou 
N’Dour, Beach Boy Brian Wil- 


son, and New York avant-art 


star Arto Lindsay. It’s all lots of 


fun, but what does it mean? 
Maybe it’s better not to ask. 
The bewilderment passes, and 
the whole thing ends up 
sounding like the musical 
equivalent of a warm, slightly 
stimulating bath. Up from the 
depths of the tub flows cryptic 
language, some of it even En- 
glish: “The first girl, the last 
boy/Who saw who?” 

Is that a haiku? Or is it justa 
dumb pop song? Forget all the 
imposing multicultural appara- 
tus. Beauty ends up as pretty 
but empty, bimbo music on a 


Recordings reviewed are available 
in these formats as noted 


CDi LP ALL 
compact | cassette| record | FORMATS 
disc | tape 


& 


The Way It Is This Time 
Bruce Hornsby (below) is in the final 
stages of recording his third album, 
due this spring and tentatively called 
A Night on the 
Town. Special 
guests include 
Jerry Garcia of 
the Grateful 
Dead, jazzman 
Wayne Shorter, and new-wave 
banjoist Bela Fleck. Of the tune on 
which both Shorter and Fleck play, 
Hornsby says, “It’s John Coltrane 
meets Earl Scruggs.” 

How Deep Gan You Get? 
In April the Fox network will broad- 
cast a show from the Rolling Stones’ 
Steel Wheels tour. Although nearly 
identical concert material was seen 
already on pay-per-view, this time 
some of the show will be in 3-D. 

Bands on the Run Paul 
McCartney's U.S. tour continues in April 


with a series of dates on the West Coast 


and in the South. And Eric Clapton hits 


the States at the end of March, starting 
in the South and sweeping around the 
country to end up on the West Coast in 


early May. 
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TECHNOLOGY MEETS URBAN DECAY AND LIVES IN BRITISH GROUP NITZER EBB’S THIRD ALBUM 


grand scale—a long soak in de- 
licious, tickling, restful sound, : 


signifying...nothing. B 
NIGK LOWE 


Party of One 


(Warner Bros.; all formats) 


H. RE IS A VETERAN singer 
and producer, emerging from a 
dry spell determined, or so it 
seems, to be as unpretentious as 
possible. As Nick Lowe told an 
interviewer, “I realized I could 
just go into the studio with some 
great guys and sing some songs 
without getting all hot and 
sweaty about it.” 

And the result seems at first 
to be an amiable curiosity, finger- 
popping roots stuff gone slightly 
weird. “I feel better than a sting-y 
bee,” Lowe sings, strutting over a 


MAR CQH Z, 19°90 


tight boogie beat. The sting-y 
bee suggests a loony refrain, 
which then becomes the inexpli- 
cable title of the song: “Shting- 
Shtang.” 

Typical Nick Lowe, in other 
words, careening from style to 
style and from subject to subject, 
sometimes serious, sometimes 
insane, almost always hard to re- 
sist. And in a song called “All 
Men Are Liars” it all comes to- 
gether. There’s a disarming tune, 
loping toa friendly beat. There’s 
a dizzying (if not quite literary) 
rhyme: “Well, do you remember 
Rick Astley?/He had a big hit, it 
was ghastly.” Astley, of course, is 
the entirely amiable British pop 
star whose superhit “Together 
Forever” promised eternal love. 
But you can’t believe him, see, 
because all men...well, you 


know. “Hey, girls!” chortles our 


renegade. “Bring rusty pliers/To 
pull this tooth/All men are liars.” 
Pull this tooth? What’s shat 
mean? Uproot the lie? Any- 
how—tell it, Nick. B+ 


NITZER EBB 


Showtime 


(Mute|Geffen; all formats) 


A. D NOW an album that 
might make you ask: How can 
anything so abrasive also be so 
catchy? 

But then “abrasive” and 
“catchy” together might de- 
scribe what life can be like in big 
cities: The shows! The excite- 
ment! The traffic! The decay! 

Nitzer Ebb—British guys 
manipulating electronic ma- 
chines—throw all of it in our 
faces at once. They kick Show- 


time off with a burr of grating in- 
dustrial noise. Bit by bit the 
noise shakes itself awake. It’s : 
standing on its feet...it’s starting. 
to move...omigod, it’s a dance 
beat! Toxic waste dances as it 
rots the city’s sewers. To quote 
the title of one of the songs, 
there’s “Fun to Be Had” even in 
the midst of decay. 

Meanwhile the vocals scream 
hoarsely about things gone 
wrong. You can’t hear details, but 
maybe that makes sense: Ina 
city falling into rubble, you 
wouldn’t £vow the details. This : 
is the band’s third album; it’s far : 
more vivid than their second. It’s 
also exactly the kind of new mu- 
sic radio stations aimed at older 
listeners never would play. 
Though in a world that often 
seems as if it might be falling : 
apart, there’s no more forceful or: 


: exacting messenger bringing the 
: bad news. A 


' BEL GANTO 


Birds of Passage 


_ (Nettwerk/I.R.S.; all formats, 
: bonus track on CD) 


| ee R COUNTRY heard : 
: from: Bel Canto is a duo from : 
: Norway. And while it’s all too easy: 


: tomake up metaphors about the 


: frozen North, that’s exactly what : 
: much of their music suggests. 
: The synthesizer sounds can be : 
: high, almost frozen. And the : 


: singer lets us know “the wind will 
: carry me away.” 
Her vocal sounds are almost 


Capsules 


: Other notable and current releases 
i rich. B- 
: ® Tommy Page Paintings in My 


@ Little Angels Don’t Prey for 
: Me (PolyGram; all formats) Hard 
: rock—and just explodes with 
street-smart excitement. A- 

: @ The House of Love The 
House of Love (Po/yGram; CD, 
7) Thoughtful alternative rock, 
strikingly soft-spoken. A- 

: @ Peter Blakeley Harry’s Cafe 
de Wheels (Capitol; all formats) 
New popster has pronounced 
sweet tooth. Rapturous, 

but watch out for overflow 

of honey. C+ 

: @ Zan Zan (Warner Bros.; all 


: formats) Style marches on, and 


: classical (which might be where : 


: the band got its name), though : 


: they echo as if they came from : 


: some faraway space. The music : 
: ranges widely, from ticklish 
: dance riffs co massed horn : 
sounds, which, if they hadn't 
: been produced by synthesizers, 


nothing does... 


: almost could have come froma : 


: Mahler symphony. Taken as a 
whole, the album embraces con- 
: tradictions. It’s big, intense, often 
troubled, and yet at the same 
time intimate and refreshingly 
pure. Bel Canto may never be fa- 
mous, but they're worth getting : 


: to know. B+ 


NICK LOWE INVITES YOU TO JOIN 
IN THE FUN ON HIS NEW ALBUM 


THIS LAST 
WEEK WEEK ARTIST, TITLE, LABEL 


1 


-_ 
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_ 
a 


: house music now blends its 


chunky beat with melodic R&B. 


Best songs are soft, thick, and 


Mind (Warner Bros.; all formats) 
: Generic teen pop, not bad for its 
: kind. C+ 


available 


Cowboy Junkies are releasing 
The Gaution Horses, the fol- 
low-up to their successful 
Trinity Session album, and 
Carly Simon interprets a col- 
lection of standards on My 
Romance. 


THE MUSIC CHARTS 


No, IT’S NOT A MISPRINT. If you think that this week’s pop 
album chart looks exactly like last week’s chart, you are absolutely 
right. There has not been a single change. Not one. And if that 
doesn’t say something about the current lack of new, deserving product, 


TOP 10 POP ALBUMS 


Paula Abdul forever Your Girl (Virgin) 

Janet Jackson Janet Jacksons Rhythm Nation 1814 (AGM) 
Milli Vanilli Gir/ You Know It’s True (Arista) 

Phil Collins ... us Seriously (Adantic) 

The B-52’s Cosmic Thing (Reprise) 

Billy Joel Svorm Front (Columbia) 

Aerosmith Pump (Geffen) 

Tom Petty Fu// Moon Fever (MCA) 

Bobby Brown Dance!...Ya Know It! (MCA) 

Michael Bolton Sou/ Provider (Columbia) 


TOP 10 JAZZ ALBUMS 


THIS LAST 
WEEK WEEK ARTIST, TITLE, LABEL 


in 


Harry Connick Jr. Music from “When Harry Met Sally...” 


(Columbia) 

2 2 David Benoit Waiting for Spring(GRP) 

3 3 Michel Camilo On Fire (Epic) 

4 4 Frank Morgan Sood Indigo (Antilles) 

5 6 Ahmad Jamal Pittsburgh (Adantic) 

6 5. Chet Baker J/y Favourite Songs: The Last Great Concert 
(Enja) 

7 7 André Previn, Joe Pass & Ray Brown Affer Hours (Telarc) 

8 = Gary Burton Reunion (GRP) 

9 9 Michel Petrucciani Music (Blue Nore) 

10 


—  dimmy McGriff & Hank Grawford On the Blues Side (Fantasy) 
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SQUEEZE: LARRY BUSACCA/RETNA; O'CONNOR: KEVIN CUMMINS/LONDON FEATURES 


NEWS @NOTES 
@ Squeeze Play Let's say 
you're a power-pop band that’s just 
about to switch record companies. 
But you have an extra album you're 
dying to put out. What to do? Well, 
if you're Squeeze, and 
your manager has his 


own label, you do a 


quickie one-shot deal. 
That's why A Round and A Bout, a 
live Squeeze album, will be 
released this May on the obscure 
Deptford Fun City label and 
distributed by |.R.S., which is 
owned by the band’s manager, 
Miles Copeland. 

@ This Week’s Obligatory 
Elvis Item Bruce Springsteen 
sings “Viva Las Vegas” and Paul 
McCartney does “It’s Now or 
Never” on The Last Temptation of 
Elvis. This tribute album, due out in 
Britain in March but with no U.S. 
release date as yet, also features 
Hall & Oates, Robert Plant, the 
Pogues, Dion, and Aaron Neville. 
@ Let It Grow, Let It 
Grow, Let It Grow Irish 
rocker Sinéad O’Connor will put 
out her second album, | Don't 
Want What | Can't Have, in late 
March. When she released her 
debut three years 
ago, O'Connor had 
shaved her head. 


Now, Says a 


spokeswoman, “she 


has a little bit of hair.” 
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SPECIALTY 


Jazz 


By GARY GIDDINS 


Sonny Rollins Falling in Love With 
Jazz (Milestone; all formats, bonus track 
on CD) @ Sonny Rollins’ stature is 
as great as ever, but his recordings 
often have been disappointing. His 
new record, though, could have 
been called The Sonny Rollins Album 
You've Been Waiting For: 

Falling in Love With Jaxx, incor- 
porating five lush ballads and two 
up-tempo originals, is as sweet as 
its touchingly mundane title. On 
two cuts, Rollins is reunited with 
the sublime pianist Tommy Flana- 
gan, who appeared on his epochal 
1956 session Saxophone Colossus. 
Flanagan’s two-chorus solo on “For 
All We Know” combines elegance 
of touch, an assured melodic 
scheme, and a legato backbeat 
kick—it glows. Rollins capers with 
the melody, finally bringing it toa 
halt with a long note of easy elation. 

Rollins shouldn’t be able to get 
away with schmaltz like “Ten- 
nessee Waltz,” but, of course, he 
does. He likes an overbaked 
melody, the more obvious the better; he can transfigure sentimentality 
while indulging in it. The intoxicating “Amanda,” which, infuriatingly, 
is on the CD only (there’s plenty of room for iton the LP and tape), 
wittily assimilates Rollins’ trademark calypso rhythms into a pop song 
format. He makes of the great Rodgers and Hart lament “Little Girl 
Blue” a lavish serenade, without drums. Suill, he ought to do an entire 
album with Flanagan. A+ 


Stan Getz Anniversary! (Verve; CD, T; bonus tracks on CD) @ Among his 
contemporaries on tenor, Rollins’ primary rival is Stan Getz, the trascible 
romantic with the mentholated sound. The belated release here of An- 
niversary!, recorded live at Copenhagen’s Montmartre Club in 1987, 
will delight his admirers. It will also thrill fans of the insufficiently cel- 
ebrated pianist Kenny Barron, who is given a nearly equal platform 
by Getz. They exchange limpid statements on a discriminating “Stan’ 
Blues.” Unfortunately, two of the best tracks are on the CD only: Billy 
Strayhorn’s exquisite “Blood Count” and “I Thought About You,” first 
a recital for tenor, then for piano. Throughout, Getz’s sound—bold slabs 
of notes, watercolor hues—is beautifully captured. A+ 


Max Roach and Dizzy Gillespie 
Max and Dizzy—Paris 1989 (AGM; 
CD) @ Still another formidable new 
release, the most imposing of all in its 
historic implications, is Max and 
Dizsy—Pans 1989. Dizzy Gillespie, who 
with Charlie Parker virtually created 
the modern jazz movement, was 
nearly 72 when he and Max Roach 
performed as a duo for the first time 
at a concert in Paris last spring. I 
wasn’t optimistic, but repeated listen- 
ing suspends disbelief. Roach, the 
premier postwar drummer, is at the 
peak of his powers and carries the 
brunt of the action; Gillespie, measur- 
ing his every note, astonishes with a 
wealth of ideas. Surprises abound: 
Roach articulating every note of the 
bop anthem “Allen’s Alley,” before 
Gillespie abstracts it; Roach manip- 
ulating the toms for sliding pitches 
that suggest a bass on “Nairobi”; 
Gillespie singing “Oo Pa Pa Da” and 
reaffirming his stature as one of bop’s 
preeminent vocalists. This is classic 
music, head music, an unlikely gift 
from two sainted figures. A fascinating interview occupies the last quarter 


of the recording. A+ 


The Harper Brothers Remembrance—Live at the Village Vanguard 
(Verve; CD, T) Sohn Campbell After Hours (Contemporary; all formats) 
@ Younger musicians also break ground this month. The Harper Broth- 
ers mine the tradition of Art Blakey’s Jazz Messengers, from which 
trumpeter Philip Harper graduated. They made a modestly promising 
debut in 1988, but Remembrance, recorded at New York City’s Village 
Vanguard, delivers the goods. From the first note of “Hodge Podge,” 
triggered by Winard Harper's drums, the quintet is afire. The ensemble 
passages swagger, the solos are short and pointed. B+ 

@ The debut recording of John Campbell, a pianist from Chicago, 
slipped out at the end of last year to deafening silence; Affer Hours, how- 
ever, isa remarkable trio session graced by uncommonly fluent bebop 
phrasing. The Avery Parrish blues that gives the album its name is ac- 
tually a disappointment—the tempo is too bright, the cymbals too busy. 
Yet on the bop classics Campbell shines: “Star Eyes,” especially, is dis- 
tinguished by clarity and a profusion of invigorating ideas. B+ 


Jazz is one of several specialty review columns—others include country and classical—that will appear regularly. 


Gary Giddins is the author of Satchmo. 
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Field of Dreams 


DRAMA 


Kevin Costner, Amy Madigan. Directed by Phil Alden Robinson, 1989 (PG) MCA (no price available) 


REMEMBER THOSE FABULOUS 60s? The protests, the 


Be-Ins, the music? Writer-director Phil Alden Robinson wants you to 


remember them—plus the Brooklyn Dodgers, /¢’s @ Wonderful Life, and 


anything else guaranteed to push this generation’s emotional buttons. 


His Field of Dreams 1s less a movie than a canny marketing strategy. 


KEVIN COSTNER: — 
ALL HE HAS TO. 
DO IS DREAM — 


There is a potentially inter- 


esting story in this Oscar nomi- 
: nee. Kevin Costner, cast for 
? maximum Gary Cooper-ish 
: American icon value, plays a “60s 
_ | refugee who builds a baseball 
: field in response to a mystical 
voice. When he’s done, he resur- 
rects the ghosts of the legendary 
: Chicago Black Sox, coaxes a 
=? Richard Brautigan-like writer 
© out of retirement from life, and 
: hasa four-handkerchief reconcil- 
: jation with his dead father. 


But Robinson isn’t content to 


: play this material as The Pride of 
: the Yankees meets The Twilight 
: Zone. He weighs it down with 
: soggy mysticism, little-guy- 
: against-the-system bombast, 
: greeting-card philosophy (“Hea- 
: ven isa place where your dreams 
: come true,” Costner says with a 
commendably straight face), and 
: shameless pandering to the Big 
: Chill crowd (Madigan actually 
: has to say, “Oh wow!” frequent- 
: ly and without any irony). And 
: he has an appalling weakness for 
: the obvious (Patsy Cline’s 
: “Crazy” plays when Costner’s 
: neighbors look at him funny). 


‘The movie was an enormous 


: theatrical hit; it obviously spoke 
: tosome people. In fairness, the 


acting is terrific, the cinematog- 
raphy has a nice Spielbergian 
sweep, and James Horner’s score 
evokes an elegiac mood well 
served by the Hi-Fi soundtrack. 

Still, che end result is the 


: worst kind of /hirtysomething 
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and trucks in the world. 


Buckle up—together we can save lives. FORDIMOTOR COMPANY 


FRIDAY, 3/2 


Baywatch NBC (8-9 p.m.) A morsel fora fish 
with a dorsal: Lifeguard Jill Riley is fin-ished. 

@ The 1990 Miss USA Pageant CBS (9-11 
p.m.) The standard drill. 


SATURDAY, 3/3 


@ Elvis ABC (8:30-9 p.m.) On tour. 

® Masterpiece Theatre: A Very British 
Goup PBS (8-11 p.m.) Salient satire. A 

@ Joan Baez in Concert PBS (9-10:30 p.m.) 
Correct performance, musically and politically, 
enlivened by guest Jackson Browne. B- 


SUNDAY, 3/4 


Fellow Traveler HBO (10-11:35 p.m.) Mc- 
Carthy-era melodrama. C- 

@ The Incident CBS (9-11 p.m.) Walter Matthau 
in an ingeniously understated performance. B+ 


The Secret Life of lan Fleming TNT (8- 
10 p.m.) What secret life? C 

® Andre’s Mother PBS (9-10 p.m.) Frank, 
sensitive exploration of emotions and anger 
surrounding AIDS. A- 

@ Eyes on the Prize Il: Back to the Move- 
ment (1979 to mid-’80s) PBS (9-10 p.m.) Se- 
ries wrap-up. 

Carmen on Ice HBO (10-11 p.m.) Brian 
Boitano and Katarina Witt in ice opera. 


TUESDAY, 3/6 


@ GBS Schoolbreak Special: Malcolm Takes 
a Shot CBS (3-4 p.m.) High school basketball 
star deals with epilepsy. 


WEDNESDAY, 3/7 


Mandela Fox (8-10 p.m.) Tepid bio/tribute. C 
@ TNN’s All-Star Salute to Country Music 
‘'TNN (9-11 p.m.) Johnny Cash, Barbara Man- 


drell, and others sing praises of Nashville 


broadcaster Ralph Emery. 


The Hunt for Red October Sean Connery, 


Alec Baldwin (PG) Cold War submarine drama. 


Blood of Heroes Rutger Hauer, Joan Chen 
(R) Retro-futuristic bone-cruncher. D+ 

Born on the Fourth of July ‘Tom Cruise 
(R) Sermon on the gun mount. C+ 

Cinema Paradiso Philippe Noiret (Not rat- 
ed) Italian valentine to the movies. B 

Driving Miss Daisy Jessica Tandy, Morgan 
Freeman (PG) Elderly widow and her chauf- 
feur transcend racial differences. A 

Enemies, A Love Story Anjelica Huston, 
Ron Silver (R) Post-Holocaust love imbroglio. A 

Hard to Kill Steven Seagal, Kelly Le Brock 
(R) Lightweight vigilantism. D- 

Men Don’t Leave Jessica Lange, Joan Cu- 
sack (PG-13) Familial heart-mender. A 

Mountains of the Moon Patrick Bergin, 
Iain Glen (R) Too much white man’s burden. C 

Revenge Kevin Costner, Anthony Quinn, 
Madeleine Stowe (R) Overwrought passion 
play south of the border. D 

Roger & Me Michael Moore (R) Populist 
propaganda. A 

Rosalie Goes Shopping Marianne Sacge- 
brecht, Brad Davis, Judge Reinhold (PG) 
Bavarian war bride settles in Arkansas. C+ 

Stanley & Iris Jane Fonda, Robert De 
Niro (PG-13) Illiterate kitchen worker needs 
help. C- 

Stella Bette Midler, John Goodman (PG- 


13) Return of the maternal martyr. D+ 
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® Bel Canto Birds of Passage (Nettwerk/LR.S.) 
Norwegian alternative rock—troubled, but has 
a sense of wide-open symphonic space. B+ 

@ Nick Lowe Parry of One (Warner Bros.) 
Loony tunes. But serious moments make it 
more than a finger-poppin’ curiosity. B+ 

® Nitzer Ebb Stowsime (Geffen) Industrial— 
which means grating—dance music. Enor- 
mously vital, but not for everyone. A 

© The Notting Hillbillies 74¢ Nosting Hillbillies 
(Warner Bros.) Folk, blues, and a taste of old pop, 
polished by top rockers to a Muzak-al glow. C+ 
@ Ryuichi Sakamoto Bevury (Virgin) Gorgeous- 


ly meaningless amalgam of musical styles. B 


@ John Gampbell Afer Hours (Contemporary) 
Sparkling debut of pianist with bop-era roots. B+ 
® Stan Getz Anniversary! (Verve) Brilliant 
tenor saxophonist at his peak: romantic. A+ 

® The Harper Brothers Remembrance—l ive at 
the Village Vanguard (Verve) Young band in Art 
Blakey mode makes good on earlier promise. B+ 
® Max Roach and Dizzy Gillespie A/ax and 
Dizzy—Paris 1989 (A&M) Belated duo en- 
counter that shouldn’t work, but does. A+ 

® Sonny Rollins Falling in Love With Jazz 
(Milestone) Euphoric ballads and originals. A+ 


AND STILL PLAYING 


® Tony Bennett Astoria: Portrait of the Artist 


(Columbia) Sweet but oversold as Bennett’s 


musical autobiography. B- 
@ Lisa Stansfield Affection (Arista) Rising 


dance star smolders. A- 


Rice) Cr oo 


NEW THES WEEK 


® Field of Dreams Kevin Costner, Amy 
Madigan (MCA, price not available, PG) 
Soaked in sap. C— 

® Ladies Sing the Blues Billie Holiday, 
Bessie Smith (V.LE.W., $29.95) Jazz heroines, 
some unsung. B+ 

® Minnie the Moocher & Many, Many More 
Narrated by Cab Calloway (MPI, $19.98) 
Vague Harlem memories. C— 

® The Neon Empire Ray Sharkey, Martin Lan- 
dau (Fries, $89.95, R) The birth of Vegas. B= 
© Romero Rau! Julia, Richard Jordan (Vid- 
mark, $89.95, PG-13) Long on good inten- 
tions, short on drama. C 


SPECIALTY 


THE COLD WAR 

® Bamboo Saucer John Ericson, Lois Net- 
tleton (Republic, $19.95, G) Superpowers in 
conflict over a Chinese UFO. C+ 

® Dr. Strangelove Peter Sellers, George C. 
Scott (RCA/Columbia, $19.95) Still remarkable. A 
@ The Front Woody Allen, Zero Mostel 
(RCA/Columbia, $36.95, PG) How to beat the 
Hollywood blacklist. A= 

® Invasion of the Body Snatchers Kevin 
McCarthy (Republic, $59.95, PG) Cold War as 
sci-fi nightmare. A 

® The Manchurian Candidate Angela Lans- 
bury, Frank Sinatra (MGM/UA, $39.98) Mur- 
der, she planned. A 

© The Russians Are Coming! The Russians 
Are Coming! Alan Arkin (MGM/UA, $39.98, 
PG) Russian sub stranded off New England 
coast. B 


A FEW MINUTES without Andy Rooney... 


Dear Mr. Rooney, 


Have you ever wondered how 
a guy should spend a three- 
month suspension from CBS 
News? I have. Here is my 
suggestion for what you 
should do with the time: 


Sincerely, 


BENNO FRIEDMAN/OUTLINE 


© The One and Only Me Lisa Atkinson (A 
Gentle Wind, $8.95) Happy music, cheery 
lyrics. B+ 

© Improvise With Eric Nagler (Rounder, 
$9.98) Sly, but mostly surface. C 


Aseeeeeeeennenenerseecesacesereeeneseneseseaeeeseneneneneneeenseeneaneneneeeeee 


® Whispers from the Dead Joan Lowery 
Nixon (Delacorte Press, $14.95) Gripping teen 
thriller. B 

© Tales from Gold Mountain Paul Yee (Mac- 
millan, $14.95) Tantalizing stories of East 
meets West. A+ 


TELEVISION 


Athereesereepacsereresenssecesensseeranensaenenscsnenenensesesneseneasereesenee 


® Afterschool Specials Classic: The Wave 
ABC (‘Thurs., March 8, 4-5 p.m.) Compelling 
case against conformity. B+ 

© Our Neighbor, Fred Rogers PBS (check lo- 
cal listings) A salute to the man, the myth, the 
besweatered legend. B+ 


Aaneenensnecececnaessneceeecnessecenearseencesenesenessranesecssnsnensesssestes 


© When Mom and Dad Break Up (Para- 
mount, $24.95) Alan Thicke helps kids sort 
out their feelings about divorce. B+ 

® Fred Flintstone Woos Again (Hanna-Bar- 
bera, $9.95) Sad stereotypes. D 


THE GLASSIGS SHELF 
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© The Cricket in Times Square (Family 
Home Entertainment, video, $14.95) Caring 
creatures save the day (and the newsstand). B+ 


Andy Rooney 

c/o. Postcard Department 
Entertainment. Weekly 
1675 Broadway 


New. York, NY_10019 


NEW THIS WEEK 


FICTION 


The Great Letter E Sandra Schor (North 
Point Press, $18.95) The middle-class soul 
comes of middle age. B 

@ London Fields Martin Amis (Harmony 
Books, $19.95) One boy’s tiresome apocalyptic 
fantasy. © 

NONFICTION 

® The Enthusiasms of Robertson Davies 
Edited by Judith Skelton Grant (Viking, 
$19.95) A grab bag of old-fashioned essays. B+ 
@ A Law Unto Itself: Power, Politics and 
the IRS David Burnham (Random House, 
$22.50) A complete history of the IRS and its 
abuses of power. 

@ Soviet Women: Walking the Tightrope 
Francine du Plessix Gray (Doubleday, $19.95) 
Vivid portrait of the Soviet Union told through 
interviews with Soviet women. B+ 


RECENT & NOTEWORTHY 


FICTION 

Burn Marks Sara Paretsky (Delacorte, 
$17.95) Further adventures of America’s most 
engaging female private eye. A- 

@ Hairdo Sarah Gilbert (Warner, $17.95) A 
blow-dryer war breaks out in the blue-rinse set. 
® White Girls Lynn Lauber (Norton, $17.95) 
A 60s adolescence in a racially divided Ohio 
town. B+ 

NONFICTION 

@ The Farther Shore: A Natural History of 
Perception Don Gifford (Adiantic Monthly 
Press, $19.95) A highly provocative view of the 
ways in which technology has reshaped our 
view of the world. 

® The Journalist and the Murderer Janct 
Malcolm (Knopf, $18.95) The fearless Mal- 
colm’s articles on the sins of journalists. B 


NEW IN PAPERBACK 


Cult Baseball Players: The Great, the 
Flakes, the Weird, and the Wonderful Edit- 
ed by Danny Peary (Fireside, $10.95) A trea- 
sure trove. 

@ in Our Image: America’s Empire in the 
Philippines Stanley Karnow (Ballantine, 
$14.95) The whole miserable adventure— 
from the Spanish-American War to the woes of 
Corazon Aquino. 


NEWS& 


NOTES 


@ Boys in Blue When three 
police officers raided an adult video 
store in Bloomfield, N.M., looking 
for narcotics last year, a police task 
force later discovered that they had 
kept copies of X Lady and Crystal 
Dawn's Fantasies. The owner of 
Video Flic’s (who wasn't charged 
after the raid) pressed charges 
against them. Though two officers’ 
sentences were deferred—the third 
pleaded not guilty—and no one was 
fired, Chief Calvin Shields says they 
did open “a real keg o' worms.” 

@ King of Commentary 
The Voyager Company, famous for 
its deluxe laserdisc packages, has 
signed Martin Scorsese to supply 
commentary on a May release of his 


asececcxcxnesos 1976 movie Taxi 


Driver. The 

, 999.95 disc set 
OEE will have two au- 
dio tracks; switch to the second to 
hear Scorsese's blow-by-blow 


account of making the grit classic. 


CRITICAL MASS 


RAUL JULIA AS ROMERO: NEVER GETS MOVING 


kitsch. To paraphrase Oscar ; 
Wilde: You'd need a heart of : 
stone not to laugh at Fie/d of : 


Dreams. C- (Steve Simels) 


DRAMA 

Raul Julia, Richard Jordan. 
Directed by John Duigan, 1989 
(PG-13) Available in English or 
Spanish (subtitled or dubbed) 
Vidmark, $89.95 


ISCAR ROMERO WAS made 
Archbishop of El Salvador be- 


scales fell from Romero’s eyes. 
He denounced the military 


: the civil war. 


: release of Paulist Productions, 


: run by an order of the Catholic : 
: priesthood. Itis stiffly written by 
: people who know more about 
good works than they do about 
: good drama. They simply can’t : 


: tell a story: The characters are 
: cardboard cutouts in a crudely 
: constructed morality play. 


cause the powers that be : 
deemed hima cautious nebbish : 


who wouldn't rock the boat. But 


: strictly factual account of the war : 


when his friend, Father Grande, : 
was murdered in 1977 for es- : 
pousing liberation theology, the : 


dom, and this movie is a more : 


than Oliver Stone’s esthetically 


Raul Julia’s intense, understated 
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during their theatrical runs. 
FIELD OF DREAMS B+ A B+ A+ 
ROMERO C+ Br — A — - — 
INDIANA JONES, THE LAST GRUSADE B- B+ A- C B A B 
LETHAL WEAPON 2 c C+ B+ B B- — A- 
UNCLE BUCK Cc B- C- B c- B- D 


TAX! DRIVER: MEMORY SHOP; ROMERO: VIDMARK 


ENTERTAINMENT 


: performance and the gut- 
: wrenching nature of the atroci- 
regime until, in 1980, he too was : 
: shot—one of 70,000 victims of 


ties Romero saw, the movie has 


: its gripping moments. Unfortu- 
: nately, they are too few. Despite 
Romero is the first theatrical 
: utterly to bring the activist arch- 


its moral excellence, Romero fails 


bishop to life. C (Tim Appelo) 


ACTION 


: Ray Sharkey, Martin Landau. 
: Directed by Larry Peerce, 1989 
(R) Fries, $89.95 

Every American should know : 7 
about Oscar Romero’s martyr- : 


HE NEON EMPIRE wasa 
four-hour cable miniseries. But 
even in this jerkily edited two- 


: hour version, Pete Hamill’s 
superior Sa/vador: But thanks to 
: of how mafiosi Bugsy Siegel and 
Meyer Lansky built Las Vegas) 
: isas long-winded as John Milton. 


script (inspired by the true story 


Consider this snippet from 


the voice-over prologue: “Most 
: of my ghosts are here, whisper- 
: ing from the rooms of old 
dreams, speaking from the 
: emptiness among nouns that 


now name nothing, signs that 


can’t be read, except by the ar- 
: chaeologists, but I know what 
: they name—they name dreams; 
i they... 


-” Get this man an editor! 
Yet somehow, Hamill and 


: company manage to do the 


W EE K.LY 


TW 
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impossible and make 
something lurid, vul- 
gar, and vital. Credit 
must go to the head- 
liners. As the avuncu- 
lar mob advisor Max 
Brower (based on 
Lansky), Martin Lan- 
dau is a true mensch. 
As the Siegel-like Ju- 
nior Moloff, Ray 
Sharkey (perhaps the 
best guest heavy ever 
on TV’s Wiseguy) real- 


LADIES: REMEMBERING BILLIE 


ly sinks his fangs into that over- ; 
ripe dialogue. They’re so good | 
that you scarcely notice the : 
desert wind whistling through 
the ears of no-talent burnout | 
Gary Busey. 

Despite its weaknesses The | 
Neon Empire does have moments | 
of genuine poetry. It’s a safe | 
bet—but the payoff won’t ring 
any bells. B- (7A) 


Minnie the Moocher 
& Many, Many More 


DOCUMENTARY 
Narrated by Gab Calloway. 
1987 MPI, $19.98 


Ladies Sing 
the Blues 


DOCUMENTARY 

Billie Holiday, Bessie Smith, 
Dinah Washington, and others. 
1988 VIEW. Video, $29.95 


Witekive MINNIE the : 
Moocher & Many, Many More isa.‘ 
bit like going through the family 
scrapbook with Grandpa. Whole 
pages are missing, the pictures 
are faded, and the old man tends 
to ramble a lot. Minnie’s clumsy 
pastiche of film clips, depicting 
black entertainers of the "30s and. 
"40s, is held together—tenu- : 
ously at best—by 80-year-old | 
Cab Calloway’s recollections of 
Harlem nightclubs. That is, he 
recites their names (among : 
them, the Savoy Ballroom, | 


MiAURIC iH! (25; ~*919.10 


jumble. Whatever vague sense : 
© the film arouses of what Harlem. : 
© was like isn’t sustained. > Woman” with the Teddy Wilson 

Meanwhile, Calloway sup- 
plies brief anecdotes that, like 
: the clips, create errant sparks. 
: justa grand parade of American 


: But, as with the rest of the video, : 
: they don’t add up to much, C- : 


: Like MINNIE, Ladies Sing the 
: Blues is also a pastiche—in this 
: case, of performances by great 
women blues singers from 
: Bessie Smith to Peggy Lee. It’s 
: far more satisfying, however, be- 
| © cause of the the way it establish- 
: es historical continuity and the 
: stylistic distinctions between 
: each artist. It also delivers more 
: substantial performances, in- 
: cluding Billie Holiday's riveting, 
: understated rendition of “Fine 
= : and Mellow,” and Bessie Smith’s 
Small’s Paradise, and Club : 
Hotcha) and mentions the great 
black performers who played | 
there. The clips don’t always | 
show these artists. Though it’s 
: always good to see Calloway, : 
Fats Waller, Nat King Cole, : 
Duke Ellington, Lena Horne, : 
and Billy Eckstine, this is alla 


commanding presence during 
“St. Louis Woman.” 

Buc the real enlightenmentin 
Ladies comes in discovering less 
well known singers such as Ida 
Cox, Sister Rosetta Tharp, and 
Connie Boswell and in seeing fa- 
miliar faces in offbeat settings 
(Ethel Waters singing “Darkies 
Never Dream”; a fresh young 
Lena Horne doing“Unlucky 


orchestra). 
Don’t expect exhaustive crit- 


ical or historical analysis here, 


miracles. B+ (Gene Seymour) 


TOP TAPES 


RENTALS 


orn owanran = 


= 
o 
. 


Indiana Jones and the Last Crusade (Paramount) 
Lethal Weapon 2 (\\@/ver) Mel Gibson 

Turner & Hooch (Zouchstone) Yom Hanks 

Uncle Buck ()/CA) John Candy 

Parenthood (.)/CA) Steve Martin 

Kickboxer (//BO) Jean-Claude Van Damme 

When Harry Met Sally... (.Ve/sov) Billy Crystal 
The Karate Kid Il (/RCA/Co/umbia) Ralph Macchio 
Weekend at Bernie’s //\’/)) Andrew McCarthy 

Do the Right Thing (/CA) Spike Lee 


SALES 
1. Indiana Jones and the Last Crusade (Paramount) 


2. Lethal Weapon 2 (Warner) 


3. Indiana Jones Trilogy (Paramount) 

4. Wizard of Oz: 50th Anniversary Edition (/G.V//UA) 
5. Batman (Warver) Michael Keaton 

6. Die Hard (C2S/Fox) Bruce Willis 


7. Bambi (Wa/s Disney) 


8. Raiders of the Lost Ark (Paramount) Harrison Ford 
9. Jane Fonda’s Light Aerobics & Stress Reduction (\\arner) 
10. New Kids on the Block: Hangin’ Tough (C1/\’) 


SOURCE; VIDEO BUSINESS 


NEWS @NOTES 


@ Endless Elvis Producer 
Andrew Solt (Imagine, 25 x 5) is 
compiling a two-tape set of 
original Elvis performances, 
slated for summer release. 
Included is silent 8mm footage of 
the svelte one performing at a 
Lubbock, Tex., high school in 
1955. Solt says this is the only 
time the camera ever sighted 


Elvis at the piano. 


e 
@ Jordan Goes to the 


Videotape Chicago Bulls star 
Michael Jordan is making plans for 
a second outing on videocassette. 
Tentatively titled Michael Jordan's 
Playground, the CBS/Fox tape is 
expected to mix highlight footage 
with an original music video clip. 
@ Truth in Advertising 
Paramount is luring video store 
owners into stocking its Spanish- 
subtitled version of Friday the 13th 
Part Vill—Jason Takes Manhattan 
with trade magazine ads that say 


simply, “Mucho Dinero.” 


coming 


Viewers can go Ringside 
With Mike Tyson, one of six 
new sports titles from HBO. 


HOLIDAY: CULVER PICTURES: ILLUSTRATION: DAVID COWLES 


SPECIALTY 


Remembering the Cold 


By STEVE SIMELS 


Ceausescu is out, Solidarity is in, 
and in Russia, the Communist 
Party will, at last, have some heal- 
thy competition. It looks as if the 
Cold War is finally over. We say, 
good riddance. But some people feel 
oddly nostalgic for those 40 years of 
superpower tension. Hollywood 
does: witness this week's big theatri- 
cal release The Hunt for Red 
October. For those who agree, we 
Offer a few other movies guaranteed 
to return you to those thrilling days 
of Eternal Vigilance Against Godless 
Totalitarianism—in the safety of 
your own living room. 

Red Dawn (/984, MGM/UA) 
The Soviet Army launches a sneak attack on...a high school in 
Colorado? That’s how writer-director John Milius begins this repre- 
hensible valentine to the survivalist set, and it gets even crazier from 
there. Unlike most right-wing screeds, however, Red Dawn does have 
flashes of genuine wit—a local theater in a Russian-occupied town 
showing Alexander Nevsky, for example. Itis, er, interesting to see the 
fucure stars of Dirty Dancing (Patrick Swayze, Jennifer Grey) cast as 


gun-toting partisans. C- 


Invasion of the Body Snatchers (/956, Republic) Here the Cold War 


serves as metaphor. Director Don Siegel’s ’50s science-fiction classic 
stars Kevin McCarthy as the guy out to warn his hometown about the 
aliens taking over the bodies of normal humans. Siegel insists this is 
a parable about his experiences with the Hollywood studio bosses. But 


most movie historians have seen the picture as an artful critique of : 


Commie-under-the-bed hysteria, and in 1990, that’s exactly the way 
it looks. A 
The Russians Are Coming! The Russians Are Coming! (/9066, 


MGM/VA) A farce about a Soviet submarine stranded off a New 


England island peopled with Yankee eccentrics seemed like the ’60s’ 
legitimate heir to the Preston Sturges tradition, but today this sweet- 
but-dated Cold War antique plays like a glorified TV sitcom, albeit one 


exceptionally well cast. (This was, among others things, Alan Arkin’s_ 
film debut.) Still, the picture remains the only “feel good” movie of : 


the entire Cold War corpus. Its message: The Soviets are people, too. 
It’s worth a rental for a hilarious bit by Jonathan Winters. B 
Dr. Strangelove (/964, RCA/Co/umbia) Stanley Kubrick’s doomsday 


comedy is still the funniest (and most radical) assault on the assump- ! 


tions behind the Cold War to be found in a mass entertainment 


medium. Interestingly enough, a more conventional and melodramatic : 


take on the same basic story 
—Fail-Safe—was released on 
practically the same day back in 
1964, but Dr. Strangelove remains 
the champ. With Sterling Hayden 
in his only great performance, 
and Peter Sellers in three, includ- 
ing one as President Merkin 
Muffly. A 

The Manchurian Candidate 
(1962, MGM/UA) John Frank- 
enheimer’s version of a novel by 
Richard Condon is a convoluted 
black comedy masquerading as a 
thriller (pictured left). With Red 
Chinese moles and a pre-JFK 
assassination plot uncannily like 
the real thing, this is probably the most sophisticated political picture 
ever to come out of Hollywood. Its theme—that the Commie witch- 
hunts of the “50s did more damage to America than anything the real 
Commies imagined—is laid out explicitly. A 

The Experts (7989, Paramount) Helmed by SCTY graduate Dave 
Thomas, this released-directly-to-video movie stars pre-Look Who's 
Talking John ‘Travolta. He’s a down-at-the-heels Manhattan disco 
impresario offered a chance to open a club in the American heartland. 
Little does he know, he’s actually working in a KGB-built town in 
Russia. If that sounds unbelievable, wait until you see the rest of this 
absurd mélange of John Le Carré and Dance Fever. D- 

The Front (/976, RCA/Columbia) Woody Allen stretches here as an 
apolitical nebbish with a lucrative job: passing as the author of TV 
scripts done by blacklisted writers, It’s worth noting, by the way, that 
nowadays there are those (including former Screen Actors Guild pres- 
ident Ronald Reagan) who claim blacklisting never happened. 
Fortunately, Walter Bernstein—the real-life blacklist victim who wrote 
this very funny piece of agitprop—knows better. And so do Front stars 
Herschel Bernardi (blacklisted 1957), Zero Mostel (blacklisted 1950), 
and Lloyd Gough (blacklisted 1950). A- 

Bamboo Saucer (/968, Republic) A flying saucer is hidden ina 
deserted monastery in Red China. (Why? Because “normally a 
Commie shuns a Catholic Church!”) A crack American team 
parachutes in ahead of its Soviet counterpart to find it. (Why? Because 
“otherwise the Free World is obsolete!”) Eventually, a handsome 
American pilot (John Ericson) and a beautiful Soviet scientist (Lois 
Nettleton) fall in love, and as a consequence both sides learn a valuable 
lesson. Charmingly naive pre-G/asnost science fiction, featuring pretty 
good special effects by John P. Fulton of /nvisible Man fame. C+ 


Steve Simels reviews music and movies for Servo Review, Video Review, and other publications. 


He is the author of Gender Chameleons: Androgyny in Rock ‘n Roll 
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Tales from Gold Mountain 


BY PAUL YEE 
ILLUSTRATED BY SIMON NG 
Macmillan, $14.95; Ages 8 to adult 


‘THESE EIGHT TALES ofturn-of-the-century Chinese immigrants | 
in the New World are a stunning, provocative departure in children’s picture ° 
books. Adult in tone but ageless in their blending of magic and realism, they | 


conjure up with gritty immediacy the hard but hopeful lives of the Chinese | 


who worked in salmon fisheries, farms, railway camps, and canneries. 


MAGICAL 
MYSTERIES: 

GOLD MOUNTAIN 

— BLENDS EXOTIC 
URLES / LOVELY 
ILLUSTRATIONS 


The adventures of the youth- : 
: ful heroes and heroines—who : 
i are hurt by prejudice or : 
: exploitive bosses but remain : 
: undaunted—tead like an exhil- : 
: arating blend of the Brothers : 
: Grimm and Maxine Hong : 
: Kingston. In “Spirits of the : 
: Railway,” young Chu survives 
: the cruel winter ina railway : 
: camp by bundling his frozen feet 


in potato sacks; he also finds and 
honors the spirit of his father, 


who was killed ina tunnel explo- 


: sion. In “Ginger for the Heart,” 


the gentle young seamstress 
: Yenna is parted from her suitor, : 
: who must pan for gold to repay : 


his boat fare to the New World. 


: Her steadfastness—and her : 
: magical use of ginger—saves his 


life and reunites them. 


: Comical, tough, or hauntingly ; 
: mysterious, these stories tanta- 


lize with their strangeness and 


: optimism. Simon Ng’s hand- : 
: some, surreal full-page illustra-_! 
i tions serve them well. A+ : 
: Claude, and Beats Me, Claude. 


: (Michele Landsberg) 


Whispers 
from the Dead 


: BY JOAN LOWERY 
: NIXON 

: Delacorte Press, $14.95 

: Young Adult 


We sivas Jrom the Dead is the 
kind of psychological thriller that 


: appeals to teenagers who are 


: going through emotional thrills 


: and chills of their own. 


Sarah Darnell, 16, is haunted 
: by an invisible presence after : 
i she recovers from a swimming : 
: accident. Apparently, her brush 
: with death left her witha special § 
: ABC, Thur, March 8, 4-5 p.m. 


: sensitivity to “whispers from the 
: other side.” 


When her family moves to : 
Houston, Sarah is plagued by 
visions of a hushed-up recent 
murder that took place in her : 
: way to excuse repeats. Still, 


new suburban house. 


Horrifying visions of the mur- 


RULING THE CLASS: BRUCE DAVISON IN THE WELL-DONE WAVE 


der scene alternate in Sarah’s 
mind with urgent pleas for help. 


Sarah’s courage and compassion 
: are stirred. 

When Nixon writes about : 
Sarah’s relationships with her | 
parents or with her dangerous 


but seductive new boyfriend, 


the prose is pedestrian. There’s | 
none of the rollicking ease and 
spunky humor that distinguish 
Nixon’s picture books for : 


younger readers, Fat Chance, 


But whenever Rosa, the mur- 


i dered girl, makes contact with 
: Sarah, the writing turns electric. 
: The recurring episodes of Rosa’s 
: ghostly presence in the house 
: are eerie and heartbreaking. 
: Young readers will be grati- : 
: fied by the resourcefulness Sarah 
: shows as she solves the murder 
: mystery, helps to capture the : 
: B+ (Ken Tucker) 


killer, and regains her emotional 


: stability after her visions cease. : 
But when Rosa’s troubled spirit : 


is at last allowed to rest, it’s hard 


not to regret the loss of Sarah’s : 
: vivid and tender communication 


with her. B (W/L) 


TELEVISION 


The Wave 


Asc IS PRESENTING this 
rerun of a surprisingly powerful 


there’s now a new generation of : 


freedom and free speech. 
The hour starts out corny and 


kids scoff. 


Davison proves his point by 
: a series that’s called Strong 


acting like a totalitarian teacher, 


barking orders and instilling | 
: Thicke—who plays the psychol- 
: The students eat it up, turning 
: into their own little Nazi youth : 
: movement, until Davison brings 
: them to their senses. 


“strength through discipline.” 


The dramatization is a little 
heavy-handed, but the process is _: 


all too believable. Skepticism 


: and independent thought are : 
something television promotes : 


too rarely; 7e Wave does it well. 


TELEVISION 


Our Neighbor, 
Fred Rogers 


PBS; check local listings 


ae “MISTER” ROGERS } 
isa kid-T'V institution, and chil- 
: dren and adults alike will be | 
: entertained by this behind-the- 
: scenes look at the history of : 
: Mister Rogers’ Neighborhood. 
1981 TV movie as an “After- | 
school Specials Classic”—a new : 


David Hartman’s narration is 


ENTERTAINMENT 


: Just concentrate on the visuals: 
: black-and-white footage of the 
: earliest version of Neighborhood: 


The Children’s Corner, in 1954, 


: which oldsters will recognize as 
: owing a lot to Ku&la, Fran @ 
: Ollie. There’s even a shot of 
: Mister Rogers naked—on the tra- 
: ditional bearskin rug, at 5 
: months old. 


What comes across is Rogers’ 


: seriousness of purpose, his inten- 


tion to teach and amuse while 
instilling trust in his youthful 


: audience. B+ (KT) 
: young people to benefit from : 
this well-done parable about : 


When Mom and Dad 


then gets, like, heavy. A teacher 
(Bruce Davison) tells his : 
California high school class that 
: a Nazi youth movement could 32 min.; Ages 5 to 14 
rise anywhere, anytime. The : 


VIDEO 


Break Up 


Paramount Home Video, $24.95 


rR A DIRECT, it’s-OK-to-talk- 
about-your-feelings tape (one of 


Families, Safe Families), Alan 


ogist dad on Growing Pains and is 
a divorced father in real 


life—acts as host, therapist, and 


HOUSE DIVIDED: HELP VIA KIDS 


friend to kids whose parents are 
breaking up. “This story is your 


: story,” he says reassuringly. “You 
are not alone.” 

faintly embarrassing (“Fred’s : 
: affection flows through his pup- 
pets...”), but you can ignore it. 


He explains that kids, ages 6 
to 12, will talk about their feel- 
ings, “maybe some of the same 
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The Cricket in Times Square 


Family Home Entertainment, 
$14.95, 30 minutes; Ages 3 and up 


I, A TAME LITTLE STORY adapted from the 1960 book 
by George Selden, a liverwurst-loving cricket named Chester 
is transported in a picnic basket from a field in Connecticut 
to the Times Square subway. There, the genteel Chester is 
befriended by Tucker Mouse, Harry the Cat, and Mario the 
Newsboy, whose parents’ newsstand is suffering from a severe 
rat lack of sales. When 

‘Tucker and Harry dis- 
cover that Chester has 
the uncanny gift of 
being able to reproduce 
any music he hears, 
‘Tucker suggests that 
Chester perform during 
rush hour to attract 
business to the news- 
stand. It 
Chester’s magnificent 
melodies stop com- 
muters in their tracks. 
‘Though the anima- 
tion is ordinary (the 
director is Chuck Jones, 
best known for his Road Runner and Bugs Bunny cartoons), 
the characters—especially the generous Tucker and the 
stately, kind Harry—remind us what the world is like when 


works; 


creatures are good to one another. B+ (VA/) 


feelings you are having.” And 
the kids do so both articulately 
and honestly. 

One gap-toothed boy says 


throughout as he elaborates on 


what the kids on the tape are : 


saying. 


get his parents back together. 


Then he reminds children that : 
the one thing they can change is : 
their feelings, and the way todo : 


that is to talk about them. 


In addition to the talk, there | 
are songs that deal with common : 
fears about divorce: Will Dad be : 
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: lonely? Where will my room be? 
: The songs get the point across, 


but they distract from the honest 


discussion. B+ (Valerie Monroe) 
haltingly, “I'd always wake up to : 
find my dad in the kitchen. One 
morning there was only my : 
mom.” Thicke’s warm—but not 
coddling—narrative continues 


VIDEO 


Fred Flintstone 
Woos Again 


Hanna-Barbera Home Video, 


: $9.95, 30 min. 
He delivers “the toughest * Ages 3 and up 
message ofall”: thata child can’t : 


é 
Waar A stupid woman,” 
my 6-year-old, Reid, said as 
Wilma tried to get husband Fred 
to pay attention to her. 
Fighting a strong urge to turn 


the video off—and hoping Reid : 


knew that not all women are 


manipulative harridans and that 


not all men are rude, sexist, 


unfeeling louts—I sat with my : 
: mouth shut. But it was tough to : 
: watch as Wilma plotted ways to : 


revive Fred’s romantic interest. 


No wonder The Flintstones car- : 
: toon show gave mea bad feeling : 
: as a child; these characters are : 


miserable to one another. 


: When Fred hollers, “Don’t : 
: argue with me, Wilma. When 


I’m stupid, I’m stupid!” you 


: want to holler back, “Don’t | 
: argue with him, Wilma!” D (VA/) 


MUSIC 


| The One and Only Me 


LISA ATKINSON 


: A Gentle Wind, $8.95 cassette 
: Ages 3 to 8 


: | ia IS NOT SO MUCH a 
: tape as it is a morning ata pro- 
; gressive preschool. It’s all cheer 
: and sunlightand thoughtful lit- 


tle lessons in life. 
Listening to Me, | can almost 
smell the paste and graham 


: crackers and construction paper. 
And I can hear the screech of : 
: chalk on the blackboard... 
: No, waitasecond. That's not 
: chalk; that’s Lisa Atkinson’s : 


voice. It’s hard to ignore at best, 


and impossible when she enters: 


her Minnie Pearl mode, as she 


: does in the homespun “One : 
More Try”: “If what you do : 


means a lot to you, give it one 
more try.” 


Nothing wrong with that sen- 
timent, or with “Families Are : 


Made of Love,” which should 


: cheer even the most depressed 


youngster, or with the title song, 
which seems designed to build 
toddler self-esteem. 

Then there is “Myrtle the 


: Turtle,” which seems designed 
: to build self-esteem among frogs 
: and turtles. 
: I don’t know. Maybe I just : 


don’t care enough about frogs 


: and turtles. 


But when I listen to a tape 
like Me, so close to being purely 
enjoyable but so stymied by its 


: conscience, I think: When 


you're 5 years old, isn’t having 
fun enough? B+ (Susan Stewart) 


MUSIC 


Improvise With 
Eric Nagler 


Rounder, $9.98 cassette 


: Ages 2 to 7 


E, ERYTHING ABOUT this 


: album smacks of the show- 


man—from the comically over- 
size bow-tie Nagler wears in his 


: cover photo to his self-serving 
: jacket notes. If this veteran 
: Canadian children’s entertainer 


had more charm and wit, he’d 
remind me of Danny Kaye. But 
Nagler shares only Kaye’s wild 


: cheeriness. And cheeriness in 


the absence of wit can get old. 
These are joke 
demanding you laugh at them. 


songs, 


: Sometimes, as in “The Body 
: Song,” they are very clever: “If 


you want to put shingles on the 
roof of your mouth, would you 
have to use the nails on your 
toes?... | was sitting neath the 
shade of the palm of my hand, 
listening to the drum of my ear.” 
Your child will get the giggles the 
first 11 times he hears this. 


NAGLER: PUNNED OUT 


“Ain’t Nobody Here But Us 
Chickens” is delightful; so is the 
title piece. 

But too often, these songs 
drown in their own ingenuity 
Nagler tries so hard to see 


: things from a child’s point of 


view that he loses his own view- 
point and seems merely disin- 


genuous. C (SS) 


THE LIFESTYLE RESOURCE” 


he Lifestyle Resource gives you the facts necessary to make an informed purchase. Your satisfaction is our primary concern. If your purchase 
doesn't meet your expectations, return it in original condition within 30-days for prompt refund. 


TAKE YOUR CONTACTS FOR A SPIN 


ALLERGY AND COLD BUSTER 


ontact lenses — so convenient to wear...so inconvenient to clean! The FDA found the risk of eye 

damage to be significantly reduced by proper lens care. The Clensatron, _ 
developed specifically to minimize problems of lens care, is clini- 
cally proven to offer contact lens wearers an alternative to the 
traditional, “finger-rubbing” method which can scratch or tear 
lenses. Revolving at a rate of 150 cycles per minute, it thoroughly 4 
scrubs your lenses in fwo minutes, removing protein deposits and ~ 
other contaminants that may damage your eyes. Works with hard, soft — 
and gas-permeable lenses. Compact for travel, uses two AA batteries. AC ’ 
adaptor included; UL listed. Manufacturer's L-yr. warranty. $59.95 #2680. 


A GOOD NIGHT'S SLEEP TO GO 


oise pollution has reached alarming proportions. 

You can't avoid it...but you can greatly reduce it 
with the new Marsona® Portable/Travel Sound Condi- 
tioner. Smaller than most paperweights, it does a big 
job of sound conditioning, masking everything from 
the sporadic sounds of a snoring spouse to the steady 
roar of traffic. The Sound Conditioner replaces the 
often irritating sounds of man with the soothing 
sounds of nature. It puts the gentle patter of rain or 
the soft rush of a waterfall on your night table...or you 
can take it with you on your next business trip or 
travels! Blocks out unwanted sounds from noisy neighbors, televisions, stereos and nearby airports. 
Versatile and economical, it has a 6’ cord and uses regular household current. And there are no 
moving parts to wear out, Now, you can work or play in peace...and get a good night's sleep! Compact 
and lightweight, ideal for home or travel at 5'/"x4'4"x2'4" high, 1.2 lbs. Travel case included. 
Manufacturers 1-yr. limited warranty. UL listed. $99.95 #2830. 


A LIFETIME WITHOUT SHARPENING 


magine not having to buy another set of 

knives...being able to bone chickens, carve 
turkeys and steak, slice bread and pare vege- 
tables for the next 30 years... without ever having 
to sharpen them! The TriStar® 15-Piece Cutlery 
Set carries a limited 30-yr. warranty — these 
knives are made sharp to stay sharp! Each no- 
rust surgical stainless steel blade combines 
angles, scalloping and serrating. The secret is a 
carefully researched design patent that includes 
a two-piece construction, permanently sealing 
the blades to the black polypropylene handles, 
making them durable, hygienic, easy to clean 
and comfortable to hold. Non-slip bolsters on the 
handles act as safety guards to protect your 
fingers. Dishwasher safe. All the knives you'll 
ever need, plus an 8” pair of all-purpose deluxe 
household shears in a natural hardwood counter 
block. $49.95 #2760. 


Includes: 
 &" slicer © 8" household shears 
#8" bread knife e 3° paring knife 

© 8" chef knife © 6 steak knives 

© 5%" vegetable knife 5” utility knife 

© 5'%" boning knife  ¢ Counter block 


THE LIFESTYLE RESOURCE ™ 
* DEPT. EKYC10; 921 EASTWIND DR. SUITE 114: WESTERVILLE, OH 43081 


SEND TO (PLEASE PRINT) 


ADDRESS 


FOR FASTEST SERVICE 24 HRS A DAY 


major scientific breakthrough — The 
Viralizer System® — gives you relief from 
cold, sinus and allergy symptoms. It’s the newest 
development of a concept pioneered at the 
Pasteur Institute in Paris. The cause of the com- 
mon cold is the heat sensitive Rhinovirus family 
which lives and multiplies in the nose and throat. 
Viralizer delivers a gentle, controlled heat which 
penetrates the nose and throat and dispenses either 
of two mild, over-the-counter, medicated sprays. 
Vira-Spray I is an analgesic, anti-bacterial spray. 
Vira-Spray II is a decongestant that relieves nasal 
congestion due to colds, hay fever, sinusitis or 
allergies. The Viralizer can produce effective relief 
by using it for only a few minutes, several times a 
day. Clinical tests prove the Viralizer System 90% 
effective in treating symptoms of upper respira- 
tory infection. Doctor-recommended, the Viralizer 
works in 24 hours or less without 
pills. Safe for children and 
adults. Comes with a 
3-pack refill of 
Vira-Sprays. 
$39.95 
#1691. 


CAB DRIVERS’ SECRET 


New York City 

cab driver tipped 
us off about the 
1 Wooden Bead Seat’s 
S “mystical” massag- 
ing action. It works 
like modern-day acu- 
pressure, gently mas- 
saging your back and 
legs, stimulating tired muscles and improving 
circulation. It creates a “zone of comfort” 
between you and the seat, allowing air to circulate 
$0 you stay cool in summer and warm in winter. 
The Wooden Bead Seat has health benefits, too. 
It’s recommended by chiropractors because it 
supports the lower back and helps improve 
posture. The smooth lacquered wood 
beads are handstrung with flexible, 
heavy-duty nylon cord. Our 
Wooden Bead Seat will keep 
you comfortable all year 
long. $29.95 #2690. 
Share the comfort — 
two for $49.95 #2700. 


800-872-5200 


CREDIT CARD ORDERS — CALL TOLL FREE 


DESCRIPTION ITEM PRICE | TOTAL PRICE 


ziP 


( CHECKORMONEYORDER © MASTERCARD COVISA © AMEX SIGNATURE 


ACCT. # EXP. DATE 


ORDER WITH CONFIDENCE Ee 
e Most orders ship within 48 hours of receipt. ups) yAIR 
e Credit Card orders billed only upon shipment. 2nDvdA 
e No risk 30-day return privilege. 

THE MEDIA DEVELOPMENT GROUP 


$ 3.95 
$ 4.95 
$ 5.95 
$ 6.95 


Upto 

$20.01 to $30 

$30.01 to $40 

$40.01 to $50 
Canadian residents 


Shipping Charge covers UPS, handling and insurance for quaranteed delivery. 
UPS Second Day available for an additional $7.50 per order. 


$50.01 to $60 
$60.01 to $70 
$70.01 to 
Over 


SUB TOTAL 


SHIPPING 

(See table 

at left) 
$100 
$100 
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CARMEN LOZANO, 32, 
TIGKET SELLER: 

“The Little Mermaid. | like Disney 
films, and | think it’s a great story. 
I'd rather see something upbeat 
and enjoyable. The animation is 
really good and the characters 
are cute.” 

Sa 
KAREN KLEIN, 21, 
CONCESSIONS WORKER: 
“Mystery Train. Vm fond of 
mysteries, and I like bizarre films. 
It’s done in an intelligent way. You 
have to keep on top of what’s going 
on. Joe Strummer [former singer 
with the rock band The Clash] and 
Screamin’ Jay Hawkins are in it. 
That’s bizarre.” 
¥ 
TIMMY McMENAMEE, 34, 
USHER: 

“Batman. I'm a fan of Jack 
Nicholson and Michael Keaton. 
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Personal Bests 


At Oscar time, a little lobbying 
for picture of the year 


With 217 MOVIES eligible for best picture, and only five : 
: nominated in that category, not everyone is going to be pleased : 
: when the Oscar envelope is opened at the 62nd annual Academy : 


Awards show on March 26. 


The 4,800 voting members in the Academy of Motion Picture : 
: Arts and Sciences saw a lot of movies last year. But then, so : 


: did the thousands of people who work at movie theaters across : 


the country. 


‘To get the view from the aisle, we visited Laemmle’s Monica : 
Theater in Santa Monica, Calif., and asked employees (who are | 
listed from left to right) to name their picks for best picture, : 
: whether or not the films were nominated. 


PHOT < 


For being a comedian, Keaton 
wears the plastic suit pretty well. 
| always read DG Comics, and | like 

fantasy. They keep it pretty 

strange.” 
® 
ROGER CHRISTENSEN, 44, 
MANAGER: 

“Camille Claudel. | prefer movies 
that are lush and well-crafted. It’s 
a big, historical picture. 
There’s a lot of passion. I’m very 
proud of Isabelle Adjani; ! think 
she’s a wonderful actress.” 
© 
KEVIN GALLAGHER, 18, 
CONCESSIONS WORKER: 
“Born on the Fourth of July. It’s 
dramatic and it forces you to pay 


attention. It’s a moving film with an 


excellent performance by Tom 
Cruise. It grabbed my attention 
even though it’s not the type of 


movie | usually see.” 


GRAPHY BY BLAKE LITTLE 
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We do it with quality television programming. Over the past decade, 
General Motors has been presenting the kind of programs that can bring 
a family together — the kind that can earn broadcasting’s most prestigious 
awards. GM Mark of Excellence Presentations. 

First aired in 1981, A Christmas Special with Luciano Pavarotti 
became a holiday tradition on PBS. The Verdi Requiem followed on public 
television, and Vivaldi: The Four Seasons played on the A&E cable network. 
The Kennedy Center Honors gala annually pays tribute to America’s greatest 
performing artists, and it has won three Emmy Awards in the process. 

Peabody Awards for broadcast excellence went to Bill Moyers’ In 
Search of the Constitution and to the mini-series George Washington. 
GM completed the rare look at Americas first presidency with the sequel, 
George Washington: The Forging of a Nation; and we presented 


General Motors has found a way to keep people 
in their seats without using seat belts. 


Moyers’ unprecedented interview of retiring Chief Justice Warren Burger. 

In every project, for commercial television or PBS, GM looks for 
excellence in concept, script, talent, and production. Just as we care about 
excellence throughout our automobiles. 

This year, Mark of Excellence Presentations include American 
Playwrights Theater on A&E. Three Emmy-winning programs return: 
American Film Institute Life Achievement Award on ABC, The Kennedy 
Center Honors on CBS, and the Live From Lincoln Center series on PBS. 
NBC is carrying 7he Old Man and the Sea, with Anthony Quinn. Also on 
PBS are the Peabody Award-winning weekly series, A World of Ideas with 
Bill Moyers, and the 10-hour Ken Burns documentary, The Civil War. 

General Motors Mark of Excellence Presentations. They are our way 
of bringing your family quality television as well as quality cars and trucks. 


General Motors Mark of Excellence Presentations GM 
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Take 4 Issues... 
Le 


Send me 4 FREE ISSUES OF ENTERTAINMENT WEEELY. 
Then I'm guaranteed the Charter Rate of only 99¢ 
an issue - ALMOST 50% OFF the $1.95 cover price- 
for 1 year (52 issues). If I choose not to subscribe, 
I'll return your bill marked "cancel" and I will owe 
you nothing at all. The free issues are mine to 
keep, no matter what. 


(please print) 
City State Zip Code 


EWAA9U2 


Ld for two issues combined in one at year-end. The basic rate is 99¢ an issue. Rates good In US. 
(in Canada, $1.19 an issue. U poner la mene = = * 


O Check here to subscribe for 6 months of TIME Magazine (26 issues) at $1.12 per issue. 


Presented by the Publisher of TIME Magazine 
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O) YES! 

Send me 4 FREE ISSUES of ENTERTAINMENT WEEKLY. 
Then I’m guaranteed the Charter Rate of only 99¢ an issue 
—ALMOST 50% OFF the $1.95 cover price—for 1 year 
(52 issues). If | choose not to subscribe, I'll return your bill 
marked “cancel” and | will owe you nothing at all. The free 
issues are mine to keep, no matter what. 
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a Chanes Charter Subsierkstion Offer 


ore send me more! As a Charter Subscriber I’ll enjoy Ent ERTAINMENT WEEKLY for 
just 99¢ an issue—a cla of almost 50% off the cover price. 


Check one: (J 26 i issues ‘Oo 52 issues EWACT36 
We'll-bill you later. 


DETACH HERE & MAIL TODAY 


Our Guarantee of Satisfaction: If ENTERTAINMENT WEEKLY ever fails to amuse, delight and inform, just give us the word. 
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Dear Friend: 


a=, 
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This is the last of your FREE issues of ENTERTAINMENT 
WEEKLY. 

But it’s not over if we hear from you today! 

Just say the word. You’ll continue to be the first to know 
up-to-the-minute details on the latest in Movies, TV, Videos, 
Music, Books, Equipment and more. And how you can 
get the most out of every one of your entertainment dollars. 


So do it now—for it’s nearly too late! Just return the 
Card below and treat yourself to 52 weeks of fun. 


All the best, es 
Ue Fae Lan - oc v 

Michael Loeb 

Circulation Director 
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DON'T MISS OUT ON OUR COMING ATTRACTIONS. 
Subscribe now and guarantee yourself a good time every week 


